DISPLAY’S GREAT MONTHLY DIGEST OCTOBER 


DISPLAY 











_KORRECT-WAY DISTRIBUTORS ARE FEATURING THE 


NEWEST DISPLAY PRODUCTS..AT THE LOWEST PRICES! 












Korrect-Way Distributors 
located in principal cities 





theNen lead 
NEW SHAPE 
COSTUME FORMS 


Here are fashion forms that save 






EDDIE ALLAN 
1211 Franklin St., Tampa, Fla. 
THE ART PRODUCTS CO. 
1425 Broadway, Detroit, Mich. 

BADER’'S DISPLAY HOUSE, LTD. 

P. O. Box 3949, Honolulu, Hawaii 
BALTIMORE DISPLAY INDS. 

ee.” 7 S. Hanover St., Baltimore, Md. 

ike C. BARRANGO COMPANY 

a 579 Market St., San Francisco, Calif. ‘ t 

ROD CLANCY 
P. O. Box 4631, Portland, Ore. 
ART R. COHEN COMPANY 
810 Penn Ave., Pittsburgh, Pa. a 
COMMERCIAL DISPLAYS 
128 Regent St., Salt Lake City, Utah 
SAMUEL C. DUTCH & SONS 
487 Washington St., Buffalo, N. Y. 
EASTERN DISPLAYS, INC. 
51 Kneeland St., Boston, Mass. 
GENERAL DISPLAY CORP. 
140 W. 4th St., Cincinnati, Ohio 
HECHT FIXTURE COMPANY 
211 S. Wacker Dr., Chicago, Ill. 
HENRY HANGER & DISP. FIX. CORP. 
OF FLA. 
928 Biscayne Bivd., Miami, Fla. 
L. E. HIER DISPLAY EQUIP. CO. INC. 
23 N. 6th St., Minneapolis, Minn. 
B. A. JACOBS COMPANY 
855 S. Los Angeles St., Los Angeles, Calif. 
JAY DISPLAYS 
228 “B” St., San Diego, Calif. 
KEHOE DISPLAY FIXTURE CO. 
541 Market St., San Francisco, Calif. 
WALTER W. MARTIN 
1622 Arapahoe St., Denver, Colo. 
MIDWEST DISPLAY EQUIP. CORP. 
2310 tocust St., St. Louis, Mo. 

, NATIONA'. EQUIPMENT CORP. 

the market featuring black, | 919 Broadway, Kansas City, Mo. 

chrome and gold. Has 1” : NAYTHONS DISPLAY FIXTURE CO. 

909 Arch St., Philadelphia, Po. 

et) MELVIN S. ROOS & CO. 

Be 181 Pryor St., S. W. Atlanta, Ga. 

| 

| 









you hours of tedious work in trim- 





ming. Sculptured to fit the newest 





fashion contours, made of papier 






mache finished in flesh enamel 






with pink jersey covered lower 





section. Forms come with flanges 


to fit 7/8" standard uprights. 
$16°° bases extra 


No. FS108 Size 12 Misses borm 
No. FS109 size 14 Misses lborm 
No. FSILO Jr Junior Form 


Smart Black Bases 


No. M3ICBG (Left) Jet Black cone de- 
sign with gold trim, black 10" dia. base, 


| 7/8" black upright $12.00 


No. M21 (Right) Black Rod Decoration 
Platform Base with 17°! dia. Wood Top, 
7/8" black upright $22.50 

No. M2CX Round All-chrome Ba se 
(not illust.) $7 75 






































































BLACK and 
CHROME RACK 


oy 


promotional selling 


Here is the smartest rack on 





steel chrome plated hanging 
rail with 1” Charcoal Black 


baked steel uprights and 





LEONARD STARK 
5622 Lovers Lane, Dallas, Tex. 


MAC THIGPEN 
133 Tarleton Ave., Burlington, N. C 


gold finished glides. Special 
rigid construction elimin- 
ates side sway. Pac les flat, 


sets up and knocks down 








“ff WRAY WILLIAMS DISPLAY CO. 
im a pitty. 21-23 S. 2nd St., Memphis, Tenn 
AVAILABLE IN TWO HEIGHTs WRAY WILLIAMS DISPLAY CO. 
No. R377 63” high, 5’ long 534 Canal St., New Orleans, La. 
No. R377-4 48" high’ 5" long 
$177 °9 each IMMEDIATE SHIPMENT FROM 
DISTRIBUTOR'S WAREHOUSE 


AT SLIGHTLY HIGHER PRICES 






S*: 
if 
a wader Mila tS : , ra f 
‘ : 
* “ en: 
‘ . 3 
pcr! : an P3 
I ; RL 
E oS 
KO or \N mH * * . - 
ceEN | ‘ : ee 
4 
KORRECT-WAY DIV. AMERICAN FIXTURE & MFG. CO. wr ‘7 
2300 LOCUST STREET + SAINT LOUIS 3, MISSOURI ‘ ‘ 
N Y OFFICE 1] W 42ND STREET, NEW YORK 36, NEW YORK Palas * —s" o.. a 





A NATION WIDE ORGANIZATION — TO SERV& YOU BETTER 
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TEAR MORE PEOPLE BUY ach RIE A 07 


FREE! 
Send for your copy of our new 
Christmas Catalog 












WLS ITINERANTS... 


as seen in America’s finest stores 
from coast to coast 


SHOWING TO MILLIONS...HELPING TO SELL MORE 
QUALITY GOODS FOR QUALITY STORES 


These displays incorporate the latest design and art... 
the finest craftsmanship and materials plus mechanical 
action and illumination... All designed to create more 
readership, interest and sales. 

loaned to stores for one week’s showing on a pre- 
determined schedule. Only cost to the store is incoming 
transportation. Our representative will be glad to call 
.. No obligation. 

SKYWAY LUGGAGE DISPLAY... 

As seen at B. Altman, New York, New York 

JANTZEN KARAFLEECE DISPLAY... 

As seen at B. R. Baker Co., Toledo, Ohio 

GENERAL ELECTRIC FREEZER DISPLAY... 

As seen at the Higbee Co., Cleveland, Ohio 

NEW ARROW WHITE SHIRT DISPLAY... 

As seen at H. C. Capwell Co., Oakland, California 

RCA VICTOR ‘'‘PICTUR-VISION'’ ACTION DISPLAY. 

As seen at Sattlers, Inc., Buffalo, New York 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation - Demonstrations - Displays - Exhibits 


ISPLAY 


VOLUME 63 


OCTOBER, 1953 


NUMBER 4 


CONTENTS 


Editor's Comment . 


How Display Is Handled At Woolf Brothers 


Lingerie Windows Boost Sales For Roos Brothers 


Let's Look At Display In Los Angeles 


Display Is An "Inside Job" At J. N. Adam & Co. 


The Industrial Arts Inspire Chicago Displays 
Promotions Coming Up! 

Manhattan Display Scene 

Easily Adapted Ideas For The Smaller Store 
Unusual Fiorist Display Pays Off 

Display .. . On And Off The Record 
Display Here and There 

Displays By Diehl 

Trade Personalities 

Floats On Parade . 

Variety Store Self-Service 

“Out Of This World" 

1953 Contest Nears End 

The Display Parade 

Reminiscing 


NADI News 


PUBLISHED BY 


By Eddie Wilson as told to 
Elsie Wright : 


By Helen C. Hicks 

By Howard Kuhn 

By Ann Elizabeth Merwin . 
By S. Marie Ware 

By Louis Gehring 

By Virginia Roehl 
Reported by Jim Kiley 

By Mrs. H. M. Owen 


By Jim Tupper . 
By J. E. Briggs . 


By Jim Tupper . 


By John F. Bowman . 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, 


OUR NEXT ISSUE 


Among the outstanding features 
scheduled for the November issue is one 
describing in detail the operation of 
the display department of a famous 
Pittsburgh store . . . another deals 
with how display is handled at 
McCreery's, New York City . . . and 
there will be plenty of others of equal 
interest. 


* 
THE COVER 


This colorful interior setting is from 
Bloomingdale's, New York City, where 
Edward von Castleberg is display di- 
rector . . . (Photograph by courtesy 
of Retail Reporting Bureau, of the same 
city.) 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


47 West 57th Street, New York City 19. 
Phone PLaza 3-5989. 


Western Representative 


Kerr & Gillmann, 3038 Beverly Blvd., 
Los Angeles 4. Phone DUnkirk 8-0613. 


~ 
SUBSCRIPTION RATES 


Published monthly at 4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all others $5.00 
a year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 50 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


a 
Member 


? ‘ | 
Cuca* 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


(J 
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another lesson 
in astute storekeeping 





from those expert exploiters 
of “Sunshine Fashions”’ 
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On your next visit to Miami Beach, 
have a look at Burdine’s 

new Store, a whisper off 

Lincoln Road. In this magnificent 
new structure is embodied 

every essential for brilliant 
merchandise presentation. 











P. 8. At Dot’s New Show, 

opening December first, 

you'll see all the new, exclusive, exciting 
and interesting Burdine display pieces 


dnc. 


TO THE PEOPLE RESPONSIBLE, CONGRATULATIONS: 


Robert Law Weed & Associates, Miami 
Raymond Loewy Corp., New York 


William Raulerson 
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New 3-V Mirror Displays Stop 
5th Ave. Crowds for Lord & Taylor 


On September 10 Henry Callahan, Display Director of Lord & Taylor, New York, made the 
world's premiere presentation of the two new Shipman patented mirror windows, the THREE-V 
MANNEQUIN window and the WINDOW OF THE HIDDEN MANNEQUINS. This sensational dis- 
play which was made in the entire Fifth Avenue bank of windows, and which attracted record crowds, 
remained on view for 16 days! 


The Shipman improved, lighter, unbreakable mirrors | 

with almost invisible joints were used throughout. | Mr. Shipman is now touring 
| the West, demonstrating the 
new style mannequin windows, 
| as well as the FLOATING 
New York—Lord & Taylor Cleveland—The Higbee Company | CHRISTMAS BALLS ACTION 
Chicago—Carson Pirie Scott & Co. Toronto—T. Eaton Co. Ltd. WINDOW and the CHRIST- 
Pittsburgh—Joseph Horne Co. Washington—Frank R. Jelleff, Inc. 

sihnenoubtedhabild Kohn & Co. Cincinnati—H. & S. Pogue Co. — a 

MIRROR device. 


Wilmington-Atlantic City—E. |. du Louisville—The Stewart Dry Goods 
Pont de Nemours Company 


NO WINDOW IS TOO LARGE OR TOO SMALL 
ONE STORE ONLY IN EACH CITY 


Frederic Shipman 


470 W. 24th STREET WAtkins 9-3815 NEW YORK II, N. Y. 


The following stores have signed franchises for the new 3-V Manne- 
quin window and Christmas action show: 
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BRINGS YOU Casual Type 


FOR THE SOFT ARTISTIC TOUCH THAT IS SO IMPORTANT IN WINDOW AND INTERIOR DISPLAY 
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IS MOST VERSATILE 


for both the informative signing at 


e SEND FOR 
NEW 
CATALOG 


[] M53 Line-O-Scribe Machines 
[] M54 New Type and Supplies 


the point of customer contact and the 


“come in and buy" signing for your 


window displays. New type styles now 
available create stimulating effects. 


P eteeeerierire 
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To 

Firm—— 
THE MORGAN CO. Address 
3984 AVONDALE AVE., CHICAGO 41, ILL. hy 


Se ee eee eee eae eeaeaaaeaaaeaaanaaae « a at 
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INTERCHANGEABLE MECHANICAL DISPLAY—This is our famous basic 
mechanical unit, permitting adaptation to numerous character presenta- 
tions, such as the three illustrated above. 


ALL-YEAR-ROUND 


MOTION DISPLAYS 


FOR EVERY 


SEASON, HOLIDAY and SPECIAL EVENT 


METROPOLITAN 


MECHANICAL 


DISPLAY CO. 


20 WEST 22nd STREET 
NEW YORK CITY 10 


OR. 30-1280 


These and many other mechanical attractions designed for 
show windows, store interiors, promotional exhibits, amusement 
parks, wherever and whenever you want a traffic magnet. 
MECHANICAL BOOKS—Sturdy, dependable and foolproof. 
In three sizes: 12 x 18 in.; 18 x 24 in., and 24 x 36 in. 


ALL DISPLAYS OFFERED ON 
Outright Sale or Rental Basis 


We also exchange, repair and refinish mechanical attractions 
and mannequins. Write us regarding your requirements. 
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NEW ... BEADED CRYSTALS 
OF LIGHT IN... 






MAKE IT A 
BRIGHT CHRISTMAS 


with 


Len files 
(PATENT PENDING) 


THE SPARKLING BRILLIANCE 
OF SUN-STRUCK ICICLES 


BEADED CRYSTAL STARS 











ig 





(PATENT PENDING) 



















IT WON'T 
BREAK! 








AND SEE HOW EASY 
IT IS TO MAKE... 


HUGE P DRAMATIC Beaded crystals of light fused 


into thermoplestic panels — 


OUTDOOR DISPLAYS from 4" square to 2 ft. by 


6 ft! Use it as floorings in 


























BEADED CRYSTAL 
SNOWFLAKES 


Like the 35 ft. angels shown above (de- uniform or checkerboard et- 


signed and constructed of Celastic by 
Bliss Displays, Inc.) 


fects ... as screens... as 
wall panels . . . or band-saw 
it into any desired display 


Celastic — fantastic, versatile treatment. 7 colors: Crystal 





plastic outmodes papier mache. clear, red, blue, green; 


Cuts costs and time. Lightweight Opaque white, black, red. 
PLUS SPECIAL COLORS TO 


— Unbreakable — Weatherproof. 
ORDER. 


GLITTER LITES 
are complete 

with imbedded GE No. 46, 
HERE'S WHAT YOU GET At Your Dealer ... Or Order Direct 2,000 hour bulbs for use in 
20-light transformer sets, or 
the 20-light sets that require 
no transformer, and  blinker 
sets. 











CRYSTAL 


@ 1 yd. thin-weight Celastic SIZE CLEAR COLOR 


@ 1 yd. medium-weight Celastic 
@ 1 yd. heavy-weight Celastic 
@ 1 gal. Celastic softener 

@ 1 qt. parting agent 

@ 10 sheets tinfoil 


ALL FOR ONLY $13.77 
GET YOURS — RIGHT AWAY 












4''x 4 | $ 3.00 dz. | $ 3.30 dz. 





AT YOUR DEALER 
OR ORDER DIRECT 






12°' x 12°°| $15.00 dz. | $16.50 dz. 












se ee 1 
12" x 72""| $ 7.50 0ee. | $ 8.25 ee. | 2 dz. EQUIPPED WITH GE 2000 HOUR BULBS 


STARS, ea. ....2'/s"', 306; 3°", 40¢; 4°", 50¢ 
SNOWFLAKES, ea. ....3'/4'', 45¢; 4%", 60¢ 


















$11.25 ea. | $12.37 ea. Va dz. 


















National Distributors @ U.S.A. and Canada 


' | Ve. 
Display and Allied Industries $ 5.00ea./ $ 5.50 ea dz 

















Glitter Lites are manufactured by: 


Ben Waeers ine 


156 Seventh Ave., New York 11, WN. Y. 
Algonquin 5-2308 


$15.00 ea. | $16.50 ea. Va dz. 


Bea Waers in 


156 Sovente. sed eng York 11, WN. Y. 
ja 5-2308 





B.. UL etecrs inc. 


156 Seventh Ave., New York 11, N. Y. 
Algonquin 5-2308 
*Trade Mark of the Celastic Corp. 
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ORNAMENTAL GLASS BALLS 


(olortul giass ornaments have a wide range ot 


USES Made with wire loop for hanging. Colors 
(hartreuse green, turquoise blue, cerise, shiny pink, 
orchid, gold, red, green, blue or silver. Pieas« 


specitty color when ordering. Packed one color and 
size to a box 


per doen $120, Per gs $12.00 
Per down $150. Per gross PLOOO 
per doen $240, Per gras PLAOO 
—" XE-400—4 in. diam. Balls. $10.00 


dozen 


ay XE-500—5 in. diam. Balls $13.50 


dozen 
inant wp apie a aoppeainy ked $3.00 
IMPORTED GERMAN GLASS BALLS 


(NOT ILLUSTRATED) 


Colors: Cerise, turquoise or chartreuse 


No. XA-2100-—4 


n. diam. Balls. 
Per gross $48.00. Per dozen $4.80 
No. XA-2213—5% in. diam. Balls 
Per $17.50 


dozen 
No. XA-2215—57% in. diam. Balls $ 
Per dozen 27.50 
No. XA-2217—6\4 in. diam. Balls. $4 
Per dozen $45.00. Each 50 
No. XA-2219—7™% in. diam. Balls * 
Per dozen $69.50. Each 6.95 


GLASS TREE TOPS OR FINIALS 


Available in the following solid colors 
Cerise, red, silver, turquoise blue, char 
treuse, gold or green. Specify stock num 
bers of finials desired 


No. XE-327—-11%4 in. Tree $7.00 


Tops Per dozen 
No. XT-15—Hand Blown $ 

15 itt ‘J ree Tops. Per dozen 24.00 
No. XT-18—Hand Blown 

Rin.” Per dozen $30.00 


Pree Tops. 


oo XT-24 ee $48.00 


free Tops 
No. XT-27—Hand Blown $72 00 
27 in. Tree Tops. Per dozen ° 
No. XE-8—9% in. Tree Tops. Available 


in cerise. chartreuse and $4 75 
Pet ° 


red only dozen 


IMPORTED STEMMED GLASS 
BALLS 


Use these colorful imported 
stemmed glass balls to dec 
orate garlands, wreaths, 
trees and sprays, in clus 
ters as rosettes in draping 
fabrics, as package decora 
tions, on show cards, etc. 
Sizes range from 2 in. 
diameter to S%& tn. diameter 
All are on wire stems. 


No. XN-0OO—w MM Balls 
Approx, 2% in. diameter 
Available in the following 
colors: Green, silver, char 
treuse, gold or turquoise. Pet 


dozen $1.75 $17 50 
Per gross ad 
The remaining sizes are available in the fol 


lowing colors Red, blue, green, gold, silver, 
chartreuse, aqua, pink or cerise. 


2 ag notgg” peeling ong $8.00 
ies fe ware Rar dee ae ce $6.00 
at te ging Per ceeet di ee meal $5.50 
] 4 ar Pet rate er geno $3.50 
in. diam, Per doten 30¢. Per gross POsOO 


No. XN-16—16 MM Balls. Approx. $2 75 
> 


Se in. diam. Per gross 






















FLEXIBLE 
SANTA FIGURE 


Size 21 in. high. 
No. XM-742 — Realis- 


tic figure with  Iife- 
like features. Red vel- 
vet suit with black 
plastic belt and boots. 
Flexible arms and legs. 
Will remain fixed in 
any position. Use with 
or without base. Choice 









































of red or white velvet , 
suit. Spe- $21 75 
DIMENSIONAL INTERLOCK- cify. Ea. . 
ING SNOWFLAKES No. XM-740 — Same 
Santa figure as above, ad 
Sturdy, dimensional interlocking plastic but smaller. Size 14 in. r 
snowflakes can be used singly or inter high. Choice of red or 
locked, outdoors or indoors kor added white velvet suit. Spe 









etfect, colors can be intermingled It takes 
two pieces to make each dimensional snow 


cify. 
Each $12.95 
flake. Available in crystal clear and colors 
No. XPD-14-I — Giant Snowflake (Right). IMPORTED GLASS BEAD GARLANDS 


Size 12 in. diameter. 3 0 
Per gross pieces ° 
Sly troll ttl $4.35 OOOO OOO 

No. XPD-14-MI—Same as above, but in 

| Garlands made up of glass beads strung on heavy 
silver or gold metallic finish. ( : ‘ 
p ae . twine in 9 ft. lengths. Colors: Green, gold, aqua, 
er gross pteces silver, cerise, red or chartreuse. 


Per dozen pieces $9.50 
. A- —Garl < 4 N \ < 5 
No. XPD-13-I — Large Snowflakes (Left). Plena ae ke — made up of 40 MM _ beads 


Size 7 in. diameter. Dozen. $35.00 Each $3. 


Per gross pieces + 
; No. XA-8032—Garl: ad 25 M! ead: 
No. XPD-13-MI—Same as above, but in (approx. — mee made up of $1 76 
° 


silver or gold metallic finish. $55 00 Dozen. $17.50. Each 


Per gross pieces ° 
: - sarli ade 2 MI reads 
Ne. XPD-12-I—Modiem SnowSakes (Lett), 9 Gorce i, in dun) ne of 12 MM beads 


90 4 in. diameter. $7.95 Dozen $6.50. Fach 6 Cc 
er gross pieces 
. - —Garli ( é “ acetec y 
ge Th eon Pa a ee ea No. KA-73099 arland made up of faceted 20 MM 
1 beads. (approx. 4% in. diam.) 
silver or gold metallic finish. $15 00 Dozen. $15.00 Each 1.50 
Per gross pieces e : ; 
: —Garland made ff faceted 12 M! 

No. XPD-11-I — Small Snowflakes (Left). Rn og te de ee ae 
S » UL ‘ ¢ > > : . , c « ° s . 

ize 2% in. diameter. $3.95 Dozen. $9.00. Each Cc 


Per gross pieces 

No. XPD-11-MI—Same as above. but in 
stlver or gold metallic finish 

Per gross pieces + 























PEPPERMINT STRIPE CANDY CANES 


No. XMD-1—Red and white paper covered pepper 
mint stripe canes. The hook tons are painted with 
red stars on a white field Lightweight stvle All 
F.O.B. Cleveland. 75c¢ packing charge on orders less 
than $10.00 


Overall Price Per 
Diam. Length Each Dozen 
1 in. 2, ft $3.25 $35.00 
2 in 3 COfft 5.25 55.00 
3 in. 114 ft 7.00 76.00 
4 in . a 10.50 116.00 
6 in 7 ft 16.00 170.00 


PEPPERMINT STRIPE TUBES 


No. XMD-2—Red and white paper covered spiral 


tubes All F.O.B. Cleveland. 75¢ packing charge 


on orders less than $10.00. 
______pIAMETER OF TUBES—___ DREAM PUFF PANELS 











Lengths lin. 2in. Jin. 4in. 6in. Bin. Ne. 8G-19—Translucent, gauzy pan 
3 Ft. long .$.35 $60 $ .70 $1.00 $1.40 $2.00 els of matted, fireproof fiber, 3. in. 
442 Ft. long ; 85 1.00 1.45 2.10 2.75 thick. Colors: White, pastel pink, 
6 Ft. long .60 1.10 1.40 1.90 2.60 3.75 pastel blue, pastel green or pastel 
q Ft. long 85 1.50 1.20 2.75 4.00 5.50 yellow. Size 8 ft. high, 22 to 24 in. 
12 Ft. long 1.20 2.15 2.60 3.80 5.50 7.75 wide, 3 in. thick. In stock. Carton 
Both Candy Canes and Tubes are available in Red of two (minimum 
Metallic Stripe. Write for prices. order) ° 
Carton of six $33.00 





All Mail Orders Filled Promptly 


GARRISON  - 


2018 WASHINGTON AVE. PHONE: 
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SPIRALOCK FESTOONING 


Fireproof festooning made of lustrous 
base metal in silver or silver-backed 
jewel-tone colors creates unusual displays. 
Sweet... pel... - O26 @ eceS te 
place. Colors: Fuchsia, gold, red, green, 
royal blue, silver, chartreuse or ice blue. 


No. XM-700—Festoon 5% in. diameter. 
Packed 60 ft. of a color in a carton in 


10 ft. lengths. $9 50 
° 


Per carton 
Festoon 2 in. diameter 


No. XM-704 


Packed 60 ft. of a color in a carton in 


10 ft. lengths $5 00 
7 


: ¢ - vr, — —_ ae 
” See : fla bi ‘ 
4 .%* *.nen-flammaebte 

» Yd Pom , ‘ . - 
} . ae — 


a ” 
Pay ee 


Per carton 








SPARKL-TEX 


Shiny aluminum flakes in. silver or 


silver-red-green combination are adhered 
to fireproof cotton wadding to give a 
feeling of snowy crispness and eye-arrest 
ing glitter to backgrounds, backdrops 
and floorings. Sparkl-Tex has body for 
easy handling and depth that allows it to 
fall in soft, snow blown contours. 


No. DF-258—Silver on white. 
No. DF-259—Red, green and silver on 


white. 

Rolls 36 in. by 12 yards. $6 50 
. 

Rolls 36 in. by 48 yards. $ 

Per roll 23.5 


Per roll 
Cut lengths, per yard 55c 





ALL-ALUMINUM BASE 
METAL CHAINS 


Fireproof base metal chains have dozens 
of uses. They drape gracefully and are 
ideal for framing or unifying multiple dis- 
plays. Colors: Silver, or silver backed 
with fuchsia, gold, red, green, royal blue, 
ice blue or chartreuse. 


No. XM-694—Chain of 4 in. links, 2 in 
wide by 30 ft. long. 


Each $ 13.00 


No. XM-692—Chain of 3 in. links, 1% 
in. wide by 30 ft. long 


Each $10.50 


No, XM-690—Chain of 2 in. links, % in. 
wide by 60 ft. long. 
Each . 














SNOW PAPER — 50 In. Wide 


No. DP-122—A sparkling white flake ad 
hered to a sturdy paper back 
ing. Per 24 ft. roll ° 


SNOW CLOTH—50 In. Wide | 


No. DF-277—Sparkling white flakes ad 
hered to a strong flexible cloth backing. 


Rolls 50 in. wide by 24 ft. $8 75 
* 


long. Per roll 


Write for FREE Christmas Catalog 


WAGNER CO. 


CHESTNUT 9010 


OCTOBER, 1953 


ST. LOUIS 3, MO. 
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TRANSFORMER TYPE BLINKER*LITES 


Multiple miniature lights that independently blink on and 
off, approx. 2 seconds on and 2 seconds off. Creates a gentle 
twinkling star effect, a dynamic pattern of lights tn motion 
Operates on Alternating Current, 24 to 400 cycles. A 2 light 
Blinker*Lite system is about 52 ft. long. All sets made up with 
green wire, de luxe transformer, and completely equipped with 


clear, long life No. 109 bulbs 
$10.10 


No. XLB-20—20 Light Blinker" Lite 


System. Price 
No. XLB-40—40 Light Blinker*Lite $ 

System. Price 18.50 
No. XLB-60—60 Light Blinker*Lite $ 

System. Price 25.95 


; 


"y 
4 
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TRANSFORMER TYPE STEDDI LITES 


Steddi Lites create a soft, glimmering illusion. All Iights 
burn steadily and independently. If one light goes out, balance 
of lights remain lighted. Fool-proof single unit construction 
Operates on Alternating Current, 25 to 400 cycles. ‘Tiny, clear 
lights are spaced approximately 1% ft. apart. A 20 light Stedds 
Lite system is about 40 ft. long. All sets made up w.th green 
wire, deluxe transformer, and are completely equipped with 


clear, long life No, 109 bulbs. 

Steddi Lite System. Price $6.55 
$11.50 

$15.35 


No. XTL-40—40 Light 
Steddi Lite System. Price 

No. XTL-60—60 Light 
Steddi Lite System. Price 


SPECIAL OFFER 
107 INCH SUNFAST SEAMLESS PAPER 


Cash in on savings of over 33'4% per roll. Stock 
up now on giant 107 in. rolls of fadeproof Seamless 
paper in all popular Christmas and Spring shades. 
This is first quality merchandise and is not a close- 
out. Don't delay. Order now for immediate or 
later delivery. 
BSS-i—Deep Blue 


BSS-2—Ming Blue 
BSS 3—Tvrquoise 





BSS-13—Lemon Yellow 
BSS-14—Forsythia Yellow 
BSS-15—Deep Orange 


BSS-4—Alaska B'ue BSS-16—Red 
BSS-5—Atmosphere Blue BSS-17—Garnet 
BSS-6—Desert Rose BSS-18—Buvff 


BSS-7—Pink 

BSS 8—Persian Lime 
BSS °—Chartreuse 
BSS-10—Andes Emerald 
BSS-11—Pacific Green BSS-23—Bone White 
BSS-12—Deep Green BSS-24— Black 


Rolls 107 in. wide by 36 ft. $4 75 
a 


In 25 roll quantities, per roll 
In six roll quantities, per roll $4.95 


BSS-19—Tan Bark 

BSS 2%—Coco Brown 
BSS-21—Pursuit Gray 
BSS-22—Oxferd Gray 

















New Territories Open to Representatives. 


Jobber Inquiries Invited. 


$-10 
SHADOW BOX 
FRAME 


idea ea: 


displays incorporated 
7517 Beverly Bivd., Los Angeles 36, California 


S-01 HORSE 


Simulated stone 
and wrought 
iron. 
18°" High 
26"' Wide 
4" Deep 


FILDEEN PROUDLY PRESENTS | 
CALIFORNIA ORIGINALS — 


Simulated stone’ and wrought iron. Warm Southland Colors. 


S-04 BULL 

Simulated stone and wrought iron. 
20°' High 
40"' Wide 
4"" Deep 


S-07 DOG 
Simulated stone. 
24" High 
20° Wide 
6"" Deep 


e COLORS 


Fern Green 
Terra Cotta 
Turquoise 
Charcoal Blue 


S-03 FREE FORM Poinsettia 


Heather Purple 


Simulated stone and wood. Ginger Tan 


20" High Additional colors 
30" Wide 
4" Deep 


on request. 
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UPSON °*/16"" PANEL 


For displays of all kinds there’s 
nothing quite like Upson 3%" panel. 
It’s used in such famous studios as 
Product Presentations, Ivel, and 
Rappaport. Why? For one, it takes 
paint beautifully, one coat of oil, 
tempra or lacquer covers. And it’s 
so easy to work, too, saws like 
wood, offers greatest strength for 
its thickness. Sizes: 4’ x 6’, 7’, 8’, 
9’, 10’, 12’, 14’, 16’. Be sure to 
order by name—Upson 3," Panel. 



































UPSON STRONG-BILT PANEL 
strong boy of the troupe! 


When extra backbone is needed, 
specify Upson Strong-Bilt Panel. 
More, it has the same thirstless 
painting quality that distinguishes 
all Upson Panels. Ideal for mount- 
ing murals. Standard sizes: 4’ x 6’, 
8’, 10’, 12’, 16’. Giant sizes: 8’ x 12’, 
14’, 16’, 18’. 


PEG-IT PANEL 
hangs up higher profits 
Pre-finished in lustrous lac- 
quer, and —— about the 
same as Ordinary unfinished 
panels. Two thicknesses, 
4” and 4 ‘6 - 











EASY CURVE PANEL 
for fresh ideas 















ae yee a from 
reformed shapes. A dur- , , 
tt panel, ess itself to high style for higher sales 

your imagination. 1/10” Contemporary. Stunning Upson 
thick. Striated Panel won’t crack, shatter, 
splinter. Paints beautifully. Full 
4” thick. 


STRIATED PANEL 


for complete details mail this coupon . .. 


CUT-OUT LETTERS 
for everything from 


THE UPSON COMPANY 
7110 Upson Point, Lockport, N. Y. 


Check one or both squares. 
Please send free information on Upson 


UPSON 4" PANEL 
jack of all trades 


Master of all, too. Here’s a durable 
fiber panel with unbelievable 
strength. An outstanding example 
of Upson’s complete line of panels for 
displays. Sizes: 4’ x 6’, 8’, 10’, 12’, 16’. 


vor " mn oe 





4” Panels. 


Please send free information on ———___ cane oF 
(Name of product) 


Nome Te 





Nome of Firm 





No limit to. sizes, 
finishes, and shapes. 





Address sae 








Special quotations 
on inquiry. 


City State 







OCTOBER, 1953 
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December 6 through 10, 1953 
r, New York City 


Hotel 


Mannequins * Papers ¢ Fabrics 


Flowers ° Decoratives ° Set Pieces ° Plaster 
. Papier-Mache » Wood °* Metal * Floorings 


Ledge and Case Units 


New Yorke 


«Novelties ° Fixtures 





¢ Accessories 


¢ Plastics ° Plastic Post, 


Backgrounds ° Window ° Interior ° Outdoor 


This is the show of the year for up-to-the- 
minute displays and materials. New still 
and motion displays never before exhib- 
ited. Domestic and imported materials. 
The latest in fabrics. Every nationally 


known display manufacturer repre: 


sented with fresh, exciting display ideas. 
Experts in design, art and production 
with vast knowledge and experience will 
be on hand ready to help you solve your 
display problems. Make plans to attend 
this important Display Show. 


PROGRESSIVE 


, M) 
B NATIONAL ASSOCIATION \l 


203 N. WABASH AVENUE 


MAKE YOUR 


te 
ous =o on os oe oe ~~ om oo oe 
4 HOTEL NEW YORKER 


NEW YORK, N. Y. 

Gentlemen: 

Please reserve the following accommodations for me on the 
dates ‘ndicated during the National Association of Display 
Industries Market Week. 


Single Room C) Twin Bed Room Cj 


Arrival Date— —————— SE of days occupancy. 


MERCHANDISE 
PRESENTATION 


HOTEL RESERVATIONS NOW! 


aa FILL OUT AND SEND THIS CONVENIENT COUPON TO ASSYY RE ACCOMMODATIONS. 
Sal eo en en nn os ws 


OF DISPLAY INDUSTRIES | 


CHICAGO |}, ILLINOIS 


NAME 
FIRM NAME 
STREET ___—_—_—_—__ 


city —_—_—————_ 























































Send for these 


erations 
Ne 925 
Ne. 531 
Ne. 539 
Ne 40 
Neo. 541 
Neo 742 
Ne. 543 
Ne. 544 
Ne. 545 
Ne. 546 
Ne. 548 








Paul Bunyan 


special bulletins 


















Holiday Trims 


Northern Festooning, et« 
Southern Festooning, et 


IIiluminated Decorations 
Wonder-Art Magicast Santa 
Outdeor Bethichem, Santa. 


(aroleer Scene 


Outdoor Giant Size Scene 


“Display World” 


Spirolum Whirler Streamers 


Plastic UL nite 


Featuring Outdoor Scenic Displays \ 


In Colors 





Ad ijJune °S 


ILLUMINATED 





Double 


A  GP35-23- 36” Santa Face 

B- GP24-24 24” Red Triple Bell 

(. -GP30-24 30° Old English Lantern 

D GP39-14— 39” 

Seasons Greetings centers 

GP22-12. 22” Helly Wreath 

FE CP36-24 -36” Star of Bethlehem 
¢P60140—4" Star of Bethlehem 

F GP40-60 60” Santa 

other dec- (; GP36-36 36° Red Bell 


PLASTIC 
FESTOONING, STREAMERS, 


Face Illuminated Plastic Units 





$27.7 >a 
20.00 ** 


+ eS Bie 


Holly Wreath with Santa-Bell 
Candle-Deer, or Merry Christmas- 


48.50 ** 
21.00 ** 
20.75 °° 
45.00 ** 
67.50 ** 


37.7 


a ** 
» 


Community Christmas Tree Ensemble 


(NOT SHOWN) 


GP20.35 
%> 8” Balls, 1-36” 


hem, 3 35° Santa Faces, 


Ensemble consisting of 12 -12” 


Balls, 
Star of Bethle- 
3 spot lights. 


49 sockets, 300 ft. wire and 300 lac- 


quered filters. 


complete ready to set up 


Floodlighted Lawn Scenes 


Santa and Deer, 
and Bethlehem displays 
Santa and Deer, Nativity, Caroleers, 
in giant size for large lawns, 
plete with lighting units. 
plete description and prices 


effect > ft. high, 10 ft. wide. 
GP3-38D Double tace 
GP3-38S Single face 


Send for catalog number 
our full line. 





1400 N.WASHINGTON ST. 


RENERN. ASICS CORATRATION 


MARION, INDIANA 
PHONE 4870 





WEST COAST OFFICE... 


LONG BEACH 6, CALIFORNIA 


in medium size, 


Pealing Red Bells 


M Interior Ulumination with flasher gives ringing 


ideal for 


$157 


(illustrated at bottom’ right) Caroleers. 


homes . 


and Coach and Horses. 
public buildings, etc. 
Write for bulletins giving com- 


Com- 


250 ea. 


147.50 ** 


51 illustrated in color and describing 








UNITS, LAWN 
AND OTHER DECORATIONS 


| FOR STREETS, BUILDINGS, STORES. HOMES, TREES, ETC. 





DISPLAYS, 
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Standard finish 
in pickled oak.. 
Special colors 
(ces to match 

ce. your interiors 
ae 10% additional. 





be 

be 

‘ iz, 

e : & 

t it 

{ oi 

e y Pal 

& mn 

E S, 

bs tym 

be a 
ta 
ae 


>," >, 
SRS 


* 


~- oe 





ce os Twi MANGER © e 
, —_ a 
J My QO | wd 








OcCTOserR, 1933 





HENRY’S 20-UNIT DRAWER BOX 
COUNTER SHOWCASE 
with glass top 


Get your merchandise out of ugly cardboard boxes and sell the 
modern way! Our Drawer Box Counter Showcase contains completely 
transparent plastic boxes, guaranteed dust-proof. Each plastic box 
has a style card slot, and an easy-grip pullout handle with the box 
cover remaining in as a permanent shelf. 

Because the merchandise is always visible, always clean and neat- 
looking, this smart piece of interior furniture becomes a silent 
addition to your sales force. And since merchandise can be stored 
in the unit in full view of customer traffic, you get added display 
value, eliminating wasted space, and increasing impulse buying. 


I ai ciniarintinienaimnanitil 62” 
Height Overall ................ 38” 
SUE Rbishethadeaiidinediaeninattien 164” 


Individual Drawers: 16%” long, 
11%” wide, 4%e” deep. 







new ideas for 
FASTER SELLING 
by HENRY 





HENRY’S Convertible 
REVOLVING SKIRT-RAK 
with interchangeable arms 


Use up lost floor space, increase your display area with this “stop, 
look, and buy-on-sight” self-service unit. No need to walk around rack, 
each skirt is visible at a glance in a minimum of space. And the 
hanging arms can easily be changed to hang slaks, slak ensembles, 
boys’ suits, skirt-and-blouse or skirt-and-sweater combinations, and 
bathing suits. These various hanging arms can be purchased from 
uS aS individual units. 

This ideal year-round, all-purpose, self-service unit is quality-con- 
Structed of solid oak. 80 lustre-chrome plated sturdy skirt arms 
revolve around a 15-inch centerpiece specifically designed for 
display. Standard finishes in black, tan, pickled oak or natural oak. 
special finishes slightly additional. Guaranteed to be the biggest 
4 feet of selling space you've ever had in your store! It will pay 
you to look into this “visual selling” display. 











TED “iicssicontnecst 45” 


Dealers inquiries invited. Diameter. ..................46” 


“THE HANGER KING" 


the henry thanger & Gisplay fixture corp. 
‘of America 
GARMENT HANGER EFFICIENCY EXPERTS 
450 SEVENTH AVENUE © NEW YORK 1, N. Y. © TELEPHONE BRyant 9-0852 


THE HENRY HANGER & DISPLAY FIXTURE CORP. of CALIFORNIA 936 EAST PICO BLVD. © LOS ANGELES 21, CAL 
THE HENRY MANGER & DISPLAY FIXTURE CORP. of FLORIDA 928 BISCAYNE BLVD. © MIAMI! 32, FLA 










Kmas Sales co tors i 


: 4 - 2 
Hi 


pan 




















ptt 
Con 
| i | 48 in. x 25 ft. 
a | C-474 Light Bive, Dork Blue on White 
C-475 Light Green and Red on White 
Y Corrugated face 


4 
YS 
4 






$4.40 per roll 
SANTA CLAUS CUT-OUT SET 
























































In brilliant full color. 




































































P-795 12” x 24” set of 2 baioed $1.90 per set 
| las PP P-796 12” x 24” ctn. of 20 ......... oe 16.95 per ctn. 
4 | | P-797 31” x 61” indiv. pack .. cscs 4.60 each 
| | P-798 31” x 61” ctn. of 10 ....41.20 per ctn. 
| “i P-799 18” x 36” indiv. pack isis . 2.50 each 
‘ P-800 18” x 36” ctn. of 10 22.50 per ctn. ° 
! SEND FOR YOUR FREE FULL COLOR XMAS & 
& WINTER DISPLAY GUIDE .. . IT'S PACKED WITH IDEAS! a a 
i 7. 






is st > 






ar itl i 
SANTA & REINDEER CUT- OUT SET 
Bright Santa and three colorful reindeer, die- 
cut for tacking and stapling. All die-cuts are ap- 
proximately 24 inches square. On rigid dis- 
play board. CHICAGO NEW YORK LOS ANGELES 
P-830 Santa, three Reindeer ........$5.95 per set For the complete line of Sherman display materials, 

—> see your local display distributor! 


~~ 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 











newest star in the country’s largest line of motion devices! 








battery- 
powered 
turntable 





*& goes anywhere *® no wiring required 





*® operates on 2 flashlight batteries 





*® runs continuously for one whole month 








Now-—for the first time—a dependable Amer- 
ican made battery-powered turntable that’s 
low in price. Vue-More brings you the sturdy, 
compact turntable you can place anywhere 
with complete confidence. In windows, on 
counters, on the floor—it provides the motion 
that attracts attention to any product, display. 
Beautifully designed in neutral silver-grey 


crackle finish; brilliantly engineered with 
silent, trouble-free motor and all the famous 
Vue-More precision manufacturing features. 
Costs next to nothing to run; will rotate up to 
6 Ibs. at 4 RPM for approximately 850 hours. 
Available with 8” or 12” disc, or without disc 
as motor box. Guaranteed —factory service 
policy and warranty packed with each unit. 





For every size and type of display — for every budget need — there's a func- 
tionally engineered, dependable Vue-More A.C. or battery-operated turntable 
to display your product to best advantage. Write today for catalog DW10. 


Tier Structure Model TS8 used with new 
Vue-More Battery-Powered Turntable. In- 






+ + + + + + + Yt tt tH HE HH OH HE 





creases dispiay space for your merchandise. 


BREVEL PRODUCTS CORP. 


214 SULLIVAN STREET, NEW YORK 12, Al 4-98" 
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For Superior Performance ... For Lasting Satisfaction 


Specify F ™ 
inviite 
PLASTIC RIGID SHEETS 





The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Advertising Displays Maps Three-Dimensional Signs 
Advertising Specialties Name Plates Trays (Jewelry Cases) 
Dials— Window Faces Signs Electro Molds 
Instruments Templates Color Separation Plates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock, 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


Viny hits Plastic Rigid Sheets... For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 












































STOCK ; RED WHITE BLACK ORANGE YELLOW CLEAR 
COLORS BLUE GREEN IVORY BROWN MAROON 
SHEET | SHEET SQUARE ites | see 50 to 199 200 to 999 
THICKNESS | SIZES INCHES SHEETS | SHEETS SHEETS SHEETS 
O10 | 20x50" | 1,000 $1.20 | $1.05 $ .97 $ .93 
ols 20x50" 1,000 ae | rr eorrtes F 127 
ee ae | Re es a ee Lee 
020 | 20x50" | 1,000 1.94 1.69 1.55 1.50 
see, RR. oe Ee dieu RT SRS ee a 
025 | 20x50" | 1,000 2.34 2.04 1.87 1.8I 
ee 20x50" 1,000 22 an ; ga | 20 a 


























RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 


Plastic Binding Corporation 








Dept. D.W. Dept. D.W. 
732 SHERMAN ST. Originators of Plastic Binding in America 15 WEST 24th ST. 
CHICAGO 5, ILL. NEW YORK 10,N.Y. 
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--- AND BE CONVINCED 


There is nothing like the SéZowcard MACHINE! 


; ° 
“ 
, g é 
‘ ~ 


In singles or multiples, it produces more Unlimited choice of type, color combina- 


signs per day. Turns out professional jobs tions, and layout — vertical, horizontal, or 
in minutes — duplicates in seconds. angular. Prints halftones or other cuts. There 
are models to handle all requirements. 


Makes all sign jobs a matter of pennies. 
Quickly pays for itself out of savings .. . Easy to operate. Not a complex machine. 
And it’s built to last for years — backed by Requires no special skills or experience. 


a sweeping 5 year guarantee. 


aa #f* - — a, 
‘ 

GE NUINgE 
hint BUCK Swing 
’ = _ 
Ce ~~ 


‘MI TED 
INGE ay 


Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


Merchandise Mart, Chicago 54, Illinois 
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LONG, NARROW 
REGULAR 





WIDE, LONG 


EATON : Velvety”” 


GRASS MATS 


e 11 SIZES e 6 COLORS 


SQUARE 


SCATTERGRASS 


Sold only thru recognized Display Jobbers 


*T. M. Reg 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 

















Make it a| CHRISTMAS 
with swivelier DISPLAY LIGHTING EQUIPMENT 


eon ee eee eee No. 834 = (futt NO PORTABLE BASE LIGHTING UNITS 


A simple, inexpensive method of adding the dimension of color to display 90° vertical, 350° horizontal adjustment. ‘Stay Put -At Any Angle! 
lighting. Accommodates either R-40 of PAR-38 Bulbs. All with patented Swivelier Socket; tear-drop-design, weighted base with 
felt bottom; screw holes for mounting; cord and plug 


“TORPEDO” SHADE” | [ HOOD” sHADE 


















Se 












Lenses can be changed 
& from front without remov- 
he ing clip from bulb. 
at Asae” Spring tension holds clip 
securely in place. ‘‘Stays 
Put!’'—will not tilt, flop 
or work loose. 


£ é 
Pane 


No. B627SA § No. H607 








Set them in windows, on 
floors and counters! Pin 
them to walls and columns! 


ET" MIDGET” SHADE | “Cosmopolitan” SHADE 




















Enhance the attractiveness (and saleability) of all your merchandise. 
Use these lenses also for ‘‘mood’’ lighting in windows and interiors. 
@ Available in 14 beautiful colors 
@ One piece aluminum rim; no sharp edges; cannot 

come apart 
@ Each lens consists of four sections 
@ Made of color-impregnated, heat-resistant glass 
e@ Guaranteed Color-fast 


kere Me. 683 Complete unit consists of nt 


color clip and four assorted 999 lenses. 


No. M627 No. 11412 
(Switch in base) 





, a “» 
Available in 6 colors—Rose, Green, 
Yellow, Gray, Silver, Brass 
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30 Irving Place, 


I; } 
COMPANY, INC. 
e] Tq bs New York 3, N. Y. 


Ociogrg, 19S 19 





Turn your trimmings into winnings...enter the 


— 
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i ; i, Lai if if ils fais 
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Here’s a chance to really cash in on your holiday windows! And there's 
no extra work for you to do! What sparked this unusual contest is the 
heauty and versatility of Schenley’s gleaming new holiday decanter. Its 
classic design makes it ideal for distinctive, diflerent window displays. 

\ll you do to enter is use the Schenley holiday decanter as a prop in 
your holiday windows. For example. in a home-furnishings window, the 
erystal-bright design will enhance any setting. [In a dress window, group 
your loveliest cocktail dresses around a bar with the decanter on it. 


Famous Whiskey in a Fabulous Decanter Inspires Contest 


Kasily the most beautiful of all decanters, it contains a famous whiskey 
that millions know and enjoy...and will recognize as a mark of quality 
in your windows. 

Obtain a Schenley decanter from your local liquor store and start 
thinking up your prize-winning ideas right now. When your window is 
set up, photograph the display and send the picture in... that’s all you 
do. Your idea might win! 


mae prizes: First *25() « Second, *150 + Third, *100 


Photographs must be matled before Vorvember 27. 1953. No entries can be returned. Mail photographs to: Schenley 


. Window Display Contest, c/o Mr. R. C. Kash, Display World, Cincinnati 1, Ohio. Judges will be three well-known 
e ru QS. display men affiliated with Display World. Winners will be announced in the December issue of Display World. In 


case of a tie, decision of the judges will be final, Contest limited to readers of Display World. 





BLENDED WHISKEY, 86 PROOF, 65° GRAIN NEUTRAL SPIRITS. SCHENLEY DISTRIBUTORS, INC, NEW YORK, W. Y. 
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| Betton Lighting 


¥ 
















OCTOBER, 


Modern Sylvania Fluorescent Fixtures 


and Reflector Lamps help increase 
sales for West Coast jeweler 


The owner of this handsome jewelry store 


proved that better lighting and better busi- 
ness go hand in hand. 

In fact, the blending of the Sylvania in- 
candescent and fluorescent lighting was so 
successful from a sales-building standpoint 
in his first store that Mr. Bowers decided to 
repeat the lighting design in his second 
store. as shown here. 





Gives extra sales appeal 


These Sylvania Reflector Lamps and fluo- 
rescent fixtures provide a general illumina- 
tion of 75 footcandles, with 140 footcandles 
on the top of the showcases. Notice how the 
clear, inviting light lends extra appeal to 
shining merchandise. 

Find out how your Sylvania Lighting 
Contractor can brighten your business. He'll 
be glad to design the ideal lighting arrange- 
ment. . . tailor-made to your particular re- 
quirements. Meantime, mail the coupon for 
information concerning the full line of 
Sylvania Trimline Fluorescent Fixtures and 
Sylvania Reflector Lamps. 


LIGHTING - RADIO - ELECTRONICS - TELEVISION. 


In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Building, St. Catherine Street, Montreal, P. Q. 





. 





1953 


Betton Business & 





Lighting designed by 


Lamps and Fluorescent Fixtures by Sylvania. 





Spotlight 





Floodlight 


Super Spot 


aD 


Tubular 


! 
1 Sylvania Electric Products Inc. \ 
| Dept. 31-2910, 1740 Broadway ' 
We , 
‘1 New York 19, N. | 
i ,reatesl 
Please send me “Lamps That Light The Gree , 
I Show on Earth” booklet, 1-401. , 
i Sas 
| Neme.-_————————————— ; 
, Scre__§_$_—$—$——— —— 
l ESE 
] Sreet__$$_—_—$———————— 
Zone__._—_——— ate a _—— 
I City _—_————— te = 
. —_—— — — —— — A —— —— 
i ——_ —— —_——— 
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Did you ever stop to think that the evolution of display took a 
sudden spurt forward at a certain period of history, and that another 
industry was responsible for this stride which makes possible display 
as we Know it today? In brief, here's what happened: 


We all know that display is the oldest form of advertising. It 
had its birth when some unknown genius placed a couple of spear-heads 
outside his cave to show that he had merchandise to barter. Display 
was used in the stalls of open-air markets for centuries -- it still is 
used in the same way, for that matter, in many countries. But display 
as we think of it really began its forward march shortly after the 
great fire of London in 1666. 


Prior to that time most English retailers had counters built out 
on the sidewalk on which to display their wares. But after the big 
fire a famous architect -- Sir Christopher Wren -- was entrusted with 
the task of overseeing the rebuilding of the city. He restricted the 
sidewalk counter widths to ll inches, which was later increased to 20 
inches so that beggars might sleep on them at night; shop keepers were 
also ordered to build overhanging canopies to protect pedestrians 
cauring bad weather. 


Glass manufacture was in itS primitive stages at that time and 
glass was available only in extremely small, imperfect panes which were 
quite expensive. Some residences were equipped with glass, but the small 
size and inferior quality of the panes made them impractical for store 
use. But then glass-making techniques began improving. Larger and 
cheaper sheets became available; stores started eliminating the side- 
walk counter and placing some of their merchandise directly behind 
glass windows. Progress in glass development continued over the years, 
and with it the progress of display was inevitable. As merchants in- 
stalled larger and better glass windows, sight of the merchandise in- 
side increased proportionately and stores began giving attention to how 
the merchandise was arranged to catch the shopper's eye. Even so, it 
was to require many, many years before the twentieth century was 
reached and display finally began coming into its own. 


Although we usually think of modern display getting its start 
around the turn of the present century, those were days of "torturing" 
merchandise, when thousands of handkerchiefs or spools of thread were 
used to build battleships, castles, or giant arches for the show 
window. The displayman who could get the most merchandise into a given 
space was rated higher than one who could not. Most fixtures were made 
from wooden boxes or any other material handy around the store. Many 
stores still depended for illumination on kerosene lamps, or on gas. 

It was about this time that the Women's Christian Temperance Union in 
New York City tried to have mannequins barred from display because they 
considered them indecent. Men learned the rudiments of the "new" sell- 
ing medium the hard way, by trial and error. And yet among these men 
were Arthur Fraser, Herman Frankenthal, Charlie Wendel, Jim Berg, and 
Charlie Mortons; among them and their contemporaries they gave the 
infant profession a forward impetus which was to carry it further in 

50 years than all the distance traveled in (Please turn to page 74) 
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CUT OUT AND MAIL TODAY 


THE PLASTERGON WALLBOARD CO. 
P.O. Box 40, Sta. B., Buffalo 7, N. Y. 


Please send samples and free descriptive 
literature on Plastergon Products. 


Name: 
Company: 


Address: 


saineneenemninal 


State 


Oana a nana amenwel 


City Zone 
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HAPPY SOLUTIONS TO YOUR 


DISPLAY BOARD PROBLEMS 


Here’s a type, a texture and a thick- 
ness to fit every type of job and every 
new display idea! 

And Plastergon ts the quality line 
easy to work with, rugged enough to 
stand use and re-use, finished to take 
paint readily and provide a variety of 
interesting textures. In color or plain, 
they cost no more than other boards. 

Keep a good selection of Plastergon 
Boards handy in your shop... . for 
quick, effective display work. 


Write today for samples and location 
of nearest stock! 


A. DUO-TONE—2-color wallboard in 6 dif- 
ferent color combinations. Four ply .. . 48” 
wide...6to 12 ft. long. Bundles of 172. 

B. BUCKSKIN READY BEND—1/10” peb-. 
bled wallboard especially useful in display 
work, 4’ x 8’ panels... 20 pieces per bundle. 


C. PERFECT-O-CELL—Approximately 3/16”, 
4 ply, pebbied wallboard with extra sizing 
on both sides. Rich, cream color. 48” wide... 
lengths 6 to 12 ft. 12 pieces per bundle 


D. MAMMOTH—Approximately 4", 5 ply, 
pebbled wallboard of great beauty and 
strength, 48” wide .. . standard lengths 6 to 
12 ft. Bundles of 10. 

E. ECONOMY—A lot of value at low cost. 
Smooth finish both sides. 4 ply... 48” wide 

6to 12 ft. long... Bundles of 12 

F. EBONY—'/,” asphaited underlay board. 
30” x 48” (100 sq. ft. per bundle). Also 
standard panels 48” wide, 4 to 12 ft. long. 
G. BUDGETAIRE PAINTCOTE-——5/16” insu 
lating board. Licorice root fibers. Factory 
painted one side. 48° wide... 6 to 12 ft 
Bundles of 10. 

H. LOCKAIRE PAINTCOTE—'/,” insulating 
board. Licorice root fibers for greater 
strength. Factory painted one side 48” wide 
...6 to 12 fit. 

1. LOCKAIRE—'/," and 25/32” Asphalic 
board. 48” wide ...6to 12 ft. long... Also 
v-joint panels 2’ x 8’, 25/32” building boards. 


PLASTERGON Walliboards 


The Plastergon Wallboard Co., P.O. Box 40, Station B, Buffalo 7, N. Y. 


Cable Address, 


Plastergon' 


@ Phone Riverside 3370 
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How Display Is Handled 
At Woolf Brothers 


By EDDIE WILSON, Display Manager, 
Woolf Brothers, Kansas City, Mo. 


As told to Elsie Wright 
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Nit ot the most important tactors in 
the successful management of a dis 
play depar.ment is making sure that 
all of the employes understand the philoso 
phi that controls the work they do Re 
cently there has been so much emphasis on 
dramatizing merchandise and so much talk 
about eye-appeal and atmosphere that young 
people in the field may find it hard to learn 
just what window display ts and what it 1s 
not. Even old-timers may become so con 
cerned with seeking new and clever ways to 
dress up displays that they lose sight of the 
tact that the are merchandisers 

The problem for the display manager is to 
teach his assistants that they must work 
under the philosophy that they are sales 
people with merchandise to move, not artists 
with emotions to express The develop 


as soon as 


ment of this idea should begin 
an emplove 1s selected 

\t Woolf Brothers the first thing we try 
) find out about ad person % ho applies fol 
a job in display is: does he have an intenss 
nterest in selling’ We try to determine 11 
he as the kind of person who will be likely 
to think of his job as an artistic specialty 
that sets 1 apart trom the work of the sales 
clerks who serve the customers. We want to 
know it he can accept display work as a part 
ot the over-all sales job of the store 

li a job applicant has this kind of sales 
interest, we try next to determine if he has 
the drive and energy to sustain it. Of course 
this can not actually be discovered until he 
has been on the job a short time, but when 
we interview a potential employe we can find 
out i he would be unwilling to work at 
odd hours or to put in more than eight a day. 
there is no place in a display department 
lor an employe who watches the clock. De 
partment heads should make it clear to new 
staff members that there is no eight-to-five 
limit on each day's work 

\ supervisor should also point out in the 
initial interview that much of the work oft 
the department is manual. He should go 
into detail about the making, remaking, 
decorating and redecorating of props and 
supphes. | always find out 1f an applicant 
tor a job has had any experience in simple 
carpentry and painting or if he has an apti 
tude for such work. I want to be sure that 
he understands that his job and mine are 
70 percent ordinary, everyday work and only 
1) percent art 

When this idea has been established, | 
point out the advantages ot the job. A\l- 
though a person who expresses an interest In 
display work usually has some idea ot what 
is invélveds fit is a good idea to remind him 
that he will not be chained to a desk and 
to the paper work and day-to-day routine 
that characterize most back-stage jobs in the 
merchandising field. If he isn’t the kind ot 
person who will find a sense of satisfaction 


—The photograph above shows a tie-in with 
the local horse show. The screen suggests the 
desired theme in a dignified style. Fabrics 
used on the screen and those in related win- 
dows were metallic cloth, white taffeta, and 
wool — each adapted to the merchandise and 
the color . . . Lower left, effective light 
through palm branches dramatized hats and 
ties . . . Lower right, note the lighting and 
the use of the "trade mark’ tables referred 
to in the article— 
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—Upper left, a display promoting formal 
wear for the horse show had an 8-foot screen 
covered with black moire. The circle was 
514 feet in diameter, with a 4-inch gold rim 
Left center, one of four windows for 
creations of different designers; this was the 
“green window, featuring hats in various 
shades of that color . . . Upper right, a 
window tying in with a magazine promotion. 
. . « Right center, this display had a turquoise 
blue theme which was carried out in the use 
of a water scene . .. Lower right, large 
tubes painted to resemble marble gave dignity 
to a bridal gown promotion— 


in producing an effective window and who 
will be willing to make repeated efforts to 
make it effective, he should be advised to 
consider another type of work. 

[In our store one of the best selling points 
on a display career is our policy of teaching 
all employes ot the department to do all 
phases of the work. I have tound that such 
a plan expedites work and that it has two 
values tor keeping employes interested and 
enthusiastic. The variety of jobs keeps them 
from beimg bored with one activity and 
gives them an opportunity to learn all di 
visions of the work in preparation tor the 
day when they may be on their own. The 
display managers of our stores at Dallas, 
Tulsa, and Wichita were trained in Kansas 
City, where I also started as a helper. 

In the training of assistants, no depart 
ment head can afford to overlook the need 
for matter-of-fact instruction on the policies 
of the store and on its character. Employes 
must be taught that a right way can usually 
be found to display merchandise in keeping 
with the traditions of the store. It 1s an 
accepted fact in my department that if the 
first window we plan does not meet the de 
sired standards, another and another must 
be tried. Each window must seem to be the 
right one for Woolf Brothers and for the 
merchandise that is to be featured. 

For example, the store has for vears pro 
moted the slogan, “It Has a Woolf Brothers 
label.” Although we seldom mention this 
idea in windows, each display in the 26 
windows must suggest it by giving the 1m 
pression that nothing was underdone or ovet 
done. This requires a philosophy based on 
these ideas: 

1. There are no display techniques clever 
enough to compensate for tailure to present 
merchandise at its best. 

At Woolf's there is an unwritten law 
that any garment chosen tor a window 
display must be as carefully pressed as it 
would be before wearing. every piece ol 
clothing we show in windows must suggest 
a spic-and-span appearance worthy of the 
store's label It is our job to make a $4 
shirt look like a $10 one; simply presenting 
it in an attractive or unusual setting 1s not 
enough 

2. A window should have only enough at 
mosphere to suggest the sales message, not 
enough to knock down the customer with an 
impression, 

The total display must prompt the viewe! 
to fill in ideas trom his own reactions to thy 
merchandise; it must encourage him to us 
his own imagination to personalize the sales 
message. He must picture himself in_ the 
garments shown or decide that he needs 
a new suit. There should not be so much 

[Please turn to page 64] 





ARLOS Robles, display manager of 
Koos Brothers, San Francisco, recently 
devoted nine premium windows to a 
store-wide promotion of intimate apparel 
koos Brothers is thought of first and last 
as a men’s store, which also carries a fine 
line of women's sportswear, suits, and the 
like 
“(ur idea was to introduce high color in 
nylon lingers Although no advertising 
was done.” Mr. Robles says, “sales soared! 
ty the manufacturers of the merchandise 
Holeproof—-we were given swatches of nine 
enticing Caribbean colors called Voodoo 
Black, Cuban Aqua, Bahama Blue, Haiti 
Straw, Spanish Flame, Grenada Green, Calypso 
Pink, a striking shade of yellow, and white. 
The first thing that we did was to dye fabrics 
to match each color setting to use as back 
drops.’ 
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The only exception was in the very strik- 
ing Voodoo Black window, where a dark 
gray backdrop proved more stimulating. This 
window was given a lush, swamp-like appear- 
ance. It was done with natural stumps, 
branches, ferns, and leaves. On the left hand 
side of the window was an elaborate, eerie 
voodoo mask made of papier mache. The 
Hoor, done in black and gold travertine, had 
black and white seashells scattered here and 
there on it. White fireflies appeared to flit 
about the dark jungle. They were actually 
bee-lights which flashed on and off without 
synchronization. The two models wore 
“Voodoo Black gowns, long the magic color 
of an enchantress.” 

“The Haiti Straw window was our biggest 
seller,” reveals Mr. Robles. “It was really 
not a straw color, but rather a bright yellow, 
always a powerful window color. 

“It was fantastic, almost unbelievable to see 
the tremendous increase in lingerie sales 
during the week these windows were in. 
And remember, they were done at a _ time 
of year —around Easter — when lingerie 1s 
seldom if ever promoted.” 

The Haiti Straw window depicted a mar- 
ket street scene. You could almost hear 
the crowing papier mache rooster atop a 
woden crate. Then there were papier mache 
chickens and geese, along with a cart and 
straw —all in a bright yellow. The top of 
the window showed a roof of topstraw, a 
native raincape. 

All floor settings, with the exception of 
Voodoo Black, were done in tropical matting 
dyed to match the backdrop. Indirect spots 
of the featured color were also employed. A 
bamboo screen and drape added additional 
detail interest to the “best-seller” window. 

The Grenada Green window was extra- 
ordinary, and perhaps Mr. Robles’ favorite 
A happy little native boy held a dolphin 


—''Sales soared" when these displuys were on 

view; no other form of advertising was used. 

Each window took its theme from a different 

Caribbean color. The displays won for Carlos 

Robles, Roos's display director, an expense- 
paid cruise for two— 
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Roos Brothers 


Directly in front of him was a_ splashing 
fountain of green water. Both the boy and 
the fish were lacquered so heavily that they 
gave the appearance of being dripping wet. 
A grotto-type arch framed this window. A 
green fish net draped across the window held 
pink seashells and coral. 

“It was a pleasant relief from the other 
wise all green window,” says Robles, “and 
most effective.” 

Anyone familiar with the exotic Calypso 
music could practically hear its chant as a 
native lad strummed his guitar in the Calypso 
Pink window. A_ very wide split bamboo 
curtain was used in front of the regular 
Calypso Pink drape. Pink earthenware pots 
held plantings of tropical ferns and driftwood 
in various pink tones. An archway similar 
to those found along the streets of Havana 
was used, plus a large iron lantern 

Cuban Aqua, presenting a limpid = spring 
tint, was revealed behind a wrought iron 
workgate and arch of the type used extensive 
ly throughout the Caribbean countries. Note 
the ornateness of the design with one aqua 
bird clinging tenaciously to the top of the 
gate. Others of the feathered family were 
housed in a birdcage tree. Ferns of a more 
delicate variety, and also dyed aqua, hung 
around the archway. One mannequin reclined 
barefooted on the straw floor, while the 
other displayed not only the fancy gown that 
she wore but held another carefully draped. 

The Bahama Blue window combined dig- 
nity, gayety, and lush tropical splendor. In 
the foreground was a low rod fence and an 
archway supported by ornate columns, with 
the richness of the warm jungle hugging in 
against it. To one side in soft, airy fashion 
was draped a maline net. 

“Spanish lame was such a strong color,” 
says Mr. Robles, “that we chose a simple 
setting: a slender grilled colonnade, with a 
classical sunhead near the bottom. The sun- 
head was done half in paint, half in relief. 
The merest hint of tropical foliage appeared 
at the upper right. Directly above the model 
seated in a flame-tone chair was a lighted 
chandelier. 

“When we first saw this color,” Robles 
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By HELEN C. 


relates, “we were afraid of it. ‘Does it have 
a gaudy look?’ we asked ourselves 

“The public did not think so. It proved 
an excellent seller. As a matter of fact, 
Roos Brothers sold out completely all lin 
gerie in this vibrant color.” 

The two entrance windows on the Stock- 
ton street side were done in white and a pale 
whitish-yellow. The yellow window revealed 
one mannequin standing beside an old-fash- 
ioned hall clock. Rose stems indicated the 
hour, and a pair of full-fashioned nylons 
swung freely in place of the usual pendulum 
The right hand window had a fresh white, 
clean look. It was done in simple white stone 
columns, and a softly draped background 

Roos Brothers’ Stockton street side its 
known as the fashion street, according to 
Robles, featuring fine suits, elegant coats, 

[Please turn to page 59] 
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Let's Look At 


HikRIE has been more ot a tall feeling 
in Los Angeles display windows than 
in the air so far this season. How 


ever, when the weather man decides to get 
in step with the calendar he'll find shoppers 
have been pre-conditioned for fall as the di 
hard downtown dis 


outlyvine 


rect result of work by 


playmen as well as those on the 


pe ‘phet v. 


recent 
Display 


trilly were several 


(Ohrbach’s 


Feminine and 


bank windows at when 


Display 
In Los Angeles 


By HOWARD KUHN 


Director W. O. Meissner created a glimpse 


into the boudoir with a sophisticated set- 
ting for foundations. The striking peeka- 
boo effect was achieved by tightly stretched 
between 


the clear 


netiing behind the glass windows 
the viewer and the set except fo, 
unobscured view through the ornate baroque 
framed opening in the center area. The 
frame was in pastel green, blue, and pink 
and was made by members of the store's dis- 


play staff. Further complementing the fem1- 



































nine concept of this striking display titled 
“A Fantasy of Foundation” back- 
ground of hand-painted pagodas on_ silk 
adorned with striking brilliants and _ flitter. 
()verhead hung a classic crystal chandelier. 


Was a 


The lighting on the figures was filtered pink 
and the sidelighting deep blue. Copy on the 


card stated, “A Fantasy of Foundations 


the Basis for Your New Fall Fashions.” 
Talk about color! That's what William 
(. Lambert, display director of Barker 


Brothers, started people doing with his “Mix 
(olor and Design” series of striking window 
arrangements (second illustration). In the 
display pictured, textured casement cloth in 
shades of gold, green, gray, and white along 
with a white background fabric with green, 
black, and splashes of orange in a unique 
design were shown with a pale green silk 
gauze against walls of pale green and an 
off-white floor. A bleached coffee table with 
black wrought iron legs, orange and black 
velvet black and gold pottery, a 
split leaf philodendron and Chinese print 
carried out the color schemes and completed 
the display. The copy on the feature card 
carried the message, “The subtle blending 
of textured fabrics with brilliant colors and 


cushions, 


unique design proves its high fashion appeal 
at Barker's.” 
With a 


complicated that they have to be seen to be 


series ot five clever windows so 


appreciated, Louis Craig, display director for 
Nash's, 


looking into the 


created an tllusion of 


future (third photograph) 


Pasadena. 


The tuture being of course “dark cotton 
dresses tor the fall season” and the date 


of the tuture was established with silhouettes 
of assorted spooks and Hallowe’en hobgob 


lins against a harvest moon in the back 
ground. 
Between the viewer and the Hallowe'en 


6-foot black, 
ornate, cornered frame covered with tightly 


atmosphere stood a square 


stretched theatrical gauze. By toning down 
the intensity of the overhead with 
lilters back 
lighting, Craigs clever presentation certain 


Spots 


colored and intensitying§ the 


left, by William Meissner, 
Ohrbach's Upper right, by William C. 
Lambert, Barker Brothers At the left, 
by Louis Craig, F. C. Nash & Co., Pasadeno— 


—At the upper 
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—At the right, by Stanley E. Thompson, The 

May Company-Downtown . Center, by 

Joseph Tilner, Mullen & Bluett . . . Below, by 
Tony Cunliff, Bullock's-Westwood— 


ly put over the more clearly with a 
glance than we can do 

words of descriptive explanation. But 1 
there was any doubt for the benefit ot those 
who had to read there sign “Look 
Toward Fall With Transition Cottons” to 
make it crystal clear that the dark cotton 
dresses featured are suitable now and will be 
in the future. 

Five of Stanley Thompson's home turnish 
Ings went through an interesting 
exercise to demonstrate different realisti 
tie-ups with a store-wide sale on Cannon's 
bedding and linen. We say “exercise” ad 
visedly because in three of the five windows 


story 


with a thousand 


Was a 


windows 


the single manequin, a housewife, was 
shown in some position relative to using 
the merchandise in a very detailed room 


scene, bedroom, dressing room, guest room, 
etc. In the other two the figure was seen 
sitting on the floor pointing up the tech- 
nique wherein each window was worked out 
in a two-color scheme showing the adapt- 
ability of Cannon merchandise in home 
furnishings. The dressing room. setting 
with the white background and blue carna- 
tion pattern wallpaper featured a repeat of 
the wallpaper pattern in the figure’s glazed 
cotton Interestingly, the awnings 
outside were alternately with col 


dress. 
covered 
ored sheeting and toweling with the message 
Household Word.” Keach 
window's color scheme duplicated the same 
guest 
window with the dark gray walls and wood 
work, the turquoise of the bedding and 
towels was picked up with the turquoise 
curtains, plaid bedspread in turquoise, and 


“Cannon Is a 


color awning cover. In the room 


purple with turquoise dust ruffle and bolster 
Maple furniture and a light gray shag rug 
completed the set 

A fine example of directing the power ot 
creative display toward cultivating a wide 
market was created by Joseph Tilner, dis 
play director of Mullen & Bluett on Miracle 
Mile, with his (short), 
handsome” 


“high, wide and 
window. 

In order to focus complete concentration 
on the wide range available in men’s ready 
showing to a 
vith this 


“range” 


made suits he restricted the 


single item “Kagle Blues.” and 


one line he then presented a visual 
not only with high, short, wide, and hand 
some figures but dramatized the shapes with 
a white painted wood tramework construc 
and 


which accentuated the point. 


tion accompanying cut-out lettering 
Copy cards 1n 
Youll find it in 


Bluett.” and listed 


quired, “What's your size? 
Kagle Blue at Mullen & 


available SIZCS 10) regulars, shorts. longs, 
stouts, short stouts, extra longs, singl and 
double breasted models stocked At the 
right, relieving the restrictions of the frame 


work, were a single and double breasted 


model with tasteful accessories under seript 
style of lettering, “Handsome. 
manager of Bul 


Tony Cunliff, display 


lock’s-W estwood, 


ferent in a tabri 


contributed something dit 
display called “Pictures in 
a Gallery.” The 

(Please 


display was outstanding 


furn to paye 69) 
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Hil play’s the thing on Broadway, but 
at J. N. Adam & Co. in Buffalo, it’s a 


case of display’s the thing. Continuing 
the stage allusion, if there were a mystery 
angle at all, Jimmy Valentine, Martin Kane 
or Sherlock Holmes that it is 
a magnificent “inside job.” 

There are facts and figures to prove it 
According to K Hildreth, Adam's 
capable display director tor the past decade, 
two-thirds of the display budget and two 
thirds of the display effort are concentrated 
interior. “JN’s,” as it is most gen- 
erally known throughout the Western New 
York area, has a bad problem of location 
concerned. 


would agree 


l'rancis 


on the 


insolar as display windows are 
Although the ten-story white brick and tile 
structure fronts 180 feet directly on Main 
street and Washington street and occupies 
the entire connecting block of 


is very little pedestrian traffic 


30 


Kagle, there 
The site 


Is An 


might be called the southernmost boundary 
of the shopping district. 

Within recent years, the Eagle 
windows have been replaced by solid walls, 
about 75 per cent of the customers 
enter by the north Main street door. 

The 29,000 square feet main floor of JN’s 
dramatic 
each 


street 


since 


stage for the series of 


individualized in 


sets the 
effects 
department. 


which are 


All the walls are an airy, pale green, easy 


—While two-thirds of the display effort at 
Adam's goes into the interior, windows are 
not neglected. At the upper left is one 
stressing the Mexican theme in yard goods... 
followed through (upper right) with an esca- 
lator shadowbox, and a ledge display (lower 
left) inside the Budget Shop . . . Lower right, 
a corner of the furniture department became 
the ‘Perspective Home" by Drexel, recreated 
faithfully from House Beautiful magazine— 
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“Inside Job. At 


on the eyes, cheerful to the spirit, and a 
perfect foil for the multitudinous shades and 
colors which are an integral part of blouses, 
scarfs, handbags, jewelry and other street 
floor accessories as well as rainbow-hued 
toiletries. 

Well spaced light tan columns are a neat 
complement. 

Mr. Hildreth is proud of the fact that no 
“department store buff,” the handmaiden of 
monotony, intrudes into any of his displays. 

Department wall signs are numerous but 
unobtrusive, although clearly visible to the 
shopper unacquainted with the exact loca- 
tion of a specific department. They are 
ribbon-like in effect and three-dimensional. 

Wall attractively lighted and 
changed according to schedule. The ledges 
above the departmental shelves and drawers 
are used to accent any given store-wide 
theme. For example, when black and white 
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—The stage of the Magnolia Terrace brings 

display directly to diners, the theme carrying 

out whatever store-wide promotion is in effect 

at the time ... The exterior of the beauty 

salon; the flowering plants and shrubbery are 
also found on the inside— 


ample, the maternity and intants’ wear sec 
tions are closely alhed [hese are now 
being moved so that one leads directly into 
the other. Customers will be so onrented 
to the related display that they will natur 
ally shop in both departments interchange 
ably. 

Hildreth believes that wallpaper and paint 
can produce as effective results as the mer 
chandise itself. 

In the house dress section an illusion of 
tidiness is aided by sectional panels of 
neatly patterned wallpaper and a long row 
of real-looking flowering plants simulating 
the practical yet homey touch of a good 
housekeeper. In the linen department, many 
pastel painted or paper areas give added 
dignity to more formal table linen. Dark 
or light backgrounds are used for seasonal 
warmth or coolness in bed linen displays 

Ihe beauty salon takes on the atmosphere 





of a park conservatory. Low flowering 
shrubs and greenery flank the glass paneled 
entrance which reveals more horticultural 
items inside. Several thousand dollars 
worth of this type of shrubbery 1s regular 
display equipment and used wherever needed. 

The display staff uses signs to add to the 
decor as well as to give intormation on 
price or location. A three dimensional sign 
will attract the attention of a youngster to 
the boy's department when it represents the 
horns ot a Texas steer or the branding iron 
mark of Bar-X-Bar_ ranch. Likewise a 
hanging sign reminiscent of the early Amert- 
can tavern or stagecoach inn lends a pic- 
turesque appeal to the apron bar. Casual 
shoes seem comfortable, noiseless, and mod- 
ern when displayed in shoe-box-type sections 
surrounded by squares of perforated hard 
board. 





Colored and untramed travel posters at 


J. N : Ad am & Co. By ANN ELIZABETH MERWIN 































was the promotion, huge black wire bird the watchword of the display department. jaunty angles give the luggage department a 
cages on these ledges alternated with a man- In addition to several elevators, JN’s has sense of motion and adventure. 
nequin in black and white dress, or a an escalator which extends from the street Fluorescent lighting serves a dual purpose 
wrought iron magazine rack, or handker- to the eighth floor. Along the wall side in the men’s department. It shows up color 
chiefs or gloves. Neither merchandise wait- where the moving steps rise or descend are and texture, but it also brings the depart- 
ing to be wrapped nor any sales books are lighted shadow-boxes. One 1s devoted to ment into sharp focus — giving an impres- 
allowed on these display ledges. Woe to an article in the storewide promotion, the sion of businesslike efficiency and making it 
the guilty one if Hildreth catches such a other ties in with an adjacent department. easy to locate. 
Situation on his frequent tours of the store. In the ready-to-wear sections on the upper Relativity is no mathematical puzzle or 

The fashion approach is always used floors are a bevy of 70 attractive mannequins Einstein theory to Hildreth and his staff 
whether in wearing apparel or home furnish- of various ages. Some may lounge in teen sut the geometry axiom that equals to the 
ings. This pattern is carried consistently age poses, others stand like interested cus same thing are equal to each other still 
through the store from front window, to tomers who have stopped to chat, while stands. Merchandise is almost always dis 
ledges, to escalator shadow-boxes, to the others arrest atention with a dramatic stance played with its nearest relative. The cus- 
selling floor and to the Magnolia Terrace or outstretched arms. Department decor is tomer's mind is prompted with an additional 
tea room stage. Christmas displays rank changed fortnightly, merchandise on the item so that she may visualize it in use 
equally but no more importantly than regu- figures every day. Seasonal areas focus With rugs, for instance, a recessed display 
lar promotions. The same effort that stores attention on such merchandise as swim suits shows a shag rug and the foot of a maple 
usually exert at Yuletide is year-round or fur coats. bed or an Oriental rug and an occasional 
business at JN’s. Departmental coordination is an angle charr. 

“Something is changing all the time” is often stressed by the display staff. For ex- [Please turn to page 66] 
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OOK some time displays on State street 
have been capturing the thinking and 
planning that engineers put imto thei 


illustrate the skill with which the 


fashions his 


WOT k. to 


dress designe apparel for the 
American woman 

In a recent promotion John Moss, director 
Mar shall hield wv f ce... 
skill that of the 


dress designer im a showing of jerseys 


of design for com 


pared the engineer's with 
“Eng 
versatility.” The engineer's lay 


black and 


rice red for 


out mn white adorned the walls 


that complemented the tweed, black, brown, 


and gray jersey ready-to-wear \ drafts 
mans table displayed stoles and other acces 
sonies of brilliant red, rust, or black lk loors 


mn all windows were completely covered with 
yravel (Second illustration. ) 
\t Mandel 


repairman’s conveyance dramatized 


Brothers (not illustrated) an 


electrical 


a showing of electric blue under the caption, 





The Industrial Arts Inspire 


*Mandel’s 


travagance 


elegance without ex- 
klectric Blue High 
fashion on fall's horizon.” All mer 
electrifying blue projected 
by background of the silver lines and angles 


brings you 


tension 
chandise was an 


of the electrician’s apparatus, against a back- 
wall of charcoal. 

Henry ©. Lytton’s contribution (not illus- 
trated) “Designed for 
a practical way for 


good living, priced in 
the good life of today” 
blueprints, the finished 
Chi- 


was accompanied by 
product illustrated by photographs of 
cago's famous buildings 


A full 


sembles by 


suits and en 
was pre- 
sented by Clerment Bradley at Carson Pirie 
Scott & Co. im a classical setting with a 
The entire bank of windows 
Was a continuous stretch of topiary units of 
colors set 1im- 


scale promotion of 


top-notch designers 


modern twist 


metallic ruscus im various 


( Kirst photo 


mediately back of the masking 











graph.) Rather than the customary busts 
found im a garden, Bradley installed busts 
wearing modern millinery constructed of 
cement. The display gained a forest per- 


spective by a flooring of alternating white and 
metallic blocks which converged at a small 
topiary drawing on the backwall. The pro- 
motion, under the title “If it’s fashion it’s 
at Carson’s,’ was vigorously advertised as 
the opening of the store’s fall fashion week 
with special displays on all fashion floors 
The main played up the event with 
fresh white and yellow chrysanthemums lining 
the promenade. 


aisle 


(Carson's saluted “The time, the place, the 
girl with a job” in collaboration with Glamour 
magazine's showing of the new fabulous fab 
rics. In setting up the displays Bradley had 
in mind that Carson’s glamour girl with a 
job might be a magazine editor, an interior 
decorator, a fashion expert, or as shown in 
the display pictured next, a secretary. The 
scene im this window was laid in a modern 
office with an executive who was giving 1n 
structions to two young modeling 
seen in Glamour. They were posed 


ladies 
dresses 
before a drawn bamboo shade, drawn so that 
they were fully spotlighted. Other windows 
featured fabrics that apeared in the magazine. 

Millinery windows at Marshall Field & Co 
sponsoring the small town hat were arranged 
as heavily matted pictures, with hats of colors 
dramatic “Fancy red 
from the sequence is illustrated 


named for 
fall flowers” 
The dominant 
tangles inlaid on a floor of polished stones 
color. Hats 
littered 


purposes. 


color was repeated by rec 


of a complementary were at- 


tached to driftwood and square 01 


rectangular plaques. The big window con- 
tained only six hats, with gloves and a 
sprinkling of flowers. 

Big news on State street was the furry 


—Upper left and at the immediate left, by 

Clement Bradley, Carson Pirie Scott & Co.... 

Upper right, by John Moss, Marshall Field 
& Co.— 
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tweeds combined with smooth textured fab- 
rics for suits and ensembles, manipulated by 
designers to avoid a bulky look. 

Tweed perfume and “Pippin Red” lipstick 
were teamed with red accessories in a_ bril 
lant showing by Reed Schlademan, The Fair. 
Many small items were shown back of a 
red-to-pink proscenium through an opening 
that disclosed a backwall of black washed 
with white lighting. A revolving pillar of 
white and red, partly painted to resemble 
tweed, furnished animation and paper sculp 
tured red apples inserted in niches in the 
proscenium completed a lively display. To 
draw attention to the promotion a_= smart, 
new automobile of “Pippin Red,’ driven by 
a girl in tweed, was stationed at the store’s 
entrance on the first floor. 

“Coats of bark tones, furred and fabulous” 
made the subject of four windows at The 
kair. Tree stumps and foliage arranged on 
expanded metal delineated the contour of 
topiary units m full foliage. The all-brown 
decor was enlivened by a backwall of two 
toned seamless paper, of brown-to-beige. 

A fall setting for*’school-age children in 
which J. Boghosse, display director for Gold- 
blatt Brothers, admonished parents to “Get 
them ready for fall” is shown im the _ final 
photograph. Warm clothing was centered in 
the window with a display unit composed of 
a wagon wheel and half of a picture frame 
Kall foliage climbed up the frame to gain 
height and colorful fall flowers and plants 
were projected from the wheel. 

A promotion titled “Young Chicago loves 
fur-trimmed stole coats” was staged around 
a center display composed of a picture frame 
at Goldblatt’s. The foliage filling in the 
side of the frame was spattered with gold 
dust to add sophistication for young mod 

[Please turn to page 76} 


—Upper left, by John Moss . . . Upper right 
and center, by Reed Schlademan, The Fair 
Right, by J. Boghosse, Goldblatt 


Brothers.— 
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By S. MARIE 





by Paw? ehring 


Display Designer and Consultant 
New York 





Arrangement: Iwo definite units are noted in this 
display of bed linens. Merchandise is limited ana 


neatly arranged. 


Properties: The pixie-like figure about to retire is 
seen holding a lighted candle. Linens in delighttul 
pastel shades make a colortul display in themselves. 


pf lamp throws ight on the merchandise. Copy 


card is shown at lower right ot window. 


Arrangement: This ladies’ glove display is made 
up of two definite units. 


Properties: A snow-ladened tree dramatizes this 
washable glove display of pastel colors set against 
a blue background. Forms are used better to dis- 
play the gloves. Copy card is shown in tower cen- 
ter of window. 


Arrangement: The lingerie display consists of four 
definite units in an attractive arrangement. 


Properties: A tinsel backdrop gives a glamorous 


look to the lingerie and mannequin. Lighting is 
arranged to get the most sparkle from the tinsel 
and to make dramatic shadows. Copy card is 


shown in lower foreground. 
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COMING UP 





Arrangement: This display of mens top coats 
consists of two definite units in simple arrangement. 


Properties: The North Wind is made of synthetic 
glass fibre puff roughly fashioned into a tace. It 
is actually in motion caused by an electric fan 
hidden behind the puff. The two mannequins ap- 
pear to brace themselves against the force of the 
wind. Another hidden fan is directed against 
them. Hats are shown suspended in mid-air. 
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Arrangement: Several elements combine to torm a 


single unit in this display of men’s small gift items. 


Properties: To focus attention on items such as 
watches, key chains, tie clips, and billfolds the 
merchandise is displayed against a dark velvet 
ground. A hand is thrust through the display and 
holds a silk hat. Greeting card is shown at upper 


left and copy card at lower right of window. 

































Arrangement: Several elements combine to form 


a single unit in this display of men’s socks. 


Properties: A framed window is divided into sec 
tions to hold sock forms. A fine selection of men's 
socks is shown on the forms. The frame of the 


window is wood-aqrained. 








Manhattan 


VGARIES of the weather having more 
or less settled to calendar expectations, 
the golden autumn season officially 
opened im New York City with opulence in 
merchandise which seemed to make for a cet 
tain studied simplicity in display decor. How 
ever, such a trend, though undoubtedly tem 
porary, does pose a more dithcult job for 
the display staff in creating an effective pre 
sentation im that no detail can be slighted 
or understated; this in turn obviously entails 
yreater agility and flexibility of one’s im 
agination 
\ dramatic window was. established by 
Display Director Henry Callahan in the Lord 
& TLaylor window when the legend = stated 
‘How wonderful to come back and discover 
anew view of New York Life!” 
ive upright panels made immediate back 
ground for each of the five mannequins. The 
panels were covered m_ dull silver’ cloth 
agaist which were carried vertical lines of 
flickering silver discs Well directed spot 
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lights and concealed fans added to the glitter 
and the interest of the discs. The backwalls 
were dull black, and bands of dull silver and 
black covered the floor. The wool fashions 
of lilac, gray, beige, and charcoal were thus 
silhouetted against the light panels. “The 
New York hat—vivid, shapely, index to the 
news” described the millinery placed on the 
front ledge. 

Full of whimsy were two windows at Mc 
Creery’s when the display subject as em- 
ployed by Display Director Walter Hazeltine 
was “wolves,” with what they connote in 
current day language, the featured lipstick 
serving as the key to the theme. 

The stag line was depicted as cutouts ap- 
plied against pale gray seamless paper back- 
wall—their suits of different shades of gray 
felt paper. The wolf heads, in white, showed 
glittering green glass eyes, with noses and 
lolling tongues in red. 

Real rep ties were tucked in their jackets. 
The black dresses worn by the mannequins 





were fittingly described as “Our Junior Satur- 
day night date dresses in crisp siren black 
are sure to bring out the Wolves . » = 
collection from our Junior shops’ where 
fashions are priced to keep the wolf from 
your door.” 

Kkach mannequin carried a_ little wicker 
hasket lacquered in glossy black and holding 
accessories in bright red, yellow, blue, and 
pink to complement the black dress. On low 
tables in the foreground of the pale gray 
seamless paper floor were grouped accessories 
and lipsticks in the featured red. 

With millinery to the fore in this season 
when fashions do captivate the attention, 
Display Director John Kk. Foley established 


—Upper left, by Henry Callahan, Lord & 

Taylor . . . Center, by Walter Hazeltine, 

McCreery's . . . Left, by John Foley, Macy's 

. . « (All photographs by courtesy of Virginia 
Roehl Studio, New York City) — 
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—Right, by Winston Jones, Franklin Simon 

Left center, by Sidney Ring, Saks-Fifth 

Avenue ... Right center, by Edward von 

Castleberg, Bloomingdale's . . . Lower right, 
by Walter Hazeltine— 


an interesting composition at Macy's for 
showing hats with the headline, “Paris lkes 
stained glass colors.” 

Six gilded ballroom chairs were placed in a 
dignified row and on each chair was placed 
a gilded wire millinery bust draped with navy 
blue taffeta—some set off with rhinestone 
clips 

The small hats displayed on each form 
were trimmed with bright red, blue, green, 
amethyst, or gold beads and sequins in the 
intense shades of stained glass. Three chairs 
suspended by gilded ropes from the ceiling 
at the left added interest to the design. The 
floor was covered in gray granulated wood 
chips and the whole was bathed in _ rich 
amber lighting. 

The country clothes collection at Franklin 


Simon, under the headline “The Big News 1s 
Brown,’ received from Display Director 
Winston Jones a_ refreshing and engaging 
atmosphere. 

Lawn rakes in natural color were criss 
crossed for background before a_ pale blue 
wall. The floor was generously covered in 
sawdust and woven baskets to the right held, 
in this instance, a group of accessories in 
the brown tones, while on the edge of the 
basket was perched a handsome Plymouth 
Rock hen 

Qne facing mannequin held a_ basket of 
fresh white eggs, while her companion was 
posed to show the interesting lines of the 
hack of her coat Che colors in the brown 
family which appeared in the various props 
served to highlight the “brightly burnished, 
softly mellowed, done-to-a-turn” description 
of the fashions as included in the dark brown 
lettered copy on the lighter tone parchment 
sheet 

With “Blending Browns” as a high fashion 
color, Saks-Fifth Avenue devoted six win 
dows to this presentation when Display D1 
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rector Sidney King also presented Helen 
Watkins’ panels, which could quite literally 
be described as works of art 

fragile outlines of notable landmarks of 
Krance such as the Louvre, the Sorbonne, 
and in the accompanying illustration the In 
stitute of krance, were authentically and 
meticulously executed from tiny noodles in 
various designs and = sizes, combined = with 
equally tiny gold beads. (aray paint Was 
also introduced, the combinations resulting im 
an over-all quality which was arresting 

The designs were constructed on walnut 
stained veneer panels and mounted on easels 
of matching tone, which were also orna 
mented with the noodle motif 

Che suit was of beige, brown, and black 
tweed worn with dark brown bag and gloves 
The accessory group consisted of a dark 
mink scarf, a brown calf bag, a dark brown 
umbrella, brown and white plaid scarf, and 
yellow and orange chrysanthemums 

What with fur and fake fur appearing in 
the most unexpected places in the season's 

[Please turn to page 68] 













Easily Adapted Ideas 
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1E display budgets that many small 

stores must operate with make it neces- 

Sary to use considerable ingenuity to 
get attractive windows at a minimum cost; 
these are the type of displays I look tor to 
sketch to on worthwhile ideas to 
readers of this article 

(A) The large department stores formulate 
their plans for the Christmas selling season 
far in advance, but with many of the small 
stores the middle of October — or even a 
month later — is about the time they really 
get busy to plan the holiday window and 
interior displays. With this in mind, I show 
an idea for a window center piece which 
incorporates the following: 

Motion, which always adds considerable 
eye-appeal to any display; a center panel 
of the easy-to-handle perforated hardboard; 
a Christmas tree design displayer; two side 
panels complete with concealed lighting; two 
cut-out heads, and finally cut-out letters to 
tell the “Gifts For Him” story. 

Note the construction detail at the left, 
showing how a sheet of bent hardboard can 
be mounted on a pine board frame and wired 
so that the light will escape along the edge 
next to the center panel of perforated hard- 
board. 

The two side panels should be installed 
about 3 inches forward away from the center 
panel so the light will be reflected out as 
indicated. 

Most display jobbers now stock many dif- 
ferent size shelf supports, metal price clips, 
etc., and they can be inserted in the holes 
in the panel of perforated hardboard; they 
make mounting samples and actual merchan- 
dise on this panel a quick and easy job. 

Your local sign shop can furnish the two 
male cutout heads of heavy card or wall 
board; they are tacked up in position. 

The Christmas tree design displayer can 
be built out of half-inch plywood attached to 
a base set on the top of an electric turn 


pass as 


table. The shelves of this unit should be 
loaded with suitable giit items and as it 
slowly rotates it will lend added punch to 


the entire window display. The unit can be 


painted bright Christmas green with the 
shelves finished in red. A good idea would 
be to cover the unit with green toil paper, 


using ordinary wallpaper paste; this paper 
can be purchased from most display suppl) 
houses in 26-inch wide rolls and its glisten- 
ing foil finish enhanced by a flood or spot- 
light on the window ceiling will add much 
to the entire setting. 

The center perforated hardboard panel 
should be snow white, to snap out the bright 
colors of the typical gift items, and the two 
side panels can be red with small cut-outs 
of green foil Christmas trees pasted on as 
shown. 

The halt-round base plattorm can be cov- 
ered with a roll of white cotton other 
suitable white material and the base should 
be edged with red. 

Note the small round displayer at the 
right; a number of these, in varied heights, 
can easily be made out of lengths of heavy 
card tubes or linoleum rug Nail in 


or 


cores. 
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Smaller Store 


As reported by JIM KILEY 


round pieces of pine board, or plywood cut- 
at both ends; paint a 
suitable color and use them with pieces of 
quarter-inch plate glass for the tops. 


outs of scrap pieces, 


The initial cost of this window display 
will be found a worthwhile one, as the two 
side panels, the perforated hardboard center 
panel, and the half-round base platform can 
all be reused in many other displays. 

(B) The other day I noticed a very et- 
fective window display designed to feature 
woolens in the windows of R. H. Stearns of 
Boston, where Jack Prince is display di- 
The display did not require a lot 
of expensive props. Lengths of l- or 1%- 
inch round wood stock or lengths of 
dinary curtain can be used for 
spears which the draped lengths 
materials. 


rector. 


pole 


hold 


These were painted gold and a_ gold 
framed picture was used in the center as 
shown to feature a medieval colored print 
of a 14th century lady wearing a blue wool 
dress. Small glass jewels in bright red 
were fastened around the frame and a col- 
ored shield cut out of plywood or wallboard 
was nailed in position as indicated. 

One length of these fine woolens bearing 
a small ticket reading “Borgia red” was 
draped at the left and another length labeled 
“Knighthood blue” was at the right. The 
wide mat around the picture in the cente1 
was pure white and this tied in the red, 
white, and blue color scheme. 

The two base platforms, standard window 
props, were both painted in a soft pastel 
blue and the mannequins placed around the 
sides were dressed in fall suits made trom 
the same woolens 

(() Before leaving R. H. Stearns I noticed 
this men's sport shirt display in one of the 
small entrance windows; it demonstrated 
how flexible and functional a ol 
these small wood square displayers can be 
They can be purchased in natural oak finish 


number 


or you can easily make up a number out ot 
lengths of clear pine board; the assembled 
units given a natural trosted 
wood effect by following these instructions: 


can be fine 
first sand the units carefully and then give 
a thin coat of flat white oil paint; while still 
wet, rub off most of the paint with a clean 
little in the of the 
seal in this frosted 
finish with a thin coat of clear 


grain 
white 


rag, leaving a 

wood; when dry 
white shellac. 
In this case five of the units were screwed 
together, to 


shirts accessory 


shown, feature the men’s 


Aas 
socks, 


items ; 
plaid vests, etc. were displayed on the gray 


and tie-in 


carpet; the background of this small en 
trance window was beige and a length of 
natural wood picket fence was used to 
divide the entrance section from the front 
street window. In another window, used 
to feature the woolens mentioned above, 


four of these square wood displayers were 
suspended from the ceiling and lengths of 
the woolens were draped through them. 
In walking through Chandler's, 
[ noticed they are in the process of painting 
[Please turn to page 56] 
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Successful 
Silent 


SALESMAN 





THE NEW “SEELA" 
Battery-moved Ceil 
ing Turner for heavy 


"M obiles.” 
$7.90 


Sample unit 


postpaid. 





The genuine and origina! "TURNA" bat 
tery-moved display turntable. 


Used successfully 
by leading chains 
and manufactur 
ers; 7%" diam- 
eter; color gold. 
Can be supplied 
in any other color. 
Sample unit $8.75 
postpaid. 





TURNETTE, a similar 





model to TURNA, 
the only difference 
is that it has a 
shorter rim and 


smaller base, having the same built-in 
motor and giving same performance. It 
can be sold only in quantities of 1200 
pieces minimum, at $4.42, and over 3000 
pieces, $3.95, FOB New York, less batteries. 


Sample unit $7.90 postpaid. 


The "“TURNAM"” 
battery-moved mo- 
tor used for any 


animation. Also runs 
vertically. 


unit $3.40 


Sample 
pr stpaid 





All 4 units operate on two ordinary flash- 
light batteries for 5 to 8 weeks without 
interruption, carrying a load of 4 to 7 Ibs. 


5 R.P.M. 
BEWARE OF IMITATION! 


HERTV 


i iCl Ome 7 .\ 1 Gays ya, Fan 
IL 7-4388 





oe 
INC. 




























































































Order Your ‘‘Naturalike” Grass Mats 


and TUFF-TURF sprinklings from your display jobber 


today NOW! “NATURALIKE” are the finest CRASS 
MATS yeu can buy. Ask fer ““NATURALIKE” whes 
ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 

























USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED 


REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 


POSITION VACANT ) 
USED DISPLAY EQUIPMENT FOR SALE } 













































39 





Unusual Fl 


UR shop is ant old residence on one ot 


(‘olumbus’ main boulevards—the win 


dow being made out of the porch. 


(other features that we have a 


completely furnished dining room and living 


ulidgue are 
» arranged as 
they would be to grace the home. Although 
are for sale, their primary 
flowers tor the home 


flowers are §s 


room m which 
the turnishings 
purpose is to display 
toa hettetr 
so that 1t mav be 


advantage. Furniture is selected 
used interchangeably in the 
shop and in the window with various scenes 

The displays are changed every ten days 
duplicated, and each 
to tell 


accomp'ishes ts 


or two weeks, nevet 


significant story 
best 


business 


has a simple but 


Wi think al 


mission ol 


display 
increased when the 


child can readily 


average man, Woman, of 

make a personal association between “self” 
and some feature of the display. For in 
stance, a Mothers Day display pictured a 
nursery setting in which mannequins rep 
resented a mother and her young daughter 
admiring a new baby in a lacy bassinet \s 


compared to =| THiadTe conventionai arralee 


red carnations, 
eests the real meaning of the oc 
likely ta) bye it} 


ment of such a scene sug 


asion and a 
much more 
Aiterfeed by the display 


We help the potential custome 


passerby) 1s 


make such 


40 





orist Display Pays Off 


By MRS. H. M. OWEN 
T. G. Owen & Son, Inc., Columbus, Miss. 


personal associations through the use ot 
mannequins arranged as though involved in 
a true-to-life situation, such as a_ birthday 
party, egg hunt, a 


dinner In all 


leaster wedding, or 
Sunday 


course, the appropriateness of flowers is em 


simply these, of 


phasized. 


In planning the displays (which 1s often 
done at night when I can't sleep) my first 
step is the selection of an appropriate theme 
which can be developed to tell a Story 


Stemming trom a season, holiday, or current 
event, the theme is then rounded out through 


imagination and from ideas gleaned trom 
magazines, books, and pictures. J] start at 
least a month in advance to gather needed 
props to build the detailed display picture, 


altered in actual construe 
supervise all display 


the development of the human 


which is seldom 


tion | personally 
work to see 
interest angle which makes tor the all-im 
portant association 

We are 


also in the nursery 


—Human interest displays are the rule at 
this florist shop which was formerly an old 
residence on one of Columbus’ main streets. 
Mannequins and a complete stock of display 
props are owned by the company and used 
regularly for the atmosphere settings— 


business. 


therefore we have the plants available for 
Just after one of 
my windows appeared in which we had a 
garden party, complete with gowned man. 
nequins, Japanese lanterns, blooming plants, 
shrubbery, fountain, ete., we large 
similar theme. It 
the florist does not have the plants available, 
some nursery, | think, would cooperate and 


provide them in card in 


garden or outdoor scenes. 


sold a 


wedding reception on a 


exchange for 4 


the window, mentioning this courtesy. 
We use and own all of our own props 
lhe clothes tor the large mannequins are 


cake 
now in our window was made trom plywood 
then iced by one of our bakeries; they do 


mostly my own. The 6-toot birthday 


not charge us for this. This bakery has iced 


all ot the different cakes for our windows 


and we place a small card near the cake 
which reads “Decorated by Freehart Bak 
erv. This is a summer fill-in display. In 


girl is 
her 


little 
trom 


Iront ot the cake a accepting 


a bouquet of flowers young ad 


muirer In the background an older girl 


is receiving a roses trom het 


bouquet of 
admire? 
the attention of the people on the street and 


\s was planned, the cake attracted 


suggested an important occasion tor a gift 
which is, of course, flowers 
\s stated above, all of the display turn 


DISPLAY WORLD 





ture is the furniture used in the shop— 
including the lamps, vases, etc. The bassi- 
net we had made several years ago and have 
used it many times, but always in a different 
setting — adding new ribbons, etc., when 
needed. We have a sewing machine and 
when the salesgirls are not busy —as dur- 
ing parts of the summer months—we design 
and make a lot of the dresses, adding a vel- 
vet bolero to a summer nylon party dress 
to make it different for a winter party for 
the window, and so on. We make and use 
drapes; we are now working on a green 
velvet one for the coming fall season. 

In developing our human interest displays 
we believe firmly in “Never underestimate 
the power of association.” 





Harris Introduces 
3-D Display 

Another facet in 3-D developments is the 
full-color entry created by Wm. Melish 
Harris Assoc:ates for use at the retail level. 
The project was worked out on an experi- 
mental basis by the Harris organization in 
cooperation with the merchandising depart- 
ment of Vogue magazine for the publication's 
recent fall fashion show. 

Unlike other 3-D promotions which re- 
quire special viewers to achieve the illusion 
of dimension, the Harris “Sidewalk Peep 
Show” carries its own viewing apparatus 
in a special built-in optical system. The size 
of the unit is 6 inches high by 10% inches 
by 12 inches long. It is designed to be placed 
in the interior of the window, supported 
either by a tripod or by suction cups on the 
glass. Signs on or around the device invite 
the viewer to look at a full-color display of 
merchandise reproduced in four colors on 
a special type of back-lighted transparency. 
Other units can be located in departments 
of retail stores for tie-in promotions. 
Luminous Ceiling 
Aids Lighting 

The Nunn-Bush Shoe Company store, 42 
North Dearborn street, Chicago, has in- 
stalled an “Acusti-Luminus” ceiling. This 
“indoor sky.” which resembles a giant sky- 
light, consists of a thin, corrugated “Lumi- 
Plastic” diffuser suspended below rows of 
rapid-start fluorescent lamps. Light emanat- 
ing from the lamps strikes the “Lumi- 
Plastic” and passes through it into the store 
below. What light is reflected back up to the 
ceiling is again reflected down on the “Lumi- 
Plastic” and eventually a high percentage 
of the light passes through. The diffuser 
filters out harsh glare and at the same time 
scatters the light so thoroughly throughout 
the area that virtually no shadows result. 
In the Nunn-Bush store the lamps are 
spaced only 18 inches apart above the dif- 
fuser, delivering 80 to 85 footcandles to the 
store. 


Ed Frank Heads Display 
For Thal's, Dayton 

Ed Frank is now display director of Thal’s, 
Dayton, Ohio, succeeding John Carr, who 
recently joined Halle Brothers, Cleveland, 
as interior display manager. Frank was 
formerly in charge of interior display at 
Rike-Kumler Company, Dayton, under Joe 
Vent. 
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the most practical 
and versatile 
display light 


ever built... 


First developed by Edison Price for the 
outstanding A&S Hempstead lighting job 
reported in Display World, June, 1952— 
thousands now used. 


Takes all side-prong PAR Lamps, 75, 150 
or 200 watt. Lamp just snaps into place. 
Edison Price SPREDLENS (heatproof Boro- 
silicate glass) smooths beam and shapes 
it to oval pattern for better lighting of 
counters, walls, mannequins. 


Rugged clips hold SPREDLENS or color 
filters—either behind the other—to permit 
easy lens adjustment or quick replacement 
of filters as desired. 


Very compact, adjusts on tension swivels, 
available in variety of mounts, costs less 
than any other fixture that does a com- 
parable job. 


All prices include SPREDLENS! 


NOTE: Parlites are new! If your jobber 
does not have them order direct from Edi- 
son Price, Inc., or show this ad to your 
jobber. 


SEND FOR ILLUSTRATED LITERATURE! 


EDISON PRICE 


INCORPORATED 





lighting 


™™ 
the P A x L j TE B manufactured by Edison Price, Inc. 





base forstandorpin-up .... . . $7.50 
{includes lens) 
( 





with clamp for pipe mount. . . . . . $8.10 
(includes lens) 





with twist-on Troll-E-Dust mount . . . . $12.00 
with sliding Troll-E-Duct mount . . . . $13.50 


{includes lens} 


18O CENTRE STREET, NEW YORK 13 
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DISPLAY 


_..on and off the record 





—Left to right, Wilbert Rosen- 
thal, S. Rosenthal & Co., pub- 
lishing firm; Dave Swormstedt, 
vice-president, SIGNS of the 
Times; R. C. Kash, editor, 
DISPLAY WORLD, and 
Nathan Silverblatt, manager, 
DISPLAY WORLD; all are of 
Cincinnati. The picture was 
taken at the annual invita- 
tional golf tournament of 


Crest Hills Country Club— 


—“...- » 


» i ya 
i a ee 


—How does it feel to win a Cadillac as 
first prize in a display contest? Ask Mel 
Lustgorten, display manager of Finger 
Furniture Company, Houston, seen standing 
by the desk as Jodie Hoffer, appliance man- 
ager, looks over photographs of Lustgarten's 
windows which won the top award in West- 
inghouse's ‘Freedom Fair" display contest— 


—E. Perlmutter, , © 
aided and abetted é, 

by J. F. Gasthoff 

(center), Gasthoff's 

Mfg. Company, , 

T d Joh 

i Ye so 4 aie —Walter Krysto, Jordan Marsh & Co., Boston, at the left, talks over 
easy it is to get the a rene Display Market Week with W. L. Stensgaard, head of the Chicago 
customer's signature ._— firm of that name, and Stanley Thompson, right, The May Company. 
on that big order. ¥ . ar Los Angeles— 


The victim is How- we —William Meissner, display director of 


ord = Ringlespaugh, ag Ohrbach's, Los Angeles, confers with Mrs. 
Moos Brothers, of ; ot Fred Baversfeld, gardening authority, to 
the same city— : a . arrange for the store's fresh flower displays 

to cooperate with the local Garden Club— 


—Chicago Display Club's board of 
directors. Back row, left to right, 
Jim Uppington, General Distributors; 
Carl Schlecht, Lord's, Evanston: Bob 
Jones, Elliott Paint Company; Lou 
Volz, Walgreen's; Bob Valentine, 
Gassman's; L. Dwiggins, Reyburn 
Mfg. Company; Fred Greco, Ad- 
vertising Arts Company. Seated, Ted 
Lees, Gilmore's, Oak Park, president; 
Roger Hutchison, Kraemer's: Cliff 
Dorsey, Sears, Roebuck & Co.: 
George Heer, South Center Depart- 
ment Store; Ray Morgan, The Mor- 
gan Company; Jim Cummins, Cum- 
mins Display Service— 














THE SAME TOP QUALITY — 


NOW AT ABSOLUTELY THE LOWEST PRICE OFFERED ANYWHERE 



















12 OR MORE 


less than 12 m pete 


15” long, 11" wide, 
4" deep, Ve" thick 


REGULATION SIZE #415 


The most sensational Plastic Box Value 
ever offered! Priced so fantastically 
low you can now afford to keep your 
merchandise protected from dust, dirt 
and handling and at the same time 
display it at its most provocative—at 
the point of sale! Millions in use by 
retailers everywhere Crystal Clear, 
beautifully packaged, equipped with 
Price Card Holder and Disappearing 
Pull Handle. Order Today. 





TAKE ADVANTAGE OF THIS OFFER! ORDER 


NOW WHILE THESE LOW PRICES ARE IN EFFECT! 
| 


ORDER FORM 


pot 


ees cues cee cee Ge Ge Ge Ge ee Ge ee ee ee 





RED WING PRODUCTS 
BELLEROSE 26, N.Y. 


Please ship the following: 


Quan.) REGULATION SIZE PLASTIC BOXES #415 
..(Quan.) GIANT SIZE PLASTIC BOXES #615 
[_] FREE ILLUSTRATED 1953 CATALOG SHOWING COMPLETE LINE 


STORE NAME 


ADDRESS... 


OCTOBER, 


State 


1953 


DATE. 


DEPT. NO. 


LN 








SOT Ger. 
SWE = ye 
— ts one ~ 







J 






Crystal Clear Plastic Boxes to keep your 
merchandise spotiessly clean, easy to get 
at—and beautifully displayed! Rigid, 
rugged, life-lasting. Will pay for them- 
selves ten times over on savings due to 
soilage alone. Greatest merchandising 
aid in retailing history. 

SAVE ON TRANSPORTATION! 


iT COSTS NO MORE TO SHIP 
3 DOZEN THAN 1 DOZEN. 








95 


Yelda 


12 OR MORE 
less thon 12 _ 


GIANT SIZE #615 
15” long, 11” wide, 6" deep, Ye" thick. 


Giant Size! Giant Value! Perfect length and width for all folded 
apparel, and a Full Half Foot Deep. Dust and Dirt Eliminator, 
Markdown Preventer, Color and Freshness Protector . . . Smooth 
as satin... and just as handsome. Nothing to replace or wear out. 
Give your merchandise Eye Appeal! Protect it! Display it! Handle 
it better, neater and quicker. Order Today. 


RED WING PRODUCTS 
NEW HYDE PARK, NEW YORK 
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Display Here And There 


OR this display of men’s coats, Fred 
Asmussen, display director of The Mver 
Melbourne. five giant 
trees in the foreground these being made 
of papier mache The was 
painted In perspective to 
depth Dry and 
strewn around on the floor. 
don't grow 
by experts.” 

At the upper right is a display by Edward 
Wickliffe, Ivey's, Greenville, S. ¢ The en 
tire window was black and white, with em- 
bellishment in the form of large black lac 
in gold: 


kmporium, used 
background 
vive a teeling ot 
pine 
Slogan: 


grass cones were 


“(,00d 


coats on trees; they are made 


quered magnolia leaves spattered 


in the each leat cluster was a 
brilliant red The aceessories were 
highlighted with velvet bags and red chiffon 
“Black is classic 


center ot 
rose. 
scarves. Card copy read: 
modern in manner.” 
Here is a simple and yet effective display 
The um- 
was suggested by the na- 


for hard-to-show merchandise 
brella treatment 


tional display department of Sears, Roebuck 


& Co., Chicago, tor the chain's various units. 


The umbrellas are suspended from the ceil- 
flower strings. 
pale 


wire and 
umbrellas are displayed on the 
floor, and the background is 
Spotlighting helps point-up the merchandise. 


ing with 


also blue. 


More 


blue 


“Be-Witching” shoes were shown in this 
Hallowe'en window of Jenny's, Cincinnati, 
where Russell C. Kehrt is display director 
A fall farmyard setting, with white fence, 
silver corn stalks, white and silver wagon 
wheel, silvered corn ears, and natural pump- 
kins sprayed silver and glossy green, es- 
tablished the atmosphere for the large witch 
head made of papier mache in the store's 
display shop. The head was painted in 
bright colors to heighten its fantastic effect. 
The floor was covered with blue sawdust. 
The mannequin wore a _ siren dress_ by 
Talmack, in matte black. General illumina- 
tion was held at a low level. 


WORLD 


DISPLAY 











Cadillac Awarded 
As Contest Prize 

First prize, a Cadillac coupe, in the na- 
tional display contest sponsored by West- 
inghouse Electric Corporation on behalf of 
its maior appliances line has been awarded 
to Mel Lustgarten, Finger Furniture Com- 
pany, Houston. The contest was open to all 
department stores, furniture stores, and 
utility companies handling the Westinghouse 
line. 

Second prize, $1,000, went to Weston 
G. Lehr, Herpolsheimer’s, Grand Rapids. 
Third. $500, was won by Harold McLaren, 
The Bon Marche, Seattle; fourth, $250, by 
John Houswood, Adam, Meldrum & Ander- 
son, Buffalo, and fifth, $250, John H. David- 
son, Davidson Brothers, Detroit. 

Contest judges were Jack Adams, manag- 
ing editor, Electric Dealer; Stan Patno, 
vice-president, Fuller Smith & Ross Adver- 
tising Agency, and Robert Armstrong, man- 
aging editor, Electric Merchandising 





Lentheric Contest 
Gets Under Way 


A national contest with prizes for the best 
window and interior displays featuring 
“Pippin Red” lipstick is being sponsored by 
Lentheric, 673 Fifth avenue, New York City 
22. It began September 1 and continues 
through October 31. Entries must be in 
the form of 8 by 10-inch photographs. The 
judges have not been announced. 

Identical prizes will be awarded in three 
classifications: department store, chain drug 
store, and independent drug store. First 
prize is an imported tweed jacket valued at 
$100; second, a similar jacket worth $75; 
third, a jacket valued at $50. 





Brochure On Wig Styles 
Issued By Flair 

An interesting brochure on fashion’s new- 
est wig styles has been issued by Flair 
Plastics, 15 West 18th street, New York City. 
Miss Polly Eisenman, vice-president of the 
company, states that it represents the most 
complete line of wig styles ever offered to 
mannequin users. 





COMING UP! 


United Nations Week Oct. 18-24 
National Bible Week Oct. 19-25 
National Apple Week Oct. 22-31 
National Hat Week Oct. 24-31 
National Flower Week Oct. 25-31 
Girl Scout Week Oct. 25-31 
Hallowe’en Oct. 31 
American Art Week Nov. 1-7 
Election Day Nov. 3 
American Education Week Nov. 8-14 
Armistice Day Nov. 11 
National 4-H Club Achievement 

Day Nov. 14 
Children’s Book Week Nov. 15-21 
National Cage Bird Week Nov. 22-28 
Thanksgiving Day Nov. 26 
4-H Club Congress Nov. 29-Dec. 3 


International Golden Rule Week _ Dec. 6-13 
National Association of Display 


Industries Market Week Dec. 6-10 
Pan American Aviation Day Dec. 17 
Christmas Day Dec. 25 
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Win-do-dec 


% 18 eye-appealing colors 





























% Perfect surface for air-brush 





¥%& Back marked for easy cutting 


Ajax WIN-DO-DEC gives you the highest quality 
decorating corrugated you can buy. 100% bleached 
sulphite is used as the base stock—insuring bright- 
ness and uniformity of colors. WIN-DO-DEC is avail- 
able in rolls or sheets cut to your own specifications. 


OTHER AJAX DISPLAY MATERIALS 
WIN-DO-WAVE 


—a new flooring and background material of 
colored, embossed bleached Kraft. 18 colors. 
WIN-DO-ART 

—B-flute single faced corrugated with pure white 
liner. Perfect for silk screening and flexible dis- 
play manufacture. 

WIN-DO-BOARD 

—Double-faced corrugoted—! side pure white 
liner. Perfect for silk screening and manufacture 
of sturdy floor and counter displays. 











SEND FOR FREE 
SAMPLE KIT 





the AJAX box company 


2210 SO.-UNION AVE., CHICAGO 16, ILLINOIS 
MANUFACTURERS OF CORRUGATED PAPER PRODUCTS 
































Manufacturers of a Complete 


Line of Wreaths and Ropings 


@ IMPORTED ITALIAN HOLLY 
WREATHS 

e LYCOPODIUM WREATHS 

e LYCOPODIUM ROPING 


Write for our catalog and if you need 


special Xmas decoration we are the ones 
who will make it. 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 
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Displays By Diehl 


Klmer C. Diehl, the Bon Marche, 


his Rroup of windows by 
kashion 


Sacramento, Calif., took first prize in the city-wide Fall 
Festival sponsored by the Retail Merchants Association and The 
Sacramento Bee. The displays are described by Diehl as follows: 

“My windows were in banks of five, with a total of three banks ; 
each bank represented one ‘act’ — each window, one scene in the act 
“Act 1 was ‘Fantasy in Fashion’ and in this group masks, cut 


out letters, and wheat were painted autumn vellow and brushed 1n 
| 7 


The merchandise was very colorful and gay 
“Act 2 was ‘Studies in Softness’— with masks, drapes, and 


cut-out letters in soft tones of brown brushed in old gold. A  spat- 
Softness in line, color, and 


old gold. 


tered gold design was on the drapes 

texture was stressed in the copy 
“Act 3 was ‘Mood of Elegance’ and our evening apparel was in 

this group. Masks, cut-out letters, and wire figures were in black, 


gold, and white.” 


DISPLAY 

















Fabric-Covered Dividers 
For Sachs’ Exhibit 


A system of free-standing dividers held in 
place by a network of overhead wires pro- 
vided the basic architectural element for the 
sachs Quality Stores installation in the fifth 
annual National Home Furnishings Show, 
September 17-27, in New York City. 

These fabric-spanned dividers, which were 
carefully spaced at varying angles, served as 
backdrops for both room vignettes and en 
sembles of furniture. There was an open, 
airy feeling about the exhibit because of its 
wide aisles and cool, Crisp colors. ‘The entire 
presentation was devoted to well-designed 
modern furniture characteristic of the Sachs 
Quality “Shop for Young Moderns.” 

All of the fabrics were in tones of green 
er blue, with white. The flooring was ivory 
linoleum and walls were white. Both accent- 
ing and complementary colors were introduced 
in the accessory elements. The installation 
was conceived and carried out by Eugene 
Tarnawa, director of display for Alfred 
Auerbach Associates, Inc. 


Rollo Williams Associated 
With Century Lighting 

Century Lighting, Inc., 521 West 43rd 
street, New York City 36, announces the 
association of Kollo Gillespie Williams with 
the firm’s sales engineering division in. the 
capacity of color lighting consultant. In ad- 
dition, he will be concerned with applications 
of lighting in theatres, display, television 
studios, and architecture. 

Williams is probably best known as_ the 
originator and designer of the lighting and 
color change system in the “Lobby of Light” 
at 383 Madison avenue, New York City, 
which has been featured in numerous national 
periodicals. He is also the author of the 
textbooks “Technique of Stage Lighting” and 
“Color in Lighting” (to be published soon) 
and is the originator of a number of patents 
for lighting devices and techniques. He has 
planned and executed a large number of 
lighting installations in many parts of the 
world and has four times addressed inter- 
national conferences on illumination 


Emil Newdold Leaves 
Rau Department Store 

IKkmil Newdold has left the employ of the 
Rau Department Store, Chicago Heights, IIL, 
after nine years as display manager and 1s 
now temporarily employed by Cook & Meier, 
Chicago display firm. At Rau’s the display 
department has been placed under the direction 
of Gordon Fishcorn, formerly first assistant. 

Newdold has spent 35 years in display, and 
was previously employed by several Chicago 
stores, Stillman Dry Goods Company, Fort 
Wayne, and P. A. Bergner’s, Peoria 


Herzberg-Robbins 
Appoints Schroeder 

Herzberg-Robbins, Inc., 457 West Broad 
way, New York City, has appointed John & 
Schroeder to cover the South and Southwest 
with the firm’s new line of mannequins and 
wigs. Schroeder has been with the company 
for a number of ‘years and is well known 1n 
the field. 
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DECORATIVE PLANT CORP. 
136 WEST 24th STREET, NEW YORK II, N. Y. 
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DISPLAYS (ttt ont mae. 


TIME-TESTED TURNTABLES 


Moving displays attract attention . . . and customers. These 
time-tested Turntables from Art R. Cohen give you that 
added attraction at low cost. Dependable performers, too, 
with heat-treated spiral steel gearing to resist wear in- 
definitely, and provide effortless transmission of power. 
Gears sealed in oil for quietness. Friction drive allows 
displays to be stopped purposely or accidentally without 
damage to gearing or motor. 


MODEL NO. 500 (200-Ib. capacity) 
with 18-watt AC motor; 12"’ diameter 
aluminum enclosure; 8-ft. heavy duty, 

UL approved cord and plug. (Speed —_ 

3 RPM; overall Ht., 52°’; shipping 

Wrt., 15 Ibs.) COMPLETE 


Blectrical contacts for illumination, 16.50 additional 
Available in 75 and 500-lb. balanced load capacity. Prices on request. 


HEN ew, 
MAIL ORDERS ai 


FILLED PROMPTLY Modern Display Equipment 
Member NADI 810 Penn Ave., Pittsburgh 22, Pa. 











MAKE YOUR CHRISTMAS DISPLAYS THE 
TALK OF THE TOWN 


WITH THIS 


LIFE-SIZE 


ILLUMINATED VINYL 


SUPER SANTA 


@ Modeled in 3 dimensions! 

@ Finished in Natural Colors! 

e Wired for illumination! 

e Easel for standing—slotied for 

hanging! 

e Ready to use — just plug it in! 
SUPER SANTA No. 153 

Size: 5 ft. 3 in. high, "$4 9-95 


wide, 6'"' deep. Price 


Use it for show windows, store interiors and 
exterior Xmas displays. 


ORDER AT ONCE! 
All orders filled in rotation received. 


211 S. Wacker Drive 


HECHT FIXTURE CO. rovmeirtnown as Market St, 


Chicago 6, Ill. 








| Winners Announced 
In Deltox Contest 


Cash prizes totaling $1,20) have been 
awarded to six display managers, six adver- 
tising managers, and their respective floor 
covering buyers by the Deltox Rug Com- 
pany, Oshkosh, Wis., for outstand.ng dis- 
plays and advertising on woven kraft fibre 
rugs. The contest is run annually by the 
firm and is divided into two groups. 

Display winners this year are as follows 
first, Shockey Wein, Peoples Outfitting Com- 
pany, Dearborn, Mich.; second, F. T. Ther- 
kelsen, Boutell’s, Minneapolis; th-rd, Sperry 
Lincoln, H. M. Bullard Company, New 
Haven, Conn. Second group, first, Marshall 
Linder, A. Victor & Co., Buffalo; second, 
E. Holden, Broadloom City, Inc., Tarzana, 
Calif.: third, Charles Bechtold, Bresee’s 
Oneonta Department Store, Oneonta, N. Y 





National Advertising 


To Back Swank Displayer 

Swank, Inc., 404 Fifth avenue, New York 
City 18, has prepared a dramatic, coordinated 
program to help retailers ring up banner 
Christmas sales on the firm’s products. The 
featured displayer is called the “Swank Gift 
Shop” and shows an assortment of men’s 
jewelry, billfolds, belts, brush sets, etc. This 
unit will be nationally advertised with four- 
color spreads in Life, the Saturday Evening 
Post, and This Week magazine, as well as 
in newspaper rotogravure sections from coast 
to coast. Swank is also providing handsome 
and colorful display units for window and 
interior use. 


Bullock's Names Woodmansee 
Interior Display Head 


Charles Woodmansee has been appointed 
interior display director by Bullock’s, Los 
Angeles. He succeeds Miss M. Campbell, 
who has taken a similar position with J. W 
Robinson Company, replacing Perry Waldor, 
resigned. Woodmansee_ recently returned 
from military duty, and thus reassumes 
his former position with Bullock’s. 


Decal Point-Of-Purchase Book 
Issued By Meyercord 


Just off the press and free for the asking 
is a full-color “Advisor” book issued by the 
Meyercord Company, 5323 West Lake street, 
Chicago 44. It is said to be the biggest and 
most complete guide to the field of point-of- 
purchase decalcomania signs ever assembled. 
It shows many actual applications of perma- 
nent decal advertising used currently by 
some of the nation’s top firms, and covers 
such diverse applications as window signs, 
fountain signs, backbar signs, counter signs 
door signs, and many others. 


Randall Cooper Addresses 
Chicago Club Members 

At the October 6 meeting of the Chicago 
Display Club the guest speaker was Randall 
C. Cooper, president of the State Street 
Council. He spoke on “A Business Man’s 
Viewpoint of Display.” Appearing on the 
same program was Tony “Town Crier” 
Weitzel, newspaper columnist, and television 
and radio star. 
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A NATURAL 
FOR CHRISTMAS 


REALISTIC STORE DECORATION 











Made of Italian Holly, preserved, treated and decorated for brilliant long lasting display by the country's leading 
wreath manufacturer. 


ITALIAN HOLLY WREATHS 

ITALIAN HOLLY GARLAND 

‘Be - LYCOPODIUM (PRINCESS PINE) WREATHS 

LYCOPODIUM (PRINCESS PINE) GARLAND 

ITALIAN RUSCUS WREATHS (RED OR GREEN) 
Wreaths Made In All Sizes 12” to 48” 


We can also supply you with flocked and custom painted wreaths and flocked white birch twigs. 


WRITE AT ONCE FOR SAMPLES AND PRICES 


NOVELTY WREATH COMPANY 


EMERALD & HART LANE, PHILADELPHIA 34, PA. 























"Floratex'’ Foliage 


Another Is Introduced 


Now being introduced is a new foliage line 
- called “Floratex,” moulded in latex from 
SIGN of quality actual leaves in order to capture shape, tex 
Sos ture, and veining. At the present time four 
types are available: ivy, philodendron, varie- 
W C HURLOCK Inc gated, and bamboo. The foliage is a product 
» Ve * ° of Floratex, Costa Mesa, Calif., and was 
developed as a result of experiments by Dr. 
John Chung and Leland Maudlin with the 
cooperation of Naugatuck Chemical Company 
We can supply you from our | Details will be sent on request to the firm 





For quality sign cardboards, no 
matter what your needs may be. 


large eslection of: 











Showcard Boards Christmas Display Catalogue 
Single & Double faced Issued By Adler-Jones 
Counter Sign Board Leaping deer, lighted attractions, garlands, | 
Fluorescent Board candle units, and Nativity settings are | 
Theatre Poster Board among the holiday decorations offered in | 
Screen Process Boards the 1953 Christmas catalogue of Adler-Jones, | : 
Gold Edge Price Tickets 521 South Wabash avenue, Chicago 5. Fea- | | 
Cardboerd Easels tured also are miniature musical instrument | | | 
novelties, styrofoam specialties, motion dis- | | | 
and many other items necessary to plays, “twinkling forest” setting, and a | a A A 4 
the Sign & Display trade. If you “Santa-the-Postman” promotion, Copies will | 
eae . be sent without charge on request to the | ene moe 
have a special problem or would ahi g | America's Largest Manikin 


like samples write to 


W. C. HURLOCK Inc. | | Lipman Wolfe's Windows 


Win Local Trophy 


Refinishers & Wig Stylists 


| NEW YORK—152 West 25th Street 











Display Materials « Artist Supplies The sweepstakes trophy ottered by the | CHICAGO — 11 South Desplaines 

Card Board and Paper Specialties Retail Trade Bureau for the fall opening | DALLAS 3007 Cant s+ F 
123 E. BALTIMORE AVE. | promotion by Portland, Ore., stores was won | wrealiinsciensn 
LANSDOWNE, PA. ' by Don Norton, Lipman, Wolfe & Co | 











FACTORY-ON-WHEELS 
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"Parlite’’ Manufacturer “Trol-E-Duct.” Price reports that 500 


: “Parlite RB” re it< ees an 
Serves Jobbers Direct Parlite B _ twist-on unit have been pur 
chased by Yale university for the lighting of 


oe pr aig agar payee exhibits in the new design laboratory build- 
a es ogue i Ss ee Senne. Sones 180 Centre ing. Illumination of the office and drafting 
street, New York City 13, has commenced areas of the laboratory is provided by 400 

direct national distribution of the “Parlite of the firm’s No. 70RF-6 downlights 


lighting equipment line. This was formerly 
VAI : G & distributed by another New York firm 
The “Parlite B” was first installed and 4, ow Be 
| tested in the outstanding window lighting sys- Peg-Board Line 
. | tem designed by Edison Price for the Abra- Has New Hangers 
That Will Put | ham & Straus store at Hempstead, L. L., it is Seven new “Peg-Board” metal hangers 
REAL SELLING PUNCH IN | said, as reported in DISPLAY WORLD in — have been added to the line of B. B. Butler 


the June, 1952, issue. It is a compact and Mfg. Company, Inc., 3150 Randolph street, 
YOUR MANNEQUINS rugged unit featuring simplicity and flexi- Bellwood, Ill. Included are a book easel, 
bility for display lighting applications, and straight hook, two new shelf brackets, a 
uses 75-, 150-, and 200-watt PAR side-prong = ghelf bracket. with support bar, shoe hook, 
lamps. The 200-watt PAR-46 spot lamp and child’s flat sole shoe easel. Dozens of 
gives 35,000 beam candle power. uses are claimed for the fixtures, which are 

Various mounting methods are offered, in- used in connection with the firm's perforated 
cluding trolley and twist-on attachments for hardboard 
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New “Italian” A NATIVE NEW YORKER, IRVING PEARL BEGAN HIS SELLING 
Stytes CAREER WITH DECORATIVE PLANT CORPORATION IN 1924, 
AND IS LOOKING FORWARD 


; TO CELEBRATING HIS 30TH 

No Measuring - YEAR WITH THE FIRM IN 
| we S 1954. HE IS WELL KNOWN 

Necessary! P44 fm AMONG DISPLAYMEN 


' uw Y &% 
Spongelike or rubber based, these foe ‘ae: | aa ™ sie ii cath 
| Le ~ . iu SAY YA @ NY al f 


wigs are beautifully made to make |. | | | 
your mannequins sell better for you : wa = L; Si Sa ts 


. and the price is low. WRITE | Ey 
F (is IRVING IS AVIDLY INTERESTED 

OR FREE CATALOG 4 Ne , IN GARDENING, AND LIKES TO 
: | TRY EXPERIMENTS WITH 


F | i er” HYBRID FLOWERS & FRUIT TREES. 
HERZBERG-ROBBINS, Inc. | a j Se a 


457 W. Broadway, New York 12, N. Y. ' "4 FINE COLLECTION OF CLASSICAL 

’ i RECORDS. HE CAN USUALLY BE 
FOUND ON THE TENNIS COURTS 
WHEN WEATHER PERMITS, OR 
ENJOYING LONG AUTOMOBILE 
RIDES IN THE COUNTRY WITH 
HIS CHARMING WIFE. 





Wigs — Mannequins — Repairs 





Your One Complete Source for || 
All Your Mannequin Needs | Scan =n 


ADENZA Lp : 
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JEWELLED 
STYROFOAM 


An entirely new treatment fashioned in Squares, 
Discs, Stars, Bells and Balls. An outstanding Christ- 
mas decoration. 
Fall Papers, Christmas Balis, Trees, and Novelties 


Write for Samples and Photographs 


PARK LANE FABRICS DECORATIVE PLANT CORP., NEW YORK CITY, N. Y. 
COMPANY, INC. a GE i 


45 East 30th Street, New York City 16 he. a 
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Stensgaard Is Speaker 
Before Clothing Group 

Principal speaker at the Carolinas Asso- 
ciation of Retail Clothiers and Furnishers’ 
convention in Clemson, S. C., on September 
15 was W. L. Stensgaard, head of the Chi- 
cago firm of that name and president ot 
Point-of-Purchase Advertising Institute. He 
stressed the need for more attention to dis 
play in retail stores, pointing out that in 
too many cases one sees too much _ floor, 
fixtures, posts, walls, and ceilings and not 
enough displayed merchandise. He added 
that greater use of proper display is needed 
also because clerks can not devote full time 
to each sale. 

“Showcases must go simply because you 
must have a sales person full time tor every 
transaction,» he said. “You must learn to 
use better the value of space on a cubic 
content basis rather than on a square toot 
basis. For example, trom floor to ceiling, 
a distance of 12 to 20 feet, vou use only 12 
to 24 inches on top of a table 10 per cent 
of the available space.” 

Stensgaard advised display space priority 
for fastest moving items: “About 30° per 
<ent of the items do about 70 per cent of 
volume; until your physical set-up is so 
organized and planned to give proper space 
ratio to sales, you do not have a good sell- 
ing arrangement.” 

Developing and testing merchandising 
ideas and providing photographs of better 
ways to display and sell goods was urged 
by the speaker for independent store oper- 
ators and suppliers. He also mentioned the 
need of a national organization of inde 
pendent retailers to “do research, create 
plans, ideas, and give them to you on sched 
ule, like Sears and most successtul chains.” 
He estimated the cost of such a project as 
“perhaps $1,000,000 a vear.” 

He continued, “Window displays are yout 
lowest cost 10 to 20 cents per thousand 
circulation, most forceful selling tool when 
properly used. Advertisements only show 
pictures, but in display vou show in three 
dimensions, in color, and in a fashion that 
either interests and tempts, or falls flat.” 

The average mens store display has a 
readership ot 20 to 40 per cent of those pass- 
ing, he declared, but this readership could 
be increased to between 70 and 94 per cent. 


Haecker Recovering 
From Heart Attack 

Carl Haecker, display director of RCA 
Victor, Camden, N. J., suffered a serious 
heart attack on September 22 while attending 
the Association of National Advertisers con 
vention in Chicago. He was rushed to St. 
Luke's hospital in that city and placed under 
an oxygen tent. At last reports he was 
recovering satistactorily, 


Gardner Displays Appoints 
Robert Smith To Staff 

Robert L. Smith has been appointed as a 
sales representative for Gardner Displays 
Company, Pittsburgh. He had been with the 
design department of the company. Smith 
will make his headquarters at the local 
office of the firm, with which he has been 
associated since 1946, 
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YOU GET MOST 
WITH AMPLEX 


SWIVELITES 


The Amplex Swivelite 
line for accent lighting is 
absolutely 
unapproached for 
efficiency and dollar 


value. Look at these 


features: the adapt-a- 


unit principle that 
produces a completely 
obbac-yd-pehm@ilepshibetemeb aarng- 
in minutes...superb 
styling... permanent, 
lustrous finish... 
hele l-) aa ColbloleMorel-shiloebbere: 
... perfect ventilation that 
prolongs lamp life. 

Write for the full 


Swivelite story. 


AMPLEX 

































AMPLEX CORPORATION, DEPT. B-10, 111 WATER ST., BROOKLYN 1, N. Y. 

























Small enough for cases. 
Big enough for windows. 
Fine 41/.‘’ Fresnel lens, | Ideal for short range 
reflector, cord and plug. | white or color lighting 
Universal mounting | from 12” spot to 367 
bracket. Three gelatin | spread at 3 feet, Hood 
colors and holder. Only | measures only 41,’ 
$9.45. 400 watt model | 5x21,” Very light 
with bulb, $11.55. 1000 | weight. Fresne! lens, 

watt model, $13.50. polished mirror, univer. 


: | mounting brack 
Automatic color chang- = g chet, 
ing wheels also avail- J and plug. Three 
ble gelatin colors and hold- 
= er. Beautifully finished. 


Only $8.45. With 100 
walt bulb, $9.55. 




































COLOR CHANGER 





+ 
BEST AUTOMATIC 
No. 155 
for G.E. R-40 Spot Lamps. 


Motor driven color wheel 







and universal mounting 





bracket. Complete with 
G.E. R-40 spot lamp, only 
$20.91. 
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SNOW PAPER — 50” WIDE 


New and different “ih beautiful high-reli-f texture 
Originated and exclusiwely manufactured by us. WRITE FOR 
FREE SAMPLE AND NEW CATALOG OF CHRISTMAS 
DECORATIONS From Factory Direct to Displaymen 


BARTH'S DECORATIVE STUDIOS 


1515 N. Chestnut St Colorado Springs, Colo. 
Designers & Miers. Artificial Flowers and Decorations 
for Window and Interior Display 








° m= s/ 2 ib. Flat Boxes 
Nickel- Plated 


(50 ib. Min.). 
# lb- £17-¢20-f24 i i >i 
\ SEND $1 for lib. SAMPLE 


x old Strike pins 
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top of the 
Andrews, of the 
display firm of that name. 
Trades Emplovers’ 
tion to a coronation parade in that city, and 
was fully mechanized. 
Schenley Distillers, 
plant is located 
honorable mention for the float it entered in 
the parade on 
Lawrenceburg’ s 


celebration. 


‘Thousands 


Schenley entry 
bottles of “Schenley 


—The float at the top was used in Welling- 
ton, New Zealand, during a coronation parade 
in that city; it was done by C. H. Andrews 
. . « Below, a float by Star Productions, Cin- 
cinnati, for Schenley Distillers, Inc.:; 
part of the Lawrenceburg, 
tennial parade— 








Floats On Parade 


ROM opposite 


sesquicentennial 


featured 8-foot-high 


SCHENLEY 


cine xsomonessot TRA 
Te tah a oy “hj Wess i ; mn yee 





Quaker” whiskey, and a jumbo-sized old- 
tashioned glass. The bottles, built of wood 
and plaster-of-paris, were scaled to propor- 
tion, with the painted face labels also match- 
ing the color and copy of the regulation 
labels. The cocktail glass was made of %- 
inch plastic, moulded in two halves and 
welded together. The effect was complete, 
even down to the giant cherry and orange 
slice. 

Overall, the float measured 15 feet long 
by 8 feet wide by 12 feet high, and was 
erected on a decorated flat-body truck stand- 
ing 4 feet off the ground. 

The float was designed and produced by 
Star Productions, Cincinnati, under the di- 
rection of Lloyd Westerfeld. 


Etter Is Appointed 
By Levee's 

Formerly with the display department of 
Block & Kuhl, Peoria, Ill., Charles Etter is 
now with Levee’s, Vallejo, Calif., as display 
manager. His first assistant is Norman 
Gagne. 


DISTILLERS. INC. 


pion Fe he 


a a 4% hs 


a rae eee i ee 
Ws Oe ve 


DISPLAY WORLD 











Big Display Campaign 
For Florida City 


Hotels, transportation companies, and the 
city of Miami Beach, Fla., are combining 
resources for what is believed to be the 
largest display advertising campaign of its 
kind ever attempted by a single resort. 

Counter and photo-mural displays, many 
in three-dimension form, are being used in 
the campaign to inform vacationers it is 
warmer in winter and often cooler in sum- 
mer in Miami Beach than elsewhere in the 
United States and Canada. 

secause they are designed to do a vear- 
round selling job — and because Miami 
Beach boasts of its vear-’round climate — 
most of the designs include a thermometer 
in which the “mercury” is adjusted easily 
by hand to conform with the daily Miami 
seach temperature. Some of the larger 
pieces also include daily temperature read- 
ings in other cities. 

Hundreds of displays have been created 
tor distribution to travel agencies and air 
line ticket offices throughout the country. 
Eastern Air Lines, very active in this field, 
has been joined by numerous cooperating 
Miami Beach hotels. 

Soon many ma‘or department stores will 
be displaying sportswear in windows, the 
background of which will consist of photo- 
murals depicting Miami Beach scenes. 

The cooperative campaign has _ been 
evolved through conferences of hotel, trans- 
portation and department store executives 
with Hank Meyer, Miami Beach public re- 
lations director, and Maury Ashmann of 
Film Art Murals, a local firm 





Display Contest Held 
For Salesmen 

Hallicrafters Company, Chicago, maker of 
radio, television, and related equipment, 1s 
conducting a point-of-sale display contest 
for its distributors’ salesmen during Septem- 
ber 21-November 14. 

The 70 distributors will be divided into 
two groups of 35 teams each. Each distribu- 
tor’s allocation of television, radio, and win- 
dow displays will be broken down into indi- 
vidual quotas for each salesman. An official 
scorecard will be turned in each week, to 
acount for the displays installed and mer- 
chandise sold during that period. Cash 
awards will be made each week for the 
leaders, and at the end of the contest the 
four winners will receive MG sports cars. 





Wigmaker Is Winner On 
What's My Line Show 

Anne Nuvolini, a wigmaker tor Flair 
Plastics, Inc., mannequin manufacturer of 
New York City, won the maximum prize on 
the “What’s My Line” television show re- 
cently. The panel did not even come close 
in establishing her occupation 





Del Favero Heads Display 
For Birmingham Store 

Replacing George Fant, who has retired 
due to ill health, George Del Favero is now 
display director of The Parisian, Inc., Bir- 
mingham. He had been first assistant at the 
Pizitz Department Store of the same city. 
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THE & nus Seetin ng sill 








iling 
the suspended cel 
that rev qlutionizes a\\ concep ish 
of window t trimmmnin 





No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 


SPECIFICATIONS: Seelingrill is a spot welded grill of V4” 
square steel, laid out in 6” squares. 3 y 6...... 26.13 


4° x B...... 41.80 


Ceiling Toggles — .50 each 
(6 required for 3 « 6) 
(9 required for # « 8) 


ORDER TODAY 








Be MACY'S N.Y., INSTALLS 















°T.M. BRyant 9-5750 


460 W. 34th St., New York 1, N. Y. 
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ete & PAT OFF 


your partner in 
IES ol ob molaeloliiaitels 








Recognized 
as the “stand 
ard poster 
Tempera” by 
display stu- 
dios the world 
over 














TEMPERA 






Designed es- 
pecially for 
screening on 
ony kind of 
cloth or fab- 
ric 
























ACCO-FAB 
162.9115 Bae Se) 2) 













Adds that 
“extra spark” 
to ordinary 
Tempera ren 
derings. 
















PRANG 
oF gic te 
TEMPERA 


These three top quality products 
head the long list of PRANG ma- 
terials designed to make your display 
easier to create — better to look at 
and more profitable to do! 

Write today for color charts 


and complete information on all 
Prang products to Dept. DW-12 


'\MERICAN CRAYON company 


é . / &, 
C JrWMhudley FADO” 
. ss AH nn . e@attase 





















USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


$4.00 Per Column Inch— CASH WITH ORDER 
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| trous fire which broke out last winter dur 


| out of town at the time but hastened back 


| hours plans were under way tor a new, 
| modern plant lownspeople pitched in to 
_ help and despite difficulties in obtaining ma- 


ment 

ternal, within 60 days trom the date work 

started on the replacement it was completed Henry L. Krlewine’s son, Richard H., 1s 
The new one-story building, 330 feet by 100 0 associated with him in the business. The 


—This is the new factory building of General Plastics Corporation, Marion, Ind., which replaced 
the one completely destroyed by fire last winter— 


New Plant Rises supplying stores, public buildings, and civic 
From Ashes Of Old organizations throughout the country. Un- 


, usual in its veration is the fact that the 
lhe actory of (;seneral Plastics Corpora a ne . 


tion, 1400 North Washington street, Marion, 
Ind., was razed to the ground by a disas- 


company pertorms every step in the opera- 
tions needed for the finished units; it be 
gins with raw plastic powder, converting 
) ) this into sheets which then take their place 
ing weather so cold that water troze as soon 
: on a streamlined production line to undergo 
as it lett the fire hoses and firemen could do 
little but watch the blaze 


HHenrvy L. Erlewine, head of the firm, was : | 
' machinery and equipment is designed and 


the moulding and other steps preparatory to 
packing and shipping. Most of the plant’s 


) : made tor a particular use. [ven packing 
to Marion, called his architect, and within / | 
cases are designed to act as storage recep 
tacles atter first use. The company main 


tains its own research and testing depart 





feet im size, is pictured above as it appears company maintains a West coast office in 
today Long Beach, Calit., and its products are 

General Plastics Corporation produces handled by leading display jobbers through 
outdoor Christmas decorations of plastic, out the country 








oor , 
. 
oe . oe 


—Above is one of a series of four fashion windows used by E. A. Nelson, Stern's, New York City, 

in which the newly introduced ‘'Fel-Tuk Comuras" of W. L. Stensgaard & Associates formed the back- 

ground. The designs are created by world-famous artists and reproduced in oil colors on soft, 

felt-like material. The ‘'Fel-Tuk Comuras'' are distributed and sold as ‘limited editions to one 
store in a city— 
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EVERY DISPLAY DEPARTMENT 
Needs This Greatest Display Book Ever Published 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


...to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
..-its a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 

' help toward steady improvement and perfection in his work. 

Endorsed by the country ’ For the experienced and professional displayman it is rich in 
foremost display directors. display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 

find it a positive guide to good selling displays. The author 

S$ draws freely on his wide experience to explain each facet of 

retail display and shows by photographs and sketches the 

PRICE POSTPAID practical application of display techniques for modern displays 


that sell. Display probiems and their solutions are explained in 
















Immediate Delivery! detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
PARTIAL LIST OF CONTENTS partial list of contents and you will realize that this is a book 
Training for Display Work Variations on a Basic Idea dew a Ms value to you cennet be measured by is 
Recipe for a Displayman The Display Calendar . 
Common Errors in Display Layout of Merchandise i 
Working Methods Display of 19 Different Wares 0 d y ( NOW 
Application of Art in Display Small Windows r er our opy e 
Abstract Art in Display The Store Front e988 888088288 SS42 2828888888888 8888888888° 
Technique of Painting Interior Display 8 DISPLAY WORLD, Cincinnati 1, Ohio. 
Technique of Enlarging Expositions and Trade Fairs : [] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
Eye-Catchers Decorations on the Store Front 5 which $10.00 is enclosed. 
P Ipt i | 
se-llg- omen —" in Caer s _) Please send me a copy of DYNAMIC DISPLAY and enter or 
Papier Mache a : extend my subscription to DISPLAY WORLD for one year, for 
Balance and Symmetry in Display _ Lettering and Display Signs . which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
Line and Form in Display Lighting : combination orders, except Canada and Pan-American 
Principles of Contrast Animation in Display 5 countries, $1.00 additional.) 
How to Master the Space Problem Figure Draping : 
Preparatory Work Display Fixtures ‘ NAME ...... 
The Window Plan Economy and Good Housekeeping t 
Birth of a Show Window The Workshop ~ STREET SOR OPC RED OSC Bae OS Oo eed Owe OS HOS OS OSA BOSS A 
Display on a Small Budget Windows of the World : 
ie ne hla eee a ice ls eens STATE..... 
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EASILY ADAPTED IDEAS FOR 
THE SMALLER STORE 


[Continued from page 39] 


all the bright 


jewel-tone colors and some of the completed 


various departments in new 


sections demonstrated that a paint job, using 
gay 
a remodeling 


a clever combination of the new bright, 
a lot of value as 


colors. Rives 

The men’s furnishings’ department 
walls over 
and 


The 


a chocolate 


medium 
featured 
the wall 
counters were 


a bright green on the 
the fixtures 
a soft gray. 


fixtures, and 
painted in 
adjacent stairway was painted 
the elevator 
was in a bright yellow with the doors of the 
When this 
decorating job 1s finished I shall report the 
other departmental used 
Ambrose 1s 


brown and nearby entrance 


elevators in chocolate brown. 


color schemes 


throughout the store Harold 


the display director. 


liere three more 
build Christmas units: 


or 
This tree 


ideas 
(DD) 
built to be used as 
a window display. The 
be cut out of heavy white paper, 
they tacked onto the wood upright as 
shown. The stiffened by 
cementing on short lengths of wire 
then be bent into the required shape after 
tacked onto the upright. A number 
trees would make a very effective 
setting against a royal blue’ background. 
The tips of the leaves can be touched up 
with a lithe cement, followed by silver flitter. 


are casy-to- 
unit 
can easily be the center 
leaves can 


after which 


piece in 


are 
leaves can be 


: they can 


being 
ol these 


(I.) A giant size candle always makes a 
useful Christmas prop. This one can be 
built out of a length of heavy card or 


linoleum rug core, which is usually around 
6 inches in diameter. Nail in round wood 
end-sections and insert the flame cutout of 
cardboard in the slot cut in the top section. 


Drive in a number of pins or small nails so 


that the coat of plaster-of-paris will be 
held in position to form the candle-drip- 
pings, as shown. The small angel can be cut 


44-inch plywood and painted 


in suitable colors. 


out of card or 


(I) Nothing can ever replace Santa in a 
display and this easy-to-draw design can be 
used for many purposes (1) small unit to 
be used on tops or island units, 
(2) signed to identify the merchandise on 
each particular display, (3) ledge display 
etc. The squared-off drawing will 
help your sign man draw up the design to 
any required size. 


counter 


units, 


~~ 


Gale Dorothea 
To Exhibit 


An interesting exhibit showing various 


display aniniation devices will be operated 
by Gale Dorothea Mechanisms, 81-01 Broad- 
way, Elmhurst, L. LI. N. Y.. at the Adver- 
tising Essentials Show, November 16-18. 
atop the Hotel Biltmore, New York City, 
according to an announcement by Gale 


Dorothea, president of this company. 

items the “Projectograph” 
with a built-in synchronized sound unit, will 
be displaved at the firm's booth; the “Pro 
jectograph” is a new self-contained, auto 
matic, slide-projecting unit in dis- 
plays or in sales presentations 


Among other 


for use 
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Your New York BUYING GUIDE 


AiheGd Mispiay imGa.eriais, uc. 
65 Madison Ave. MU 5-6487 


NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 








Kaimo iex.iues, inc. 
‘23 W. 94th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


A. Lulz 
3 West {8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bois Smith Studios 
228 West 39th St. LA 4-4992 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Monnequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Frankel Associates, Inc. 

56 W. 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 
732 S. Wabash Ave., Chicago; 

424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


The World-Famous Fashion Museum 
16 West 77th Street TR 3-9163 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits te 





Victor Haida Displays, _. 
149 West 24th St. H 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 






N.R. OG. A 
ia ise att punses > 
end o-, 
WI 7-2653 


highlight your anniversary, special events, spring or fall 
Nathan Zucker 
FEATHERS — ARTIFICIAL FLOWERS 


promotion. Ask for information. Recommended by 
45 West 38th St. 
Samples on request 








David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It's Always MARKET WEEK in New York 























SHE 





Effervescent as champagne, glittering, 















magical, fairyland Christmas! The day when 
every child is a king and everyone 

is a child. The big selling season which makes your 
year sensational or average. New York 

prides itself on its record of showmanship in 
providing the ultimate in Christmas salesmanship through 
displays which win admiration and which make 
passersby join inside store traffic to 
A ee he 


so gayfully and joyfully presented. 


BUY IN NEW YORK WHERE DISPLAY GENIUS EXCELS 








PRESTO... the 
E-X-T-E-N-S-1-O0-N TRELLIS 


wiih dozens of display uses 


YN 


AAA 
\ Vi 


é o MALL 
YO) TALE 
4 é - HLA i) 


Hyatt 
Folds up and stores away into inches of 
storage space opens instantly for im- 
mediate display use. Sturdily constructed 
of rounded edge hardwood for long use. 
Painted white. Can be used across or down. 


Size 22-8 opens to 8&8 feet length, 22 inches wide 
Size 30-10 opens to 10 feet length, 30 inches wide 
Size 44-12 opens to 12 feet length, 44 inches wide 


peseces 5 US.Sh dey, at © fo rated 


firms. Non-rated firms check with order. 


Size 22-8 $3.00 each: 6 for $17.00 
Size 33-10 $3.60 each: 6 for $21.00 
Size 44-12 $6.80 each; 6 for $39.00 


ALBERT L. STONE 


PARKSIDE DISPLAYS 


907-7th Ave. New York 19, N. Y. 
Plaza 7-0868 




















Seeeeee seeeeeeeeeseoeece 





Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION ... 





KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 


Revolves 
3 Times 
e Minute 





Adjustable 
fo mosf 
Tree Sizes! 


ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights Will revolutionize your trim! 


The Oldest Name in Turntables 
Available for Every Need! 


*Doto'Sho 


CLEctac TuRWtAgi Es 


Used throughout 
the world for sales- 
boosting action 
jisplays. 18°’ table 
revolves 3 times a 
minute; 200 Ib. ca- 
pacity. Model 712 
llustrated permits 
novel lighting ef- 
fects while table 
turns . . Ceiling 
and background 
units available too, 
as well as smart 
We also produce midget frac- 
electric motors, electric barbecue 
24 hour delivery from stock! See 
jobber or write wus for complete 


build-up fixtures. 
tional H.P. 
furners, etc. 
your tocal 
catalog! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott St.. New York 12, N. Y. 
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—Guests of the L. A. Darling Company, Bronson 


Mich., at the firm's annual 


golf tournament and outing— 


Holiday Trip 
For Abrams 
Arnold 
resentative 

Mrs 


a vacation 


Abrams, well-known display rep- 
is at Wilmette, IIL, 
Abrams are leaving October 20 on 
trip to Calrfornia and Hawaii. 
They will sail on the “Lurline” October 26 
for Honolulu, and plan to visit the various 
islands in the group by plane. 
away six weeks and will 
Francisco, Angeles, 
Denver on the way home. 


whose home 


and 


They will be 
off in San 
Vegas, and 


stop 


Los las 


"Futuramic’ Display 
For Argyles 
A wrought 
turamic” display 
Esquire Socks, 
use in 


“fu- 
has been brought out by 
surlington, N. C., for point- 
connection with lightweight 
Argyle hose. It is furnished free with an 
order for a given quantity of merchandise. 


iron unit described as a 


of -sale 


Japanese Lanterns Offered 
For Holiday Displays 
Japanese lanterns, each bearing a_ large 
letter so that a group spells out “Merry 
XMAS” or “Happy New Year,” are an- 
nounced by the Miya Company, Inc., 39 


en CHEE o HOOF 
“ 


Kast 28th New 16. The 


S1Ze, 


street, York City 
Christmas group is 4 inches in and 
that for New Year’s greetings is 6 inches. 
The firm also carries a complete stock of 
Oriental lanterns in all sizes. 


New Display Form 
Has Flexibility 

A full-round plastic display form with 
great flexibility and many has been 
placed on the market by Henry Hanger & 
Display Fixture Corporation, New York City. 
The three-quarter torso is formed by four 
parts that lock together, and each of the 
parts may be used as a_ separate display 
fixture if desired. Also the upper section 
detaches from the lower so that the former 
may be used to display sweaters, blouses, 
and the like, while skirts and similar mer- 
chandise may be shown on the lower section. 
The complete unit will be supplied in flesh, 
blue, clear crystal, black, and gold, as desired. 


uses 


Sapler Goes To 
Blumberg's 

M. P. Sapler, formerly with Belk’s, Green- 
ville, S. C., is now display director 
Blumberg’s, Portsmouth, Va. 


for 





soe fonts 


x. (eet 


—This is the 30-foot exhibit booth used by Clearfield Furs, Inc., Clearfield, Pa., for the local county 


fair. 


floor were in fall colors. 


Background material was an eggshell shade with gold flecks; floral pieces on the wall and 
The reproduction of the store's label was in brown with silvery white 
letters, and the three-dimensional letters on the wall were in brown to match the label. 
was painted a reddish-orange to tie-in with the other colors. 


The floor 
Maude B. Daugherty, display and 


advertising manager for the store, was responsible for the exhibit— 
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LINGERIE WINDOWS 
BOOST SALES 


[Continued from page 27] 


smart sportswear — clothing for the particular 
California miss 

“So you see,” says Robles, “we really did 
the Holeproof lingerie promotion, nine 
premium windows, on nerve alone.” 

During the week that the lingerie display 
was in the windows, hardly a day went by that 
Mr. Kobles was not summoned to the street 
Hoor. Again and again a customer wished to 
speak to him, to tell him how much they 
liked his displays. 

“But,” many of them added, “I was actually 
amazed to learn that Roos Brothers features 
lingerie.” 

“All construction was done in our own 
workshop,” explains Mr. Robles, “including 
the papier mache characters. We had to 
sandwich it in an hour or so at a_ time 
during a busy two-month period.” 

Robles’ displays won first prize in one 
classification of Holeproof’s display contest 
sponsored in connection with its lingerie pro- 
motion, the award being an expense-paid 
Caribbean cruise for two. Three-D color 
slides of his winning windows were used at 
the five-day New York show for Holeproof 
recently. They were projected directly on the 
walls of the Stork Club as part of a unique 
sales promotion, pioneering a new way to sell 
merchandise to women buyers, sales promo- 
tion people, and managers. 

Several hundred shots of each window 
have also been made available to salesmen 
throughout the country, in black and white, to 
show their accounts. This method has boosted 
Holeproof sales greatly, it is said 


Reindeer Line Shown 
In New Catalogue 

Two sizes are offered in the reindeer line 
of Midwest Manniquin Display Service, 532 
North Water street, Milwaukee, according 
to a new catalogue just issued by the com- 
pany. The firm has added a deer 12 inches 
long to supplement those formerly produced 
only in 18-inch lengths. Both are offered 
singly or in pairs, or as part of a set-piece 
which includes a sled loaded with gift pack- 
ages. lkormed of moulded rubber, the deer 
are flocked in white, pink, or in a glistening 
gold dust effect. 

A second catalogue features a_ large 
assortment of outdoor decorating materials 
Also listed is a 22-piece Nativity scene set, 
with plastic figures ranging from 2 to 7 inches 
in height 


General Die 
Has New Motor 


\ new shaded pole induction motor with 
compact gear train, Model SP-6, has been 
developed by General Die & Stamping Com 
pany, 202 Mott street, New York City 12. It 
measures 434 by 2'% by 2 inches overall and 
is geared to 6 rpm with a torque of 20-inch 
pounds. It operates on 110 volts AC, 50/60 
cycles only. The motor can be put to many 
uses including actuators and motion dis- 
plays. 
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New and Novel Decoration for 


CHRISTMAS and NEW YEAR 








This is an excellent holiday decoration and is ideal for show windows, store interiors and 
Christmas trees. Order an adequate supply at once because our supply is limited. 


CHRISTMAS LANTERN—4 in., 9 to set.........per set, $2.50 
NEW YEAR LANTERN—6 in., 12 to set........per set, $3.00 


We also carry a large stock of Oriental lanterns in all sizes. 


MIYA COMPANY, INC. 


Manufacturers and Importers of Artificial Flowers and Oriental Goods 
39 EAST 28TH STREET NEW YORK CITY 16 
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‘TMPROVED DISPLAY LIGHTING 


AT LOWER COST, 


thanks to the 


LUSTRA MAN 


says Kaufmann’s Dept. Store, 


Pittsburgh 


Here's the report of Mr. Paul R. Meyers. 


Kaufmann’s Window Manager: 


“We have been using Lustra Spotlites and 
Floodlites for over four years. These lamps 
unquestionably bring superior display light- 


ing. In addition, they burn longer, 


responsibility for the details of our lighting problems.” 





save 





bother and time required for replacement and reduce overall lighting 


costs. Our Lustra Man is very much on the job and has assumed 


For greater operating efficiency through better lighting, and for 


new convenience and lowest overall lamp costs, it will pay you to talk 


with your local Lustra Man. He’s conscientious and thoroughly qualified 


to solve practically any lighting problem with the complete quality line 


of Lustra Double Duty Lamps and Fluorescent Tubes. Write us and we'll 


have him arrange for an appointment. Lustra Corporation, Dept. N-10, 
36 Washington St., Brooklyn 1, N. Y. 











D> 


eo 
Lustra Lustra 
Par 38 Double-Duty Double-Duty 
Spotlights and Fluorescent 
Floodlites Tubes 





Lustra 
Double-Duty 
Reflector Lamps 


AMERICA’S DATED LAMPS 





Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 












Variety Store 
Self-Service 


By J. E. BRIGGS 


Assistant General Manager, Franchised Stores 
Division, Butler Brothers, Chicago 


(The following is one of the talks deliv- 
ered at the Clinic on Simplified Service in 
Chicago earlier this year, sponsored by Chi 
cago Retail Merchants Association and the 
Iinois Federation of Retail Associations in 
cooperation with Northwestern university 
and the University of Illinois... . Ed.) 

[| would like to make one thing clear 
Anything I say today deals strictly with the 
variety store field. This is necessarily so 
because all the experience that we have had 
is with our Ben Franklin stores which are 
strictly variety stores. They are cCompafra- 
tively small with volumes from $25,000) to 
$375,000. 

During the last three vears we have 1n- 
stalled SOme HUO selt-service operations 
which are either new stores or conversions 
from conventional types of stores. There 
is no confusion in our minds as to what we 
mean by self-service and it is a very clean- 
cut concept. Earher this morning, one of 
the speakers implied that we have had selt- 
service in the variety field, and in that class 
of a store, for as tar back as anyone can 
remember. [ft we are talking about the 
broad generalities, that 1s true. Variety 
stores have probably made the least improve 
ment or advancement in their method of re- 
tailing of any type of store. It has only 
been within the last four or five years that 
variety stores have made any noteworthy 
improvements in their methods of operating. 

Mr. Weiss said this morning, and probably 
it is as fundamental a thing as has been 
said today, that, with the exception of the 
tood business, the retail markup has not 
altered materially over the last decade. And 
as far as we are concerned, we think It Its 
only a matter of a few minutes until it has 
to come. While we are completely devoted 
or completely sold on the idea that selt 
service is an integral part of what 1s coming 
in the variety business we do not think we 
have vet achieved what it takes to get the 
cost down so we can reduce the spread be 
tween what the retailer pays tor the goods 
and what the customer pays for them. 

ur conception ot self-service 1s simply 
laving out the merchandise so the customer 
makes a selection, helps herself to the mer 
chandise, and pays for it as she leaves. It 
does not envision the help of a= saleslady 
whatsoever, only to the extent of locating 
an item, or in servicing such merchandise as 
oilcloth or ribbon, and that isn’t always 
necessary. The transaction 1s completed in 
the tront of the store There are a few 
reasons why we think this type of operation 
in the variety store 1s desirable. 

In the first place, Variety store merchan- 
dise is low value merchandise. The cost of 
personal selling makes it economically un 
sound in a variety store. Let me illustrate 
by taking an item that is not a_ typical 
item. You know the erasers on the ends 
of pencils. How much profit do vou think 
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you make on those’? The value oft the mer- 


vou make on those’ “The value o the ™<" | These are only a few of the many Colorful, Indoor-Outdoor, 


sonal selling on the salaries of girls today. | 


And they are not getting any cheaper. | Weather-Proof Iliuminated Plastics for Stores, Buildings, 


Faster service is the second reason why 
we prefer self-service. A lady comes in. | Sh H ( h ; NEW 3-DIMENSIONAL 
She makes one purchase instead ot several opping enters, etc. 5 own in our 
and then leaves. The question of service | RATIONS ‘53 ( | 
comes up. Is it a service to the average | HOLIDAY DECO ata og 


person shopping in a variety store to have 
a clerk hanging on her heels all the time? 
Or is it a disservice? Are you paying fot 
something you don't want? Or is it a cost | 
that shouldn't have been there in the first 
place? 


Third, the variety store business has al- 
ways been an impulse business. The average 
customer comes into a variety store to buy 


a single item and usually buys several betore 
she leaves the store. The average old-time 
variety chain store manager took it tor 
granted that he would get from 70 to 80 per 
cent of his sales from impulse purchases. 
Seli-service makes it easier to do impulse 
buving. | 








Variety store sales depend, to a _ large 
extent, upon the amount of counter-top 
selling space in a store. In a self-service 
operation you can increase the actual selling 
area from 40 to 100 per cent, depending on 
the particular store, its original layout, its 
width, and the determination of where 
counters should be placed. To get that same 
space in a conventional type of store would 
mean paying more rent and rent 1s rapidly 
hecoming too high. 





Flexibility and service is the last major 


thing we consider in a self-service variety 
store. During slow” periods, particularly, 
self-service will enable you to have an efh- 
cient operation and satisfactory service with 
a minimum of help. 


Whether a new technique is desirable o1 
not depends entirely upon how the customer 
reacts to it. What does it do to sales? This 
is a great era for opinion polls. 


The only poll in which we are interested 
in the retail business ts the one which tells 
what the customer wants and which can be 


measured on our cash registers. The in- 
crease in volume in our stores which have 
been converted trom conventional type to 
self-service runs trom 25 to 40 per cent 
greater in a self-serve operation than it does 
in a conventional type operation. 

Selling expense ratios are automatically 
reduced in a self-service operation. In most 
cases selling cost dollars also go down. The 
increase in sales reduces the expense per- 


cent. We do not attempt to reduce expense 
in our self-service operations through the 
use of fewer salesgirls. Keeping an ade 








quate number of salespeople insures better 
counter upkeep and reduces “off-sales” which 
are even more vital in a self-service opera 
tion than they are in a standard operation 
where an “off-sale” has always _ been 





regarded as a cardinal sin. 

In any discussion of self-service operations ; ; 
there is one subject that gets a lot of con- | When requesting your copy showing complete line ask for name of 
sideration and that is shrinkage. Variety | your nearest Jobber having Samples of these 3-DIMENSIONAL 
sails, SOCHMENS 5A CONAN. . is laid out so | PLASTIC INSERTS, HOLDERS, ACCESSORIES AND NATIVITY. 

1} 


that it is easily accessible. a self-serve 
operation you invite the customer to pick it 


up and carry merchandise around. BISHOP PUBLISHING COMPANY 
The inference - first 


or reaction to selt 


service is that it will increase shrinkage. | 168 N. CLINTON ST. STate 2-7560 CHICAGO 6, ILL. 
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Here's a New Idea for 
Your Christmas Trim 


Bulktow’s 
3rd DIMENSIONAL §=6pREOCK SET 


5 COLOR, 14 PC. 


@ Each block is processed in 5 
Holiday colors on a _ heavy- 3 
weight board | — : 

@ Individually packed st 8-95 =, BZ YD 

@ Can be sent via Parcel Post ——_ wi \s 

fe. SS 


X 
TO 
* mame 


LIST PRICE 


PER SET 


@ Each block is Collapsible .. . ye 
rm 


\ 
an 


é aan % 
y YN 

4 \ ~~ a *% 

easy to store and ship ; Use them in the 
2 letters of the alphabet are processed on each block 


THESE ARE THE COMBINATIONS IN EACH SET 
HiRi Ti S'|TIM|A,S|M/E;|RIN 
TiIO/DIVUILIGOV EI/F\/G/F, TR 


Spell Out A Theme 


{Spell out any one of the following and many more! 

@ Gifts For Her @ Games — Dolls 
@ Cheery Gifts @ Gifts For Men 
@ Toyland Gifts @ Toy — Sale 

@ Gifts For Him @ Yuletide 

@ For Christmas @ Trains — Gifts 


Windows or 
throughout the 
Interior of the 


Store 








L 
C 





@ Noe! 

@ Gift Land 

@ Toy Farms 

@ Merry Christmas 
@ Gifts For All 

@ Greetings — Toys 


Bulkley, Dunton & Co., Inc. 


DISPLAY DIVISION 


Telephone Corry 2-5201 


SIZE OF EACH BLOCK 
10 in. High——13 in. Wide— _'/2 in. Deep 


CORRY, PA. 











to her counter and the area she supervises. 
There is a psychological factor that was 
mentioned this morning that a lot of us 
IT’S THE NEW : i _ overlook. In a self-serve store you gather 
1953 ES | up the items and go to a check-out desk 


and in effect say, “Here are the goods I have 


aad ad ‘Tin | ; picked up and [ want to pay for them.” If 
awl cls = a piece of merchandise can get off the 


counter and into the possession of the cus 
The biggest . . . and best 
edition yet— 


®@ 40 photos of outstanding Cutawl- 
made designs and displays. 


Get Your FREE Copy Now! 





tomer in a variety store there is very little 
possibility that she will be approached for 
payment, but the very fact that she must 
pass a psychological barrier before leaving 


the store will make the average person pay 


@ 12 original display ideas for 


pedal events. WRITE TODAY FOR for all the goods they get. 
YOUR FREE COPY We 
international Register Co. | 
2622 W. Washington Bivd. 
Dept W. Chgo. 12, fl. 


all know that shrinkage isn’t always 
The big 
element of shrinkage is not merchandise but 
cash. If in our self-service operation we reduce 
the number of cash which a lot 
of salesladies, and some part time help, use 


; @ Feature articles by leading per- 
Oli sonalities in the display field. 
K10 CUTAWL 


the result of loss of merchandise. 





@ 16 idea-packed pages. 











to be true. In the first registers 
fundamental difference be- 
tween a conventional and self-service opera 
that the 
chandise 


We don't find that 
place, the only 


with 
Shrinkage or 
store is not 


great than it 1s in a store 
valuable merchandise. 


pilferage or 


tively less 
more 
and have only one reliable person handling 


loss in a variety . : 
' cash, you reduce the potential for shrinkage. 


tron 18 custome! mer- 


before 


carries the 
around for a few minutes 
The rest of the 
same. In discussing 
talking about 
think we all 


Comes 


the same as it is in other types of store. 
The big controlling factor in shrinkage 1s 
elements the saleslady. We think 
pilierage there are definite advantages toward the con- 
the professional trol of shrinkage in a self-service store. In 
recognize that the first place, the saleslady is on the out- 
with the side of the counter, instead of being in a 
intention to steal 1s going to get some goods clerk's aisle. 
keep in sight. Secondly, your under-stocks 
in a conventional store torce the saleslady 


When you consider various means which 
can be used to reduce shrinkage you must 
also consider what effect means will 
have on your sales. There are many things 
which can be done to slow down shrinkage 
or even stop it. You can cover your pocket 
knives, and your lipsticks, and your com 
pacts, and you can fasten merchandise down 


she pays for it alertness of a 


these 
remain the 
we afe not 
shoplitter l 
anybody who into a store 
She is harder to spot and to 
regardless of what kind of operation you may 
. to the counter, and only put out a sample, 
store is not the 


but the immediate and inevitable result wall 


have. Shrinkage in a dime 


same thing as it is in the department store 
which has items of high individual value, 
such as coats, bette! dresses, and expensive 
from 
individual items in a variety 


loss 


pilferage of 
rela- 


perfumes. So the 


store is 
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to stoop down out ot sight so she does not 
have a chance to watch customers constantly. 
In a self-service store she is relieved of the 
responsibility of making the individual trans- 
action and has more time to pay attention 


be to reduce or stop the sales of the item. 
If you do these things you will violate the 
very techniques that have made shopping in 


[Please turn to page S86] 
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Charles F. Wendel Dies; 
Was Veteran Displayman 

Charles F. Wendel died at Crystal Lake, 
Mich., on September 14, at the age of 80. 
He had been in retirement since 1944, at 
which time he resigned as display director 
of J. L. Hudson Company, Detroit, after 


>», 
, ‘ 
% P % 2 3 g - 
or 





serving in that capacity for nearly 30 years. 
Funeral services were held September 17 in 
Detroit. 

“Charlie,” as everyone called him, was one 
of the veterans of display and had partici 
pated in its development since the days of 
cheese-box fixtures. He took an active part 
in anything which he thought would = ad- 
vance the profession. 

His first prominent position was as display 
manager for John Wanamaker's, Philadel- 
phia, and it was during this time that he 
became the first president ot the Philadel- 
phia Display Club. Leaving Wanamaker’s, 
he moved to New York City to head display 
tor Gimbels and was elected president of 
the Metropolitan New York Display Men’s 
Club. He accepted a position as display 
director for Hudson's in 1916. and was a 
charter member of the Detroit Display Club, 
later being elected its head. From July 1920 
to July 1921 he was president of the Inter 
national Association of Display Men. He 
was a life member of Rotary. 

At Hudson's the responsibility fell on him 
to create the first Thanksgiving Day parade 
ot the store, and it continued to be his “pet” 
until he retired. Even then he returned each 
autumn to watch the great spectacle. It was 
under his direction that Hudson’s famous 
American flag, the largest banner in the 
world, was first unfurled in 1923. 

Shortly after leaving Hudson's, “Charlie” 
and Mrs. Wendel left by automobile for 
their new home in Florida. En route they 
were involved in an accident which seriously 
injured both ot them, particularly Mrs. 
Wendel, but they eventually recovered. In 
Florida “Charlie” continued his interest in 
display, keeping up with what went on in 
the field, and occasionally attending meet- 
ings of local display groups. 

Mrs. Wendel survives, as do two daugh- 
ters, eight grandchildren, and 16. great- 
grandchildren. 
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Clever Christmas EYE-STOPPERS 
To Stimulate the Holiday Buying Mood! 


Captivating UNBREAKABLE 
RUBBER REINDEER 


Prancing, gayly decorated Reindeer . . . won- 
derful to create that holiday atmosphere and 
stimulate the buying mood. Use it singly or 
in pairs, in countless clever ways, for windows, 
counters, interiors. Stands firmly. Available 
in white or pink flocking, or gold diamond 
dust, on full rounded, unbreakable rubber. 
18" high by 18" long $12.50 each 
10" high by 12" long 6.50 each 
12.50 pair 


JOBBER INQUIRIES INVITED 





Write for a free copy of our new CHRISTMAS 
CATALOG, crammed with illustrations of new set 
pieces and decorating materials. Also ask for cata- 





log of rubber indoor and outdoor display pieces. 














DISPLAYER 
SLED 


A multi-purpose eye-catcher for display 
magic. Sled in white or pink flocking, or 
gold diamond dust, made of plywood and 
trimmed in red and green. 22° long, 12" 
high, 8° wide. With two full round 18" 
reindeer as above. 


As Illustrated ............ $32.50 
Sled loaded with gift packages, $2.50 extra 


Junior size sled piece, same as above, but 
with 12'' reindeer, and sied 16'' long, 7'/2)’ 





ci ae a high and 3!/:"° wide. Sled loaded with 
2 a —. gayly wrapped gift packages $25.00 
oh ae! ee? Gay Santa to fit sled $5.00 extra 


Also available in special colors 


Nativity Scene 


Twenty painstakingly finished and brightly 
hand colored plastic figures, from 7'' to 2’ 
in height, with a realistic crude stable, 
12'° x 18". The finest, most gorgeous set 
of its kind. Can be arranged to fit dozens 
of special needs 


Set Complete ............ $25.00 


MIDWEST 
MANNIQUIN DISPLAY 


532 N. Water St., Milwaukee, Wis. 


FLOCKING— 


Very profitable — why not do your own? 
WITH 


Snow Flock” 


SYNTHETIC SNOW THAT RIVALS NATURE 


sbdhesive—"¥.A.-10" 


MADE ESPECIALLY TO USE WITH SNOW-FLOCK Write today! 
for free information 


FLOCKING EQUIPMENT? —WE HAVE IT! 9 o¢ eauipment tise 


Schupy FLORIST SUPPLY CO. Wilmette, Ilinois 
yfo~ Phone: Wilmette 1192 P. O. Box 114 
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| HOW DISPLAY IS HANDLED 
+ A ad S E e*eee#ee® > fy AT WOOLF BROTHERS 


— the one-hand TACKER with a x” 9 ae. “ie — | [C ontinued from page 25] 


2am | atmosphere that his own response to the 
ro display is overwhelmed. 


of BETTER PERFORMANCE ” | | . prorgeyp props frequentiy used serve 
te _as a kind of trade mark that adds pull to 
More attractive displays — installed Faster, Easier y 1 y | displays. 7 oe 
— with HANSEN. One-hand operation. Hold materisl 7  “g@ea) | Our “trade mark” props are a set of free- 
with one hand — operate Tacker with other. Drives two- EE | SRaee tentes om three sizes whose Cemensions 
: : YA ‘4 and exact torms can not be detected by the 
pointed staples fast as you grip. > viewer. These may be covered in any kind 
The Displayman'’s Standby Tool f aa \ of fabric to add a striking bit of color or 
for Steady, Ready Service | s “fae art. We use felt, kidskin, velours, Mada 
Balanced design; quick, positive, easy operation ».. : gascar matting, leatherette, and pig skin. 
— Take-up Jaw for fast, on-the-job service—are _ 4. Some merchandise just won't “make” a 
features that insure steady performance. Readily 1 ‘ window. 


portable, HANSEN goes fo and stays on the job! ~ 1 |) This requires a storewide understanding 


Variety of Models, Many Staple Sizes— ym + | Po ie buyers ow ot agg a 
, , , , . | display ‘rsonnel have a rig retuse 
Thirty-six different models — eighty staple sizes ( , if mangos are ind =o at : en ” 
; , , =: \ i Oo D » @ 3 Gqow around some = he 
—provide a Tacker and — | UF , 

REQUEST S le # + . | chandise that can better be promoted 

BOOK aA a size otapie tor mos . , 
LET =] tacking and fastening | = § | through ads or at the direct point-of-sale 
needs. ! For example, the no-ironing appeal of men’s 
shirts in the new fabrics doesn't show up in 


«FREE BOOKLET / | a window; that is something that should be 


talked up. In training our assistants, we 
Send for FREE BOOK- often allow one of them to do a women’s 
LET, illustrating and let wear window or one on boys’ clothing, but 
Coceribing fe comprere x | we require them to assume full responsibili- 

line of HANSEN Tackers, eng es a ar lil 

| ty for the choice of merchandise. 
Staplers and Staples. ae oe 

5. No window display is adequate unless 
it has fashion, color harmony, and good 


L.HANSE th 
. . ca . | The importance of fashion in women's 


5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 





wear 1s obvious, since the chief factor in 
their selection of clothes is stvle. It is 
equally important in men’s wear in that each 
vear s trends must be observed. It would be 


al 7 
Ek spec ia lly for ridiculous to feature wide-brimmed hats in a 


window this year, since interest is centered 
I ' I e i 


Color harmony is as essential to a good 


| window as it is to a woman's costume. At 
AUTHENTIC! | nr se pe ee ae seca UP 
Woolt’s all garments selected for a display 
DURABLE! 


must provide a study in color harmony. No 


COMFORTABLE! | foreign hues or tints must be used and no 


Deep generous white pile | window must have too many colors. | This 
trim on luxurious red velour, is illustrated by the picture of the window 
double cotton backed for | showing millinery with a sheaf of wheat. 
many seasons of satisfactory | This was one ot a series we used this fall 
service. Large size — ad- | to promote the creations of tour designers. 
justable. Designed and exe- | Each window pointed up one color and 
& cuted by experienced tailors | showed 
of Santa suits. 








one basic contrast. At the present 
time we have some displays playing up the 


Suit as shown on left with $49 50 » Hew red color in women's clothes. kkach 


belt and boot tops window shows the basic tone with another 


Suit complete with washable imported | one, such as black, navy, and gold 
yak hair beard and wig $69.50 


Suit in corduroy $23.95 sense, good taste in a window demands a bit 
Suit in corduroy with wig & beard $43.95 of discretion and a lot of dignity. This 


In addition to color harmony and tashion 


1s 
Wig and beard set $24.50 | illustrated by the pictures of windows tied 
| in with the American Royal Livestock Show, 

At Right: Santa suit in plush $59.50 immediate Delivery — " > lle | 
With wig and beard $79.50 Satisfaction Guoranteed _ an annual Kansas City event whose horse 
Phone: WH. 4890 Collect — Open 24 Hours | show usually opens the formal season. The 


; horse show theme is in each window, but it 
4 9 Y ° > a. 940 Queen Avenue South , 
H O l I d ay :s= Santa’s Personal Tailor 


Minneapolis 10, Minnesota | is understated and in good taste. 











6. Lighting accounts for 50 per cent of the 

success of a display and, combined with 

BEAUTIFUL 36" FOIL PAPER USE THE color, can mean the difference between an 
Red - Green - Gold - Silver - in 50 yerd rolls OPPORTUNITY EXCHANGE outstanding and an ordinary window. 

$12.00 per roll For any WANT AD purpose: — At Woolt’s the windows have stage type 

Special discounts to jobbers POSITION WANTED POSITION VACANT lights with spotlights in front, border lights 

R. A. OHLHORST USED DISPLAY EQUIPMENT FOR SALE and background lights. With these we can 


278-292 Johnston Ave. Jersey City 4, N. J. $4.00 Per Column Inch— CASH WITH ORDER | Use two oF three primar) colors and by 
| toning down or intensifying them with the 
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lights we can scem to mix colors. A cold 
blue floor, for example, with flesh tones for 
contrast can be dramatized by lighting to 
make the viewer “feel,” as well as see, the 
color values. He may not know how the 
feeling 1s produced, but he knows .hat he has 
it and that it 1s his own. 

That 1s what every window display should 
accomplish. It should produce a personalized 
response in each viewer. 


Hart Schaffner & Marx 
Announces Winners 

Prize winners in the national display con 
test sponsored recently by Hart Shaffner & 
Marx, Chicago, have been announced. In 
the classification for cities of more than 
LOO. 000 first prize went to Glenn Baugh, 
Silverwood’'s, Los Angeles: second was won 
by Howard Bumba, Levy Brothers, Ine., 
Louisville, and third by Fred Rude. Baskin’'s. 
Chicago. 

For cities with a population between 
25,000 and 100,000 the top prize went to 
George Perkins, Hemphill-Wells Company, 
Lubbock, Texas: second to Craig Carver, 
Bishop's, Inc., Salem, Ore., and third to 
Robert J. Widmer, Olson & Veerhusen, 
Madison, Wis. For cities under 25,000 the 
awards were made in the tollowing order 
to Harold F. Hawk, Lytle’s, Fremont, O.:; 
W. Stanley Engelhart, Blumberg’s, Dothan, 
Ala., and Roger Dunn and Clyde Childs, 
Chipper’s, Gloversville, N.Y. 

Prizes in each classification were $100 for 
first, $75 second, and $50 third. Judges were 
Sam Ferber, Esquire, New York City; 
George Silvestri, Silvestri Art Mtg. Com- 
pany, Chicago, and R. C. Kash, editor, 
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Hickock "Gift Show" Train 
Visits 16 Cities 

Sixteen cities are being visited with the 
Hickok Mig. Company’s “Gift Show” train 
during the next two weeks to bring the 
firms merchandise to store buyers in their 
own communities. The train is equipped 
with displays simulating store window set- 
tings for various promotions, with draw 
drapes, indirect lighting, rich fabrics, and 
national advertising tie-ups. Also exhibited 
are the latest Hickok “Super Profit Maker” 
fixtures to show the most practical way ot 
displaying and selling Hickok products at 
a lower selling cost. 

Created by designers and craftsmen of 
W. L. Stensgaard & Associates, Ine., Chi- 
cago, the ivory, gold, gray, and red colors 
of the interior were correlated to harmonize 
with the seven key Hickok promotions. The 
exterior side ot one car is covered with a 
70 by 7'4-foot canvas banner, hand-painted 
and weatherprooted, Which can be hooked 
on and secured when the car is stationed at 
the various terminals. The train will cover 
an area as far east as Boston, south to 
Louisville, and west to Chicago. 


Harold Martins 
In Europe 

Harold Martins, display director of Ger 
maine Monteil, New York City, sailed Sep- 
tember 30 on the “Queen Elizabeth” for three 
weeks in Paris and Switzerland. 


OCTOBER, 1953 












NEW, MONEY SAVING 


\ Kay-O Feecloe 





SPOT and FLOOD 
REFLECTOR 


Only 
.60 
"Tos 





AT LAST—a reflector that has 
the engineering and finish to do 


a job —and is sold at a substantial saving. NOW —get the 
whiter, brighter light your display needs. Uses any 100 or 150 


Watt short necked bulb. 


DECORATIVE SHADE 


Beautify your display windows and 
eliminate all distortion and tan- 
gent reflections. 
flector — is easily and quickly 
removed. 


Colors: 
Black, Gray 
and Ivory 


Slips over re- 





JOBBERS INQUIRIES INVITED 


REFLECTOR SALES CO. :.i.. 120; 


505 FIFTH AVENUE, NEW YORK 17, N. Y. 




















for g 


Ask for — 


PRODUCTS MADE WITH PERMABRITE TINSEL COST NO MORE! 


Jewel Cloth 
Spanglette Cloth 
Super Spanglette 


Cloth 


— Plus many Christmas 
display papers designed 
with Permabrite Tinsel. 


RE ; 





/ 


TRADE MARK 


/RUBNERS. 


There's Always Something New 
5925 Broadway, New York 63. N. Y. 
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: IT'S AN “INSIDE JOB" 
NEW PRICE LIST ne 
| [Continued from page 31] 
bd ” | Sa 
and How to Use Photography | A tormal setting in the china and silver- 
) | ware department may include a real table 
t ISP | with crystal, china, linen, silver and even 
. or D LAY | flowers awaiting six imaginary’ dinner 
' ; | guests. 
: Please send copies of the RCS Photo Price List to: | Mirrors on obstructing columns make 
| ! Nome them seem to disappear or double the vista. 
mm | , ' | Home furnishings lose their departmental 
 \ 5 Compony | appearance to become living rooms, dining 
ae” , 8 Address | rooms, or bedrooms at Adam’s. Here again 
‘ Let | - | Hildreth employs the wallpaper idea suc- 
—_— 8 | cessfully. A perspective by Drexel, an in- 
- Geseeeeeeeeseeeeseaeaesauceasaeesaseaeece | terior as shown wn a recent House Beautiful, : 
Giant Photo Prints, Translites, line copy blowups, how to proportion enlargements, how | was completely duplicated Ly JN’s display- 
to cut layout costs. This tells where to use photography and how to make it sell for you! | men, even to reconstructing the fireplace. 
Here's 16 pages of “how to" with $ and ¢ information you need to plan and order. | Supporting columns are made ornamental 
Big or small, here's a fast, quality, production arm for you! 'as well as useful by displaying a graceful , ' 
Send today for as many FREE copies as you need for your staff! | drapery or picture on them. 





Toys are given year-round treatment. 
Their displays are changed four times a 
4 T U D t Oo S | year, with the seasons. A moving train or 

| bobbing clown’s head or some other action 
Division of Rapid Copy Service, Inc. | object is always a central feature. 


| 123 NORTH WACKER DR., CHICAGO 6, ILL. High above the selling floors and eight 


above the street is the Magnolia Terrace 
tea room. Replete with an atmosphere ot 
the deep South, it is the crowning and 


| final touch of the display staff with the cus- 
MASTER DISPLAY SPACE | tomer. Here, while dining, customers view 
T a a stage where fashion shows are presented 
. from Chicago put on a cooking show, with 

wit 


h samples for all. An almost life-size blue 


DECA-POLES (Pat. Pending) horse with a garland of roses was the central 
figure in a stage display featuring Elizabeth 


. _ i Hr yee Module Deca-pole Arden’s “Blue Grass” toiletries. Whatever 
n the Unmatched Steel Deca-pole is being promoted store-wide is always 


MODU-AIRES spotlighted on the stage. 


Interchangeable frames, panels, shelves and legs! A “peacock alley” which leads to the ele 
vators and escalator is called the Magnolia 


SELF-PAK EXHIBITS Terrace gallery. Featured are exhibits by 
In Special Designs just for Your Needs. Western New York artists or special set- 
No Storage problem, No time-consuming unpacking ' tings created by JN’s interior decorators. 
and re-packing. The Ideal Exhibit. Kenneth Hildreth, whose official title 1s 


. display and special features director, has 
Lithographed Displays . . . Individual Displays . . . Exhibits spent 20 years in the display field. Before 
itinerant Units . .. Motion Displays . . . Point of Purchase Units 









1) 

































regularly and refrigerators and stoves are 
also demonstrated. Not long ago a chet 





a — 
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coming to Buffalo, he was associated with 
prominent stores in Cleveland, Canton, 
Akron, St. Louis, and Baltimore. 
all prod ee oe 

P ucts of On his staff at JN’s, five work on produc 


at the Main street store and 


ADVERTISERS DISPLAYS & EXHIBITS INC. a ei idle to the Niagara Falls 


branch. Four people supervise the actual 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. installation of displays; they are assigned to 


basement, fashion, men’s, and home furnish- 





















ings. 
Plans are outlined at advance meetings of 


a Christmas Display Accessories the Fashion Committee which includes the 


Send for catalog showing our assortment of FOIL . ecide serieion: anage a 
Co Ii] | BOWS, STARS, CHAIN LINKS, SPRAYS, GEMS, store president, divisional manager, mer 
nt especielly selected to MITA CANDLES, FANS, VALANCES, CANDLE and pipe | chandise manager, and Mr. Hildreth. De- 
if help you capture the mood of every dapley Hit): Oa Pabade one a PLAIN & EMBOSSED | tailed mimeographed sheets describing the 
promotion and the location and contents of 


” HHH 
ad SCROLL NH mi, MULDNER COMPANY INC. -each display are distributed to everyone 
PAPERS Awa ridae Street Brooklyn |, N. Y. | 


ht connected with it. These persons are buy- 
The distinctive textures of these fine papers odd Billi] | ers, who post the sheets in their offices, per- 
eoeceter "end beccty te yoo scrol and ced WH | EXQUISITE SMALL FLOWERS . 
production, 4 tor FREE Sweich Book : | p nter ‘ , 
| or Shew Case and | lor Trims | service, elevator operators, and wrapping 
































sonnel staff, telephone operator shopping 





# | Produce display effects impossible with regular | 
ei | ‘ines of display flowers. Unsurpassed beauty. | ‘esks. 
GRIFFIN GRAPHIC ARTS | Tremendous Varieties in Steck In conclusion it is interesting to note 
® 108 Fourth A am -- Nedivile 3. Tenn. & | MILTON S. AHRENS, INC. | that JN’s maintains a 24-hour shopping 
| Im — Mfgs. — Experters service on merchandise shown in window 
SOROSERS IMG@UIRIES InVITESD 
nd : 6 W. 36th STREET NEW YORK 18, N.Y. | displays. 
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Vacuum Forming Used 
For Various Displays 

Several new point-of-sale displays have 
been announced, each of them making use 
of vacuum forming and all produced by 
Merit Displays, New York City. 

One is for Revlon jeweled lipstick cases. 
Four-color process reproduction ot the prod- 
uct on a reverse background, mounted to 
board and die-cut for emphasis, gets across 
the sales message while the merchandise - 
l2 sets of three lipsticks wrapped in velour 
pouches — 1s nested into position in de- 
clivities on a vacuum formed dome moulded 
in “Styron” and held in position by a card- 


board base. The entire effect is one to 
stimulate impulse sales. The display is 19 
inches high, 11'2 inches wide, and 5 inches 
deep. 


A second display piece is for Krueger 
beer. The illusion 


an actual beer glass 
is obtained by moulding “Styron” and em- 
ploying silk screen process for visual effects. 
Krueger’s famous Scotch lassie is screened 
onto the moulded dimensional part of the 
display, while a die-cut base of red_ foil 
carries the advertising message. A backing 
of  pressure-sensitive adhesive material 
makes it casy to apply the sign to any 
vantage point at the bar, tavern, or store. 

Third is a unit which ts based on the 
wide-flung sources of fine leathers, repre 
senting various parts of the globe, for 
Kreisler watch straps. Handled in two 
mass-produced torming operations, both the 
moulded base of the display as well as the 
moulded globe permit the actual straps to 
be shown as integral parts of the unit. Tied 
in with each locale from which the leather 
originates is a scene illustrating the country 
involved. 


Additional Stores Sign 
For Shipman Effects 


Frederic Shipman, well known for his 
unusual mirror display effects, and Mrs 
Shipman are now on a trip throughout the 
country to demonstrate in key cities his 
new “Three-V" mannequin windows, float- 
ing Christmas ball action display, and the 
Christmas and Faster “infinity mirror” de 
vice. franchises are limited to one store 
in a City. 

\mong firms which have. signed fran 
chises are k. |. du Pont de Nemours, Wil 
mington, and Atlantic City; T. Eaton Com 
pany, Ltd., Toronto; Frank R. Jelleff Com- 
pany, Washington; Stewart Dry Goods 
Company, Louisville; H. & S. Pogue Com 
pany, Cincinnati; Lord & Taylor, New York 
City; Carson Pirie Scott & Co., (hicago; 
Joseph Horne Company, Pittsburgh: Hoch- 
schild, Kohn & Co., Baltimore, and The 
Higbee Company, Cleveland. 


Own Business Opened 
By Calvin St. Clair 


At) various times display director for 
Kield’s, Seidenbach’s, and Miss  Jackson’s 
Shop, all of Tulsa, Fk. Calvin St. Clair has 
opened his own business as display consultant 
Located at 4139 Riverside drive, Tulsa, the 
firm will also handle display materials, do 
mannequin repair work, and custom designing. 


VCrTrOeeses, 19393 
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AMERICA’S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing. stores with nation-wide reputations, employ Mitten’s Letters 
to put store character into their sign and display work. Stern Brothers, New York, is no 
exception. Hard-hitting window and interior sales messages, such as the ones shown in the 
illustration above, are made with Mitten’s Letters. In addition, at stores such as Bullock’s, 
Robinson’s, Gump’s, Macy’s--where outstanding displays are commonplace, you'll find Mitten’s 
Letters playing a featured role. Along Fifth Avenue—B. Altman, Franklin Simon, Russek’s, 
Peck & Peck constantly use Mitten’s Display Letters. They use them with all kinds of 
displays, with every type of merchandise and in almost all store departments. It’s with good 
reason that America’s better stores choose Mitten’s Letters. 





Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations, serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second, to emphasize a sales 
message by their clear, readable simplicity. 


Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background illumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut outs, are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 








Coming soon... our new January White Sale, 
Cruise, Valentine and early Spring Line. 


Qur salesmen will be on the way shortly. 





DISPLAY DESIGNERS AND MANUFACTURERS — PORTSMOUTH, OHIO 
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SNO BLOCK 


FINE SNO 


A small stock of Frostee in your store can 
give you attractive displays for all types of 


merchandise. 


It's economical too, as Frostee 


can be used in any number of changed set- 


tings. 


SNO CHUNKS 


FROSTEE SNO CO. 
ANTIOCH, ILLINOIS 


ORDER FROM YOUR _ DISPLAY 
MATERIAL SUPPLIER. 
"Frostee" with the frigid texture. 
factory for samples. 


Insist on fireproof 
Write to 


BLIKKFANG 
TORGET 8, OSLO, NORWAY 








MERCHANDISING WITH 


MOTION 


by Gale Dorothea 


Here's real help in drawing 
attention to out-of-traffic dis 
play windows, or to your win- 
dows on a= street screaming 
with big and busy shops. 
New GDM Window 
compelling a stopper as a 
personal tap on your prospect's shouldet 
You simply place it against your window 
pane. fJectrically operated crank-action 
drops the 4%" brass tip of the slim copper 
wire gently and insistently against the 
Its tap-tap-tap, im controllable fre 
quency, makes people listen and look. 
take advantage of the Tapper’s 
feature, as well as its sound, by 
clothing the mechanism in a cardboard or 
wood display kor imstance-—turn it into 
a bird which taps the window with its 


fale 
Dorothea Tappet 
is almost as 


vlass 


You can 
motion 


Sample unit is only $6.75. 
a dozen clever uses. 
M.0). to: 
81-01 Broadway, k-lmbhurst, L. 1., New York. 


beak ; or make ribbons or streamers jiggle. 
Phe GDM Window Tapper is sturdy ; 
by synchronous motor; compact 


runs 
all-metal 
c plus a 4" 


just 54%4°x344"x2” overall, 


extension of the copper wire 


You'll think of 
Send your check or 


GALE DOROTHEA MECHANISMS, 

















319-321 N. Paca St. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
Baltimore 1, Md. 
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USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch — CASH WITH ORDER 





— - — 





MANHATTAN DISPLAY 
[Continued from page 37] 


costumes, whether for morning, noon or night, 
it proved no surprise to see a saucy leopard 
in a window at Bloomingdale’s, holding out 
for inspection fur furbelows and also adorned 
with interesting mink and Persian lamb ac- 
CESSOries. 

Wearing a black mask centered with green 
glass eyes, the cat was mounted on a_ beige 
cloth-covered tilted to the fore, on 
which were displayed muffs, ties, belts, cuffs, 
and collars of various furs. 


bench, 


The front ledge was devoted to accessories 
in mink, including hats of a tiny band of 
white or natural mink worn with veiling and 
shown on white abstract millinery heads. 
The valance of the set was also of leopard 
cloth edged with black ball fringe. The copy 
read, “There’s a furor over Fur Furbelows 
fashion’s frivolity.” 
Castleberg 1s display director. 


newest Kkdward von 

Magicians’ tables carried out the theme set 
forth in the window copy at McCreery’s when 
fall millinery was Display Dh- 
rector Walter Hazeltine in similar settings in 
five windows. trick at all in 
. this fall you'll 
. the beautiful 
shoe on fashionable feet,’ read the card. 

The white tripod-like 
on three levels, the each 
supporting illuminated glass heads, thereby 
suggesting lamp stands and at the same time 
giving full visual advantage to each of the 
millinery styles in black, trimmed with beads, 
sequins or feathers: 


shown by 


“There's no 
finding the flattering hats . . 
see gala hats on every head. . 
raised 


tables were 


center rod. of 


shoes, also, were all black. 
The beige table covers were edged with black 
ball fringe and the backwalls and floors were 
covered in white seamless paper. <A _ differ- 
ent color for the table cover was used in each 
of the displays making up the series. 

Distinctive props of historical interest  in- 
variably draw a surprising amount of atten- 
tion from the Such was again 
illustrated in a recent Peck & Peck window 
when Display Director Tom Russell mounted 
three fabulous plates from England against 
a pecky cypress panel. (Not illustrated ). 

The occasion was a tie-in with a presenta- 
tion of “The London Look” clothes. The 
window material bought in London at 
the same time the collection was being readied 
for export to the United States for the Peck 
X Peck shops. 

kach plate was concisely captioned — “The 
White Unicorn —‘beast’ of the King of 
Scotland and later of the sovereigns of Great 
Britain” “The White Greyhound 
used as a hadge by Henry IT” 
White Lion of March— badge of the 
of March.” 

Other of this material included 
coronation coach wheels with standards, and 
additional plates all of which were used 
in display windows during the recent English 
coronation. 


passersby. 


Was 


first 
“The 


karl 


window 





Display Coordinator 
Resigns At Wanamaker 

The Martha 
window display fashion coordinator at John 
Wanamaker, Philadelphia, is reported. Her 
announced at 


resignation ot Collins as 


future plans have not been 


this time 
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DISPLAY IN LOS ANGELES 


[Continued from page 20} 


because of the clever way in which one of 
the tabric patterns was used in the dress 
on the figure in the (art) gallery, and also 
because of the clever choice of fabric pat- 
terns as art subjects in the gallery. Actual 
ly the tabric patterns were enlargements 


Jolly Life-Like 
SANTA 


WITH EASEL BACK 





painted in tempera by members of the store 
staff: these were framed in black and at 
tached to the fabric which was hung trom 


ne kilfull d in full color. A must for your dec- 
ceiling to floor. Black and gilt spatter Skilfully processed in fu y 


orative scheme. Made in five sizes from 12 to 60 inches. 


li s | . St: . 7 Ss ‘ “es ' rm > ‘a 4 : 
One stCMAnG. Ae went SOpENE SeneS 1 Get them from your Reyburn Display Materials Supplier. 


the gallery atmosphere. A black and white 
copy sign in the toreground repeated the 
. stanchion and roping in illustrative art and 
stated the theme, “Pictures in a Gallery.” 





The designs were by members of Associated 
American Artists and included a wide group 
‘ of themes. Somewhat similar interior dis 





plays were created tor the store's tabric 


department. 
\ good example ot a trend to more ag im | 
gressive merchandising tactics along Seventh 
street this vear was R. A. Pennovyer's “Silvet 
Club” window for Dohrmann’s (not. pic- a ' 1$ 

















tured). 


With a glittering offering of nearly 50 3 - 
. ° ; r 
ditterent "war 


silverware patterns, Pennoyes 








reached out for attention with a revolving 
pedestal and a large tilted panel as his prime 
eve-attractors. 

Attached to the 4-toot revolving pedestal, 
which was covered with satin finish silver 

















toil, were 16 patterns of six-place silverware , 

settings. Attached to the similarly foil cov- me 

ered panel board were another 16 six-place | Bees 
settings. Along the top of the board were | 

cut-out letters reading “DVDohrmann's Silver 

Club” in satin finished toil. (Chartreuse 3 

draping was used to connect the main ele- | BS 

ments of the window, and a floral arrange 7 a 
ment below the panel added interest The pas: 


Hooring was edged with a wide, dark green 
satin ribbon on which were teaspoons of 
each pattern. Copies of Dohrmann’s current | 
advertising in the Los Angeles Times Home De. 

Magazine section, and prestige signs re is X738 POINSETTIA AND CANDLES REYTRIM 


ferring to famous silversmiths underscored cele 


sare i | _ Amartly designed corrugated print in brilliant red. and 
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the values oe se hog i paige: cial Fes | post Ae 
New Fixtures Combine " | witha | seas aye belo ~~ wean ae 
Plastic And Marble te ey: Stare pede a oS et z 
\ rich effect in display fixtures is obtained 
; by the new line of D. G. Williams, Ine., ; ; : 7 3 y 
498 Seventh avenue, New York City, in ae - ORD > A . ‘ " , > A 


which plastic and wrought tron are teamed 
with marble bases Descriptive literature 





will be sent on request. 





FLASHERS 


Since 1900 


Urges Dieitin: Count 
For Queen's N. Z. Visit 


A national display contest with cups to be 
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Force Attention, Increase Advertising Value 


REZE2ERS 
& ELECTRIC COMPANY 


awarded for the best windows tvine in with 
(Queen Kelizabeth’s visit to New Zealand has 


been suggested to trade groups and met 





355 RIVER ROAD RIVER GROVE, ILL 





chants in that country by ©. H. Andrews, 
leading display tactor in Wellington. The 











plan received good Hnewspapel publicity fe 


OSARENT Little Letters 


New Electronic Process E e A T a) E R S 


Die Cut Wood — No Die | QA swe eee ae) bees iimey aes 


Moved tag oe oe Sr | MANGROVE FEATHER CO., INC. 
old for Catalog & Samples | inane RCo 


the display promotion can be arranged. - Jesarah Enterprise 217 W. ILLINOIS ST 
CHICAGO 10, ILL. 


cently. Andrews says that the scheme will 
need to he sponsored by some organization 
with widespread interest in the royal visit, 
but that enthusiasm regarding the occasion 
is already so great Pte he has little doubt 


ng 4.5558 
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NADI News 


By JOHN F. BOWMAN 
Managing Director, 
National Association Of Display Industries 


eople and Jobs: The National Associa 
tion oft Display Industries office 1s still 
field of job 
three months 
Irom 





husiness in the 
last 


have come 


open Tor 


placement During the 


most of the mqguirics sales 
personnel, store personnel, and new conne 
distributors. Usual 
applicants 
Alleghenies 
sales personnel wanted 
desperately in the New York and New 
England sections. Store personnel do not 
seem to want New York very much, either ; 
perhaps it is the compensation involved and 
high in the metropolitan 


and 
low ation with 
west of the 


tions for jobbe rs 


trouble 1s most 
wanting the area 


(anywhere) and 


living costs too 
area. 

General: After a lot of pulling and haul- 
ing the picture for manufacturers this Christ- 
mas season and for the spring and Easter 
seasons to come is looking better than in 
1952. Orders in the last month have placed 
many NADI members in an enviable posi- 
tion. They can’t take any more. Others 
are still open for business, particularly in 
novelty lines. Jobbers 
provided a_ strong 
deal with 
some un- 


the decorative and 
and distributors have 
back-log for those members who 
these sources of business. With 
rest among the direct selling representatives 
because of call-backs, lower orders on initial 
trips, etc., the jobber may eventually find 
himself in a good spot. Certainly the sales 
picture in the display business ts going to 
change in the next few years and only the 
exclusive items (one store to a city) will be 
commanding exclusive sales representation. 
Most manufacturers are splitting territories 
with non-conflicting lines and the time is 1n 
sight when regional or state representation 
will be the basic factor in determining who 
represents the lines. 

December 1953 Market Week: Space for 
this event will probably require additional 
rooms on the eighth floor of the Hotel 
New Yorker if requests from members con. 
tinue at their present pace. Already re- 
served are the seventh and sixth floors and 
all but four spaces on the fifth floor of the 
hotel. Two members will utilize the Panel 
Room and Parlors A, B, and C on the third 
floor. No special functions are planned for 
this event. It looks like a big exhibit with 
some 85 members showing spring and Easter 
lines 

In addition, all the New 
during the 


York houses will 
Market 


bye ready tor visitors 


Week in their showrooms 1f they are at all 
close to the headquarters hotel. Thirty 
fourth street and Eighth avenue look Ike 


the center of Manhattan tor December 6-10 


Reinstatement: Formerly known as Flow 


ers of Hawaii, Inc., the membership of Pua 
Leilani, Ine , has been approved Located 
in Los Angeles, this firm has previously 
concerned itself with natural toliage trom 


tropical climates 
Trends: The most significant development 


in this area for domestic sources 1s the 
increasing volume in the accessory” and 
decorative fields done by importers using 


sources outside the continental United States 
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—At the left is Louis Blasi, newly appointed sales manager of the Display Division, L. A. 
Darling Company, Bronson, Mich. At the right is E. C. Mathews, who has been appointed 
assistant to President Trowbridge H. Stanley and manager of the Display Division— 


Staff Changes Made 
At L. A. Darling 


The L. A. Darling Company, Bronson, 
Mich., has announced the appointment of 
fk. C. Mathews as assistant to President 


Trowbridge H. Stanley, in charge of the 
Display Division, and Louis Blasi as sales 
manager of the same division. 

Mathews started with the company in 1936. 
He became manager of the Plastics Division 
in Coldwater, Mich., in 1942, in charge of the 
production of mannequins, forms, and plastic 
display fixtures. He has also been instru- 
mental in the development of many plastic 
items for commercial and industrial use. 

Blasi joined the sales department of the 
company in 1945, following responsible posi- 
tions with Carson Pirie Scott & Co. and 
the Chicago office of Garrison-Wagner. 

Mathews and Blasi will have their offices 
in Bronson. 


SPPA Parley To Show 
Ideas For Future 

The fifth annual convention of the Screen 
Process Printing Association will be a pre- 
view of the screen process industry's plans 


for the future, it is stated by Joseph J 
Grossman, Masta Displays, president of 
SPPA. The convention is beine held at 
New York City’s Hotel Statler, Novem 
ber 1-4. 

“Screen process has experienced a tre 


mendous growth in recent vears,” Grossman 


said. “Its position in the graphic arts field 
is now well established and we regard our 
convention as a springboard to an even 


He cited the num 
international 


more auspicious tuture.” 
ber of reservations for the 


illustrate his point. “Five 
ago our first convention in 
tracted SOO men and 
(Chicago, approximately 5,000 people attended 
inspected the 


will un 


parley to vears 
Cleveland at- 
women. Last vear, in 
and 


convention 


the convention sessions 
exhibits. This 


doubtedly be the biggest in our history.” 


vear's 


Self-Selection Merchandiser 
Steps Up Sales For Ekco 


Tests have shown that a new self-selection 
merchandiser being introduced by Ekco 
Products Company increases sales per square 
foot and number of transactions per sales- 
person, encourages multiple and_ related 
sales, decreases sales cost, and makes stock 
checking easy, while identifying the store 


with Ekco’s national advertising program 
on its cutlery, kitchen tools, and similar 
items. 


Made of natural finished hardwood, the 
displayer is 60 inches wide, 24 inches deep, 
and 34 inches high. When filled the hooks 
and racks, the former in the perforated 
hardboard back section, provide space for a 
wide variety of Ekco products. Price strips 
and identification plaques are provided for 
each item. 





Display Technique Used 
For New Liquor Package 

An innovation in liquor packaging is seen 
in the new holiday gift container announced 
for “Old Forester,” by Brown-Forman Dis- 
tiller’s Louisville. The pack- 
age was designed by Neiman-Marcus Com- 
pany, Dallas, and is handsomely decorated 
with a three-dimensional star-studded em- 
bellishment which stands out from the carton 
and 1s encircled with real tinsel. It is topped 
by a bow of red and gold ribbon 


Corporation, 


Million Dollars Displayed 
In Bond Window 

Steady 
before a 
Bond's, the 
crisp bills 


(incinnatians passed 
window display at 
$1,000,000 in 
The display 

policemen. 
window dramatize 
in savings offered by 
()chiltree 1s dis 


throngs of 
recent corner 
attraction 
behind the 
guarded by 


being 
glass. 
was heavily local 
Purpose of the 
the “million dollars 


the organization. Virgil 


Was to 


play manager. 








DISPLAY WORLD 








European Exposition 


On Big Scale 


Furopean expositions are big in every 
sense of the word according to Athel FF, 
Denham, Detroit, who returned to this 
country a short time ago after attending 


the third European Machine Tool Exposition 
in Brussels as official representative of the 
American Society of Tool Engineers. Den- 


ham is a senior member of the ASTE and 
is president of Denham & Co., a_ Detroit 
industrial public relations and advertising 
agency. 

“To anyone who has never attended a 


European machine tool exposition and who 
is accustomed to the United States’ versions 
thereof, the third International Machine 
Tool Exposition in 


srussels would come as 

a series of ‘shocks’. 
“The first one would probably be the 
enormous expanse of the show, spread 


through seven inter-connected buildings hav- 
ing a million square feet of available exhibit 


space. The crowding of exhibit areas to 
which we have become accustomed in this 
country is totally absent. Aisles are wide. 


Reception areas are extensive, bright and 
beautifully furnished. Restaurants abound 
in which anything from a sandwich to a full 
meal are served — a total of twelve in the 
seven halls,” Denham said. 

The tremendous work necessary betore 
the opening of such large expositions 1s 
revealed in a few of the statistics he quoted: 

“To put on the exhibit comprising 769 
displays totaling over 3,000 machine tools, it 
was necessary to lay 50 miles of cables and 
to pour 150,000 cubic feet of concrete to 
support the machinery. Connected load (of 
the cables) was approximately 20,000 horse- 
power,” Denham said. 





Dramatic "TV Screen” 
For Flasher Display 

Jacoby-Bender watch bands are receiving 
preferred position in many jewelry store 
windows through an ingenious simulated 
television set display. An automatic flasher 
transforms a blank mirror-like screen into a 
striking showcase for the merchandise. The 
startling effect of the screen in this display 
is achieved through the use of translucent 
“Mirro-Brite” metalized acetate. 

Silk screened in red on the outside of the 
transparent 10-inch screen is the legend 
“Beautify Your Watch,” together with a 
white outline of the company’s triangular 
trademark. On the inside tace are the 
initials “J-B” which appear within the trade- 
mark when the flasher goes on. At the same 
time, the mirror-like screen becomes trans 
parent showing a complete setting with three 
bands playing a starring role. 

On the front top of the plywood cabinet 
“As Advertised On Television’ 
is silk screened —a perfect 
tie-in for J-B’s advertising program 
starting in many parts of the country. 


the statement 
merchandising 
HOW 


The idea tor this display originated with 
the Jacoby-Bender, Inc., advertising depart- 
ment. was handled by P.O.P. 
Displays, Long Island City. “Mirro-Brite” 
metalized acetate is manutactured by Coat- 
ing Products of New York City. 


Production 
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For Smart Christmas Gift Displays 
Use “Peg-Board” Panels and Fixtures 


Versatile, economical “Peg-Board” panels and fixtures are the answer to your needs for 
a smart, functional displayer-background on which you can show a wide selection of gift 
merchandise. In the display illustrated above, “Peg-Board” panels are covered with silver 
foil and tied with brightly-colored ribbons to simulate Christmas gift packages. 


Notice how 
much merchandise is displayed on this novel setting. 


With “Peg-Board” equipment, you can show more merchandise than with any other panel 

or wall display fixture. Practically any merchandise you sell can be displayed on the board 

any arrangement, any combination of items. “Peg-Board” panels and fixtures are simple 

and easy to use. Just insert fixtures into holes in the board and place merchandise on the 

fixtures. No tools required. Nothing to go out of order or require replacement. Best of 
all, “Peg-Board” equipment is inexpensive — and it can be used over and over again. 

Plan now to use “P 


eg-Board” equipment in your displays. Place your order today. 


PRICES ON UNFRAMED AND UNFINISHED '/2s-IN. "PEG-BOARD” SHEETS 


24” =x 36” $1.75 so = $3.50 36” x 48” $3.50 = $7.00 
24” x 48” 2.35 24” x 96” 4.70 18" x 48” 1.70 48” x 96” 9 AO 


Sheets are smooth two sides and have 3/16” holes on 1” centers. 


PACKING: All sheets are packed 6 per carton. A charge of $2.00 will be made when 
BROKEN packages are ordered. 


For Complete Information and Prices on All Sheets and Fixtures, 
Write for Broadside No. 40-D. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











WHITE CHRISTMAS or not... you CAN 
have a WHITE SANTA CLAUS! 


with a DuPont 100% Nylon . y/ \ 
Wig-and-Beard Set by (Yet 


Soft, washable, combable, curlable and flameproof. 
Superbly styled of purest white Nylon hair... 
Meyer Jacoby’s sets are twice as strong as natural 
hair. ORDER NOW! (Beard approx. 15°’ in waved length) 


COMPLETE SET ..........ONLY $9495 F 0.8. 









CORPORATION 
34 West 20th Street 


New York ||, N.Y 


Manufacturers of America’s Most Beautiful Doll, Display and Costume Wigs 
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Illuminated 
Plastic Decorations 





‘vy Santa Heads 
vy Candy Canes 
%y Holly Wreaths 
vy Bells & Stars 


Write for Complete Catalog 


KING AMUSEMENT (CO. 


MT. CLEMENS, MICH. 



























































EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 
material, in eight bright colors. 
Offers unlimited opportunities for 
the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 








kCENTLY Seventeen magazine took a 
trip through space 

This fashion flight into tantasy, 
which began at the magazine's Madison ave 
nue offices in New York City im late August 
and continued through October 1, was actu 
trom the torth 


November 


fashions 


\\ orld” 


ally a preview ot 
coming “Out ot this 
issue 

lo carry out the issue's theme and display 
tlashions ot “Star 
date 

silves 
director of merchan 


ettectively the teatured 


heht White’ 


glittering rhinestone and 


dance and dresses and 
jewelry, 
Kuth Kadel, associat 
white conte 


dising. converted Seventeen s 


usually used tor staff meeting 


black 


lighted with ultra-violet lieht and decorated 


CmCce Tool 


purposes Mito «a walled 

















“Out Of This World” 


show root, 


with luminous space murals and sprinklings 
of stardust. 

“Our problem was to create at a minimum 
cost the illusion that you get from a visit to 
the Hayden Planetarium —and = simultan 
cousl) display the fashions we are promot 
ing, says Miss Kadel. “We achieved this 
science fiction effect with quantities ot white 
paint, black deal ot 
manual dexterity.’ 

“To the galaxies beyond the milky way 
the moon casts its spell on 8,000,000 parts 


paper, and a good 


—Ruth Kadel, associate director of merchan- 

dising for Seventeen magazine, at work on the 

“Out of this World" display. Below, ‘'star- 

light white’ dresses seem to float in space. 

The outer space impression was aided by the 
use of black light— 
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going girls on earth planet U.S. A.... Take 
your young customers on a flight into fan- 
tasy with out of this world fashion in the 
November Seventeen — on the cover — 
front and eight page portfolio.” So read the 
blurbs that led the way into the fashion 
display. 

Inside one saw two rooms covered with 
black seamless paper, sprinkled with sequin 
stars and stardust. Space effect was created 
with white paint, cut-out stars, aluminum 
paper used to form typical star formations 
like the Big and Little Dipper, Scorpius, 
etc. The 17 dresses, all featuring fabrics 
with a glow like brocade, bengaline, and 
moire, were mounted on plastic torsos, the 
kind usually used to display corsets, which 
Seventeen borrowed. The silver and white 
jewelry — consisting of such items as a 
tiara, rhinestone necklace, and bracelets — 
plus such accessories as silver mesh gloves 
were mounted on the black walls. 

“Of course, lighting is the most important 
touch in a display like this,” notes Ruth 
Kadel. She used baby spots on the jewelry 
displays, focused on the jewelry with as little 
light leakage as possible. Ultra-violet effect 
was achieved by use of blue and red gelatin 
filters, blue black-light fluorescent tubes, and 
spots. 

A background star effect was created 
through mounting the black paper in front of 
a battery of flood lights and then cutting 
holes through to create stars. The same 
idea was carried out using strings of 
Christmas lights flashing on and off behind 
the star-perforated black paper. 

“We found the most dramatic effect of the 
Seventeen ‘Out of this World’ display was 
obtained by the use of black light,” adds 
Miss Kadel. “It did surprising things to the 
white nylon tulle dresses — actually made 
the clothes glow brighter than the stars. 

“With this black light you must add a 
glaze of luminous paint over stars in your 
background. ‘Black-Lite Blue’ can be ob- 
tained from your local Sylvania dealer. This 
is a fluorescent bulb which fits in any nor- 
mal fluorescent fixture without requiring 
any special filters or transformers. Your 
local dealer may not stock this type ot 
fluorescent lighting, so allow him time to 
make a special order if you decide to 
use it.” 





London Displayman 
Visits DISPLAY WORLD 

Among recent visitors to the offices of 
DISPLAY WORLD in Cincinnati was Jay 
Dick, of London. He is display director tor 
the 51 stores of Richard Shops, Ltd., and 1s 
making a survey of American display meth- 
ods in various cities of this country. His 
itinerary includes New Yor"! City, Cinecin 
nati, St. Louis, Chicago, Detr «it, and Boston. 
It is his fourth visit to the United States. 


Lindow Heads Display 
For Rosenbaum's 

John R. Lindow has joined Rosenbaum’s, 
KImira, N. Y., as display director. He was 
previously with Sisson Brothers-Welden of 
Binghamton tor seven years, the past five 
in charge of display. At the latter store he 
is succeeded by Frank S. Owens, tormerl) 
first assistant. 
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THE BEST CIGARS ARE 
MADE WITH TOBACCO... 


AND THE BEST JUMBO 
POSTERS ARE MADE WITH 
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—€¢ BOARD COMPANY 


1240 N. HOMAN AVENUE e@ CHICAGO 51, ILLINOIS 













SANTA SUITS 


TO CONVINCE THE MOST SKEPTICAL YOUNGSTER 


Youngsters still go for a good old-fashioned 
Santa, and Art R. Cohen has the right suit for 
him. Order this complete outfit now to be ready 
for Christmas. Consists of full cut red plush, 
sateen lined coat and pants with white plush 
trim; red plush cap with white plush trim 
and white pom-pom; white plush belt with 
buckle; shiny black leather- 

like leggings with white $ .50 
plush trim. Large size only, 

complete outfit........... 
























Corduroy Santa Suits with plush trim. .. $24.75 
Flannel Santa Suits with plush trim... . . $10.50 


White wool Wig and Beard Set..... a 
100% Nylon Wig and Beard Set....... $18.75 









Modern Display Equipment 












810 Penn Avenue, Pittsburgh 22, Pennsylvania 
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(Continued from page 22) 


the preceding centuries...Thus display's progress 
can be dated back to the period following the 
London fire, and parallels the development of 

the glass-making industry.... 


g | If you have delayed sending in your entries 
DON T DAINT | for DISPLAY WORLD's International Display 
_ Contest, I would like to suggest that you post- 
— DARAFLEX | pone it no longer. Instead of closing on Decem- 
| ber 15, as in past years, the contest will end 
PARAFLEX glass mirrors cover any | on December l.... 
surface, no matter what the size or | Quite often displayimen have told me that 
shape. Send for an estimate or send the problems of the display field are harder and 
your original sample. We will cover different from those in other professions. I 
wipe prdacendampemnnypaleeesr anlar don't believe this is necessarily so. I recall 
at all times are your exclusive property. . . : . . 
sitting in on a meeting of the National Federa- 
Write teday for information | tion of Sales Executives when the speaker was 
| the vice-president of the Crowell-Collier Pub- 
PARALLEL MFG. CORP., Dept. H | lishing Company. The audience was made up of 
34 Beekman St., N. Y. 38,N.Y. || caies managers, big men in their own right, im- 
CO 7-4332 portant men in the eyes of selling. And yet the 
speaker told them they had a mass inferiority 
_ complex; he told them they needed to appreciate 
- | their own worth in order to obtain the recogni- 
If [ | tion they felt they lacked; he told them a dozen 
Att 4 | other things that he could have told with equal 
accuracy to an audience of displaymen. 
ae ee ‘ nde t The top-flight men in other fields who 
ous ee ae ‘gph seem so firmly entrenched in their standing and 
gratifying to receive your patron- power have the same problems that we have in 
age, and as always, it stirs us on display. They are just as concerned with 
to bigger and better things for you advancing their profession and themselves. They 
for the coming seasons. are just as intent on securing recognition. 
Our salesmen will call on you in They are just as desirous of having their profes- 
November with our advance Spring Sion accorded its proper respect and status. 
line which we hope will also meet Displaymen are not alone in their needs and 
with your approval. wishes and ambitions. 
SALESMEN .. . I think that if we can accustom ourselves 
Soe ey a ene nee to thinking of our function as a group we 
selling an established line of display flowers, will become imbued with a pride in our work that 


plants and set pieces. Write us today stating ° ° 

the territory you cover and if you have any will carry the profession far and give it dignity 
confidence, Pues will Be Kept in trict || ~©and stature. Display must have behind it a 
living, vital force -- a force made up of 
displaymen who know that what they are doing is 


inks wou .ot a necessary part of merchandising and who glory 


UNSURPASSED Post ates | in their share in Rieans 
Apply DISPLAY Cordially yours, 
DESIG 


VALUE WRERRESy, 2. @ | ? ) 
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This Symbol 


























ABOVE THE 





HEIGHTS FROM FLOOR 
37" 3514" 


KNEE ELASTICIZED 





LEVEL 
33 l/, te 





STOCKINGS ARE EASILY DISPLAYED ON 


Fairy Form Tip Toe Hosiery Forms 


Our Tip Toe Forms have the height to give proper display to 
this type of stocking. 

Fairy Form’s beautiful finishes are en” integral part of the form 
... they will not chip or peel. We recommend for elasticized stock- 
ings either NU-VEL — a natural flesh shade or PINK VEL — a warm 
flesh shade, both of these finishes offer a soft velvety surface which 
supplies an ideal gripping surface to hold top of stocking snug. 


Send coupon for latest bulletin information 


ALL Fairy Forms are made from FAIRYLITE* PLASTIC produced 
by Shoe Form Co. Inc. 


New York Representative: Don Geary — 110 Fifth Ave. 
Tel. Watkins 4-3800 


St. Lovis Representative: Clyde Criger — 2200 Washington Ave.. 
Tel. Central 1340 


Foreign Inquiries—Please supply specific information regarding your 
type of business. 
‘Reg. U.S. Pat. Off 


FP OCC SSC SS2S2 28828888888 888888888888824288820828888 
| 5 
: SHOE FORM CO. INC., Auburn, New York - 
- In Canada: UNITED LAST CO., LTD., Montreal : 
: Please send catalog on: |_| Hosiery Forms : 
- [1] Shoe Forms { ] Embossing Service 
| t 
- Firm : 
‘ a 
- Signed : 
iG 

s City Zone State Dil : 
a 5 
Leseeeseeeeeeeeeeeseeeesscaseaacansaeeecasacand 








"Study Your Display,"’ 
Retailers Are Urged 

Speaking before the Ohio State university 
Advertising and Sales Promotion Conterence 
at Columbus, Ohio, recently, Charles M 
Kdwards, Jr., urged retailers to study their 
display programs and to make better use ot 
this advertising medium. The speaker, who 
is dean of the School of Retailing, New 
York university, discussed retail] selling in 
general and among ten recommendations he 
submitted were three pertaining to display 
They were: (a) Take display out of the 
“window dressing’ class if vou wish to do 
more than “window dressing”; (b) capital- 
ize on the point-of-sale audience in ordet 
to make capital at the point-of-sale; (c) 
apply successtul display techniques in ordet 
to win success with display 


New Lamps Increase 
Black Light Efficiency 


\ reflector which multiplies ultra-violet 
radiation by as much as five times is the 
basic part of a new fixture line made avail 
able by Ultra-Violet Products, Ine.. South 
Pasadena, Calit. The units make possible a 
greatly expanded use of black lighting, it 1s 
said. 


St. Louis Display Guild 
Has Dinner Meeting 

Members ot the St. Louis Display Guild 
held a dinner meeting on October 14 at the 
Forest Park hotel. Featured speaker was a 
well-known local television personality. 
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factory in Blairstow 


Photographs and 


samples upon request. 








Please order directly from 


LEADING N. Y. BUYING OFFICES 


Feature Our Santa Claus Costumes 


Because 


The Design of our costume is incomparably 
smart. They are the best value obtainable in 
each price range. 

OUR NYLON WIG AND BEARD SETS are the only sets on 
the market with the roots cemented with waterproof cement 


PLUS a special lock stitch construction. Wash them daily, 
they retain their wave. Brush them daily, they are durable. 


STANDARD COSTUME 


Made of fine quality velour . . . 5° delustered imitation 
fur, satin lined trimming, as photograph . . . Non-cracking 
patent plastic boot tops, 4%" belt, and large jacket 
buttons . . . Holly and bells trimming on hat and 
sleeves . . . Standard nylon wig and beard set (cemented 
and lock stitched). Complete costume $75.00 
Extra wig and beard sets $25.00 


DE LUXE COSTUME 


Made of best quality Merrimac twill back velveteen 
6" Real fur, satin lined, removable trimming, on hat, boot 


tops, sleeves and bottom of jacket . . . Jacket and hat 
satin lined . . . Non-cracking patent plastic boot tops, 44" 
belt and large buttons . . . Removable holly and bells 
trimming on hat and sleeves . . . Specially full nylon deluxe 
wig and beard set (cemented and lock stitched) . . . Com- 
plete costume $150.00 
Extra deluxe wig and beard sets $ 35.00 


nN. J. GERTRUDE CORNELL 
140 West 42nd Sireet, New York 18, N. Y. 
Factory: Blairstown, N. J. 


material 
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Well known, established manufacturer 


and wholesale 
with active outlets among representative Display Jobbers — East, West, North, and South 


seeks exclusive distribution for other display products 


of non-competing domestic or imported lines — specialty or novelty items suitable for jobbing outlets in the Dis- 


play field. 


Must have complete distribution of the line or items selected for any specified or all territories — are prepared 


distributor 





for warehousing and promotion expenses if items meet our qualifications. 


This is an excellent opportunity for your Display product to gain nationwide distribution among Display Jobbers. 
Large organizations with one or more "by-products" suitable for display field, should also find us a desirable contact. 


Credentials and references gladly exchanged — in confidence, of course. 


For immediate action, write at once to 


Box 10GH, DISPLAY WORLD, Cincinnati 1, Ohio 

















wigs of quality and style 


The first thing one notices on a smartly 


dressed woman or child is her hair. 


So it is with your mannequin. 


Demand from your mannequin refinisher and display dealer 


the Pugdin Wig of quality fashioned in the 


very latest hair styling. It costs no more 


to get the very best for your dollar spent. 


Look for and insist on Pugdin quality 


and craftsmanship in your wig. 


THE PUGDIN COMPANY 


4 WEST I6TH STREET * NEW YORK Il, 


N. Y. | CHELSEA 3-4705 




















VHA 


Personality Legs and Brackets of %'' steel rod and 
straight or angle brackets. In flat black finish 
or unpainted 
Brackets, straight or angle per doz. $8.40 
Threaded Legs with !'' Wood Balls: 
4'/,"" ea. $ 90 9'/,"" ea. $1.15 
6'/,"" ea. 1.00 14'/,"" ea. 1.25 
19'/,"" ea. $1.40 


Charles Leonard Displays 


6804 RIVER ROAD SAYLER PARK 33, OHIO 





SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
am 


$4.00 Per Column Inch— CASH WITH ORDER 
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INDUSTRIAL ARTS INSPIRE 
CHICAGO DISPLAYS 


[Continued from paga 33] 


_erns. The series, along with a series of chil- 


dren’s wear windows treated in a like man- 
ner, comprised Goldblatt Brothers’ entire 
State street facade. 

Treatment for a wide assortment of shoes 
for school children was handled simply and 
inexpensively at The Fair (not illustrated). 
Two panels were constructed to represent 
school houses, one covered with a plaid fabric 
and one—just back of it—with dull black. <A 
pair of shoes mounted on a white plaque 
represented windows of the school houses. 
A chair in the foreground was upholstered 
with the plaid fabric and served to display 
additional pairs of shoes. A felt rooster was 
an imaginative addition to the steeple and an 
eye-catcher for school-age. customers.. Red 
apples with leaves of plaid were a decorative 
motif familiar to all youngsters. 

This display was designed, under the di- 
rection of Reed Schlademan, by Brita Mell- 
quist who arrived in America several months 
ago from Stockholm, Sweden. Miss Mell- 
quist is now in charge of the children’s and 
accessories displays at The Fair. She reports 


| that she is finding display work extremely 
| interesting in this country and feels that the 


held offers women a great opportunity to 


express their artistic ability. 


Trademark Comes To Life 
As Animated Display 


“Super Dan,” advertising trademark of 


| Super Valu Food Stores, has come to lite in 
the form of an animated display now being 


featured in 375 stores throughout the upper 
mid-West. Active in all phases of Super 
Valu advertising, the figure of the smiling 
clerk now takes his place on grocery Coun- 
ters, waving his right arm up and down to 
attract attention to special teatures. 
Silk-screened in three colors and powered 


by a one-cell solenoid motor, the display was 


designed and built by George Laing & As- 
sociates, of Minneapolis. 


DISPLAY WORLD 








Fisher Leaves Display 
For New Endeavors 
Sol Fisher, display field veteran who for 
many years operated the Fisher Display 
Company, Chicago, has liquidated that busi- 





— Sol Fisher — 


ness and is now connected with three com 
panies handling advertising specialties 

One ot the firms is Exclusive Playing 
Card Company; another 1s Exclusive Im 
port Company, which handles pertumes; the 
third, which Fisher owns, is Exclusive Dis 
tributors Company, which deals in all other 
advertising specialties not included in the 
lines of the first two. The companies sell 
only to volume buyers. 


Jantzen Display Units 
Made Of Plastic 


Display units for Jantzen girdles are now 
being moulded of “Boltaton 6100,” a high- 
impact, low pressure plastic material that 
provides maximum durability and modern 
appearance at less cost than wood or metal. 
Fabricated by Time Mfg. Company, Brook 
lvn, the units are produced by draw form 
ing with a ring and plug mould. The Jant 
zen display is a single unit, is easily shipped, 
and does not have to be assembled on 
arrival. It holds 12 individually packaged 
girdles and is designed so that the dealer 
can stock and display various styles. A 
slot in the back of the unit accommodates 
different Jantzen posters featuring illustra- 
tions and prices. 


Display Unit Prepared 
For Lumber Dealers 
To help lumber dealers merchandise the 
popular perforated hardboard panels and 
hardware now nationally available as Ma- 
sonite “Peg-Board” panels and fixtures, 
Masonite Corporation, Chicago, 1s making 
available a counter display made entirely 
of the panels and hangers. One of the fix- 
tures, a file folder rack, is ideal for dis- 
playing literature about the product. The 
other hangers in the unit show some of the 
more than 60 types to be had. 


OcCTOSseER, 1939-3 








_ 


This handsome set is now 
available in oak complete 
with patented Arrowplates 
and interchangeable Oak or 
lron Legs. 


This economical unit consists of three platforms: 


42" x 24"; 3014" x 16": 22" x 16" and 9-7" legs; 


eaulifui, | lew, Snexpensive 


 WHITED OAK 
PLATFORM 








3-15" legs; 3-231" legs. 


FP-90 


$59.95 per set 


{Packed one per carton) 


Sold Through Your Local ARROW DISTRIBUTOR or Write 


ARROW DISPLAY ASSOCIATES 


PHILADELPHIA 40, PA. 














SET 




























HOLIDAY DECOR 
DISPLAYER 


3FW621 — Unit constructed of wood and 
trimmed with white satin leaves. Base white. 
uprights gold and plaque white mottled with 
gold. Three white bulbs light up. Height 
5° 3", width 41%", depth I’ 3". 


Price $57.50 Complete 
Original Display Creations 


david hamberger, inc. 


115 W. 31s¢ ST. NEW YORK CITY 1 
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NEW COLD WOOD GLU | 
SETS IN 15 MINUTES! 


a - iy 


cece 
“ 


“ADHESIVE / ure ) 


JOINS MANY MATERIALS 


WOOD GLU isa very strong, /fast-setting, new 
COLD liquid Resin Glue .. an outstanding 
Paisley scientific development. Now you can 
bond, in 15 to 30 minutes, many different ma- 
terials heretofore impossible to join with 
ordinary Wood Glues. Ideal for industrial 
wood joining .. for faster assembly gluing 
of laminated plywood, paperboard, fabrics, 
leather and similar materials. Use it as re- 
ceived, with flow guns, brushes, spreaders. 
Pints, quarts, gallons and bulk sizes. 


ORDER FROM YOUR JOBBER OR WRITE DIRECT 


(DISTRIBUTORS: TERRITORIES STILL OPEN— WRITE TODAY) 


PAISLEY proovcrs INC, 


Division ef MORNINGSTAR, NICOL, INC. 


1770 CANALPORT AVENUE + CHICAGO 16, ILLINOIS 
630 WEST 51ST STREET +» NEW YORK 19, NEW YORK 





Glues, Pastes, Resin Adhesives, Cements 
ond Related Chemical Products 








ATI 
GIMBALITE 
Display Snot 


COOLEST SPOT IN TOWN 


the best spot for 


WINDOW DISPLAYS, SHOW 
CASES, EXHIBITS 





U.S. Pat. 01234595 


Adjusts to any angle 

Feited base won't scratch 

Vibration can't change focus 

Never gets too hot to handle 

Neutral—can be painted to match display 
Complete with 6 ft. cord, plug and tripod 


See Your Disploy Distributor or Write Direct 


Alexander-Tagg Industries, Inc. 


Dept. AB, Hatboro, Pa., Phone 0805 
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1953 Contest Nears End 


S this October issue goes into the mail, 
A only six weeks remain for DISPLAY 
WORLD’s International Display Con- 

test of the current year. Instead of 
cluding on December 15, as in past years, it 
will end on December 1 and final results will 
The ear- 
lier closing date was decided on to permit 
handling of the and 
to get the judging completed well in advance 


con- 


be announced in the January issue. 


more leisurely entries 
of the holidays. 

Judging for the 1953 contest will be done 
by Irving Eldredge, assistant manager, Visual 
National Retail Dry 
Westerman, dis- 
play Kdison Company, and 


Res Ge DISPLAY WORLD 


The judging will be done at the publication's 


Merchandising Group, 


Asse Clat 1K mn, (rec Tee 
Ohio 


editor, 


( he! wis 
director, 
Kash, 


headquarters in Cincinnati 
the fourth year 
been held It 
a means of encouraging good display and to 
for 
has 


the 
was originated as 


This 1s during which 


contest has 


make tangible rewards to = displaymen 
the 
attracted several thousand entries, the total for 
1952 3,104; they 


received from practically every state in the 


outstanding work. Each year event 


amounting to have been 


nation as well as trom a dozen _ foreign 
countries. 

this 
gold plaque which will go to the sweepstakes 
An identical plaque will go to 


first place winner, with others of silver and 


Top award in the contest year 1S a 


winner. 


bronze to those placing second and third. 
There are 98 different and mer- 

chandise classifications in contest, and 

made in of them 


service 
the 
any or all 


entries may be 


—The display pictured above, by Tom Comer- 

ford, Lit Brothers, Philadelphia, was awarded 

the gold medal for entries received during 
the month of September— 


There are no 
restrictions as to who may enter; the contest 
is open to displaymen everywhere, and it 1s 
not necessary to be a subscriber to DISPLAY 
WORLD in order to compete. In each classi- 
fication three medals will be awarded for the 
displays judged the best; the winner of the 
gold medal for first place will receive 3 points, 
that of the silver medal 2 points, and the 
bronze medal carries point. The 


and as frequently as desired. 


with it 1 
person with the greatest number of points in 
the entire will the 
plaque mentioned above. 


contest receive gold 


gold medal is 
awarded for the best entry received during 
that time. 


Kach month a_ special 
kor September the medal has been 
presented to Thomas Comerford, Lit Brothers, 
Philadelphia, for the display pictured above 
The dramatic simplicity of the display 1s its 
principal the 
and 


extremely 
dimen 


characteristic, plus 


good combination of three two 


sions for the background. 

first award in last year’s contest went to 
Harold McLaren, The Bon Marche, Seattle: 
a similar plaque won by Hermann 
Schlipphacke, Westdeutsche Kaufhof, Cologne, 
Germany; the third plaque was awarded to 
Walter A. Spiro, Gimbels, Philadelphia, and 
the W. 
Public Gas 
Newark. 

Monthly gold medals for 1953 have been 
presented to the following: January, Lee W 
Court, Filene’s, Boston; February, F-rik Han- 
sen, The Emporium, San Francisco; March, 
Russell C. Kehrt, Jenny’s, Cincinnati; April, 
J. B.. Donnelly, International 
Machines Corporation, New York City: May, 
George W. Browne; June, Hanns Simons, 
Kaufhof Munchen am _ Stachus, Munich, 
Germany; July, Harold McLaren, and August, 
rik Hansen. 


Was 


srowne, 
Company, 


plaque to George 
electric & 


bronze 
Service 


Jusiness 
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A SIMPLE WAY TO INCREASE YOUR SALES EVERY DAY 
MAKING PEOPLE COME AND BUY WHERE THEY NOW GO-BY! 


e First Cost its Only Cost 

e Earns its Cost Many 
Times 

e Increases Sales Every Day 

e Suitable for Any Kind 
Wear or Ware 

e The Last Word in 
Electrical Turn Tables 


The sincerest recommenda- 
tion that can be offered is 
the names ot organizations 
we have. Users of our 
Turntables. 


eet §S A LESM A K E ER 
lustrated, 8-page  bro- 
chure. We herald the names of 


many outstanding users of our 


product. Gives you complete in- Does just what the Name implies! 


formation, pictures of models, 


specifications, prices. Operating costs less than '/2 cent a day e We emphasize—'"'It has no equal!” 






@ Requires No Oiling 
—No Maintenance 

eA Year Guarantee With 
Every Unit 


9 


Models Carry from 
5 to 200 Ibs. 


4 


Classical Aluminum Models 











‘ 
ail 





Electrical Illuminated 
Models 
NEW Illuminating Models. Lights 


up your display or that Christ- 
mas tree. Carries 25 to 150 Ibs. 


MORGAN-LAPHAM INC. 1775 sroapway, NEW YORK. PLANT: NEW CANAAN, CONN. 





New Line Of Flowers 
Is Introduced 

Natural flowers of Hawaii and Brazil, 
combined with such North American favor- 
ites as cattails, wheat, desert thistles, and 
magnolia leaves make the permanent floral 
arrangements being introduced by Cal-Craft 
Creations, 1712 Glendale boulevard, Los An- 
geles. The natural flowers have been spe- 
cially processed tor permanence and dyed in 
decorator colors. Fast, non-ftading dyes per- 
mit easy cleaning by dipping the flowers in 
water. 


Credit And Collections 
Subject Of Meetings 

Maxwell A. Sturtz, counsel and executive 
director of the Display Credit Association, 
Inc., New York City, has announced that a 











series of monthly dinner meetings will be | 


held at the Brown-Princeton Club in New 
York, commencing Wednesday evening, 
October 28th, at which time a_ round-table 
will be held on credits, collections, and other 
items of general interest. 

Sturtz reports that these conferences have 
been requested by members of the association 
so that discussion may be held with respect 
to the large number of names which appear 
monthly on the delinquent list distributed by 
the association. 

Attendance at these meetings is open to all 


manufacturers in the display field and allied | 


industries; reservations may be made. by 
writing or phoning the association at 25] 
West 42nd street. 

Plans for a similar series of conferences 
for display jobbers in and around the New 
York metropolitan area will be announced 
shortly 





Big Display Campaign 
Helps Introduce Pen 
Counter displays, window cards and 
streamers, and other point-of-sale material 
are being used extensively as part of the 


$2,000,000 advertising promotion launched | 


this month on behalf of a new ball point 
“B. B. Rol-Rex” pen, produced by the B. B 
Pen Company, New York City. 
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DISPLAY CREDIT ASSOCIATION, INC. 


Maintains Highly-Specialized Credit and Collection Bureau and Furnishes Com- | 
plete Credit Service on Dispiay Accounts, Department Stores, Specialty Shops, 
Gift Shops, etc. throughout the United States and Canada. | 


ANNUAL MEMBERSHIP ($100) includes: 


(1) UNLIMITED number of Credit inquiries! 
(2) Monthly delinquent list! 
(3) Collections at 5% of the gross amount collected! 


Claims collected for non-members at 10% of the gross amount collected. 


251 West 42nd St., New York 36,N. Y., La-4-3054 








SMART TABLES 


. . . with a DOZEN uses! 
MRT-Set 


Here's a handsome set of modern round 
tables that will serve varied display 
purposes 6" 12°" 18’ heights 
The wood tops are !0'' in diameter, 
with 1/34" ornamental border. Black 
only 


Price for set of 3 ..$10.50 











See your jobber or write Us 

















HARRY C. COHEN CO. 5219 Center Ave., Pittsburgh 32, Pa. 
Yucca Poles, Cholla, Red & Black | V/s j Vn 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood wees eller CO. 


We Procure Our Own Materials 


Russel Morris of California 
mn S. Live Oak Fontana, Calif. 15) WEST (8th oo NEW YORK I!. N. Y. 


‘weconroRnmavesb 











« a When Writing Advertisers Please Mention DISPLAY WORLD » » 





79 





YOUR LIGHTING HEADQUARTERS 


OFFERS QUICK DELIVERY 
FOR THE BRIGHTEST 


CHRISTMAS DISPLAYS 


WE MANUFACTURE 


NOEL BLINKER-LITES NOEL STEDDI-LITES 
AND MANY OTHERS 


Our lights operate with or without transformers. They are highest 
quality lighting units using fully guaranteed American made bulbs. 


WRITE FOR NEW 1953 PRICE LIST 


: 25 EAST 4th STREET 
2 wae 2 OS See eo ae 

WV 2 

Manufacturing ca: / = 

» | 
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FOR SALE OR LEASE 


MOTION FOR CHRISTMAS 


WITH DOWN TO EARTH PRICES 


Animated displays designed and constructed to conform with your requirements. 
Displays built from your own ideas and specifications. 


SEVERAL UNITS FOR RENT 


Santa Riding Sled Pulled By Reindeer e@ Santa Picking Toys Out Of Bag e Santa 
Stuck In Cracking Chimney and many others, large and small. 


L. 0. UNDERWOOD ASSOCIATES sowtinc creen Ky 


Manufacturers of Displays 

















NU RUSTIC -raccearr 
WINDOW DISPLAY FURNITURE 


STUDY 
AT HOME 


Easy Home Study course showing | COMPANY, INC. 
how to do every phase of window BIRCH 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its | Poles —— Branches 
kind. School founded in 1905. 
Employers: Free to you— C E DA R 
Names of our Graduates. | Poles — Slabs — Bark 


Write for literature. Rustic and Western Displays 


THE KOESTER SCHOOL [) | Phone: WI 9-6479 Williamstown, N. J. 


9710-12 N. Cicero Ave., Chicago 41, Il. 

















SHOW CASES — WALL cases | | AUTOMATIC WOOD TURNINGS 


| All Types of Finishing 
FOR EVERY LINE OF BUSINESS icecetiee cmaadiiidian deesiinieitt 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 


Write for Circular 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 








NWR We YU ee 


| For Sew And Save Week 

















STagg 2-5693 
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Self-Service Unit 
For Talon Zippers 

A new counter display unit developed for 
“Talon” zippers is announced by Donahue 
Sales Corporation, New York City, dis- 
tributor of “Talon” slide fasteners. It has 
three purposes, according to R. H. Penn- 
dorf, director of advertising: (1) to present 
to the customer an attractive self-service 
display of the principal “Talon” zipper items 
used in home sewing; (2) to provide ade- 
quate storage space for the reserve stocks 
needed to service the display; (3) to make 
one fixture serve two different retail selling 
needs, either as a back-to-back or wall 
fixture with stock reserve worked from the 
front, or as part of a regular counter set-up 
with stock reserve worked from the rear. 

To indicate the retailer reaction to the 


| new “Multiplan,” as the displayer is called, 


Donahue’s complete initial order was sold 


| before the units came off the production 


line. Available in either birch or oak, the 


| “Multiplan” is being furnished retailers by 


Donahue at substantially below the actual 


cost of manufacture. 


Display Material Available 


Colorful display material has been pre- 
pared for the sixteenth anniversary of Na- 
tional Sew and Save Week which will be 
promoted in retail stores throughout the 
country during February 20-27 of next year. 
Included in each set of material will be an 
I8 by 23-inch theme poster and a group of 


| 7 by Il-inch posters each featuring the 


brand name product of a  co-sponsoring 
manufacturer. These and other promotional 


| helps may be obtained without charge from 
' the National Needlecraft Bureau, 385 Fifth 
| avenue, New York City 16. 


‘Department Locator” 
In Use At Joske’s 


Credit Wendell Potter, display director of 


| Joske’s, San Antonio, for an outstanding 
| contribution to the newly remodeled store. 


His idea takes the form of a visual device 
which answers instantly and automatically 
a customer's request for the location of a 
given department on the main floor. 

Potter's location director takes the form 


of a model of the floor installed on a table 
| and enclosed in glass. Eighty-one buttons 
| are mounted on the table, each accom- 
| panied by the name of a department. When 
| the customer presses a button the corre- 
| sponding department on the model is 
| lighted; at the same time an indicator shows 
| the shopper her location within the store in 
| relation to the department she wants. Elec- 
| tric stairs, entrances, departments, and cash 


registers are shown by symbols of metal, 
plastic, and wood. 





Goldage Promoted 
At Gimbel's 


Gimbel Brothers, Philadelphia, has _ pro- 
moted Hy Goldage to the position of assistant 
display manager. He had been in charge of 
display for the company’s subway store, and 
replaces Adolf van Hollander; the latter was 


_made display director a short time ago. 
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"“Flo-Ball" Pen Display 
Tested Before Adoption 

Putting the new “Flo-Ball” pen “in the 
pocket of every pen or pencil user in Amer- 
ica’ is the goal of the maker of this re- 
tractable pen, according to John B. DuBots, 
advertising manager of Flo-Ball Pen Cor- 
poration. National advertising on the pen 
will be supported by a spectacular promo- 
tional campaign at the point-of-sale. 

Principal unit in the colorful window and 
counter display packet now being distributed 
in “Flo-Ball” markets throughout the United 
dimen 
bearing 


States 1s an enormous tour-color 


sional center piece, 40 by 40 inches, 


on a separate plane a giant reproduction 
of the new pen. The campaign includes 
dimensional reductions of the center piece, 


and metal counter 


merchandisers to spur impulse buying and 


four-color paper posters, 


pick-up sales. 
k*xtended checks oft 


localities, 


spot Various type 


in different from isolated 


neighborhood shops to important outlets at 


stores 


heavy traffic points, have made the pen 
manufacturer confident of being given tar 
better than average dealer support in the 
way of window and counter space tor the 
display pieces, as well as actual merchan- 
dise displays, according to DuBois. Hand 


colored samples of the displays were used by 


the testing deales 
reaction to the proposed display campaign. 
One practical ot the 


display center piece is the tact that it 1s a 


company's salesmen in 


particularl feature 


“selt-shipper” made oft heavy corrugated 
wings, top, and a hidden turn-back on the 
bottom told to complete the package. All 
smaller pieces are packed in the unit. Be- 
cause of its construction the center piece 
requires no easel. When tolded, ready tor 


shipment, the entire kit measures cnly 30 by 
19 by 34 inches, bringing it well within the 
new parcel post shipping regulations. 

The entire point-of-sale display campaign 
was created and produced by Einson-Free- 
man, Long Island City, N. Y. 


Liquor Package Designed 
To Facilitate Display 

To promote its sale for gift use, National 
Distillers Products Corporation is packag- 
ing its “Old Taylor” bourbon whiskey in a 
decanter and a newly designed = gravure 
carton made by Robert Gair Company, Inc., 
New York City. Lifelike reproduction of a 
G;recian urn type glass decanter of bourbon 
makes a striking shelf or 
The carton, printed in three colors and gold, 
was planned to meet the increasing trend 
for packaging of liquor tor gift use. 


counter display. 


Fall Display Used 
By Argus Cameras 

An adaptable new retail camera display 
keyed to the fall season is being used by 
Argus Cameras, Ann Arbor, Mich. 
Featuring the “Harvest Time is 
Argus Time,” new display in with 
such seasonal occasions Thanksgiving, 
Hallowe'en, and _ football Central 
piece of the display is a full-color model of 
a barn, equipped with 
Argus cameras. A _ lighted flasher 
illuminates colorful barn dancers. 


Inc., 

slogan, 
the ties 
as 


games 


mounts tor 
inside 


special 
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KEEP YOUR DOLL SALES UP 


Smart, attractive Art. R. Cohen doll stands 
will keep your dolls out front where cus- 
tomers can see them . and buy them. 


Stands are all steel with new ice blue 
enamel finish on base and upright. 
Adjustable height wire clamps are fin- 
ished in rust resisting ‘“Silvertex”’ plate. 


ena 


nee. 













CHOICE 3 SIZES 
No. 100 
Adjustable 7° to 13°’ 
No. 125 
Adjustable 12°° to 23°’ 
No. 150 DOZ 


Adjustable 18° to 36” 





Packed 12 to a carton 
Mail Orders Filled Promptly 


Member NADI 


























































BUTLER PAPER NEW YORK CORP. 
655 Madison Ave., New York 21, N. Y. 


Please RUSH FREE samples 
of S-U-P-E-R BRICK and 
name of nearest authorized dealer 


Name. 

Firm Nome 

Address 

City... Zone Stote 


81 









“The House of Naturals @ 


CHRISTMAS 


Showing of “Nature's Best!" 



























IMPORTED & DOMESTIC 
ORNAMENTS, TINSELS, 


GARLANDS 
IN FOIL and GLASS 


From France, Germany, italy, & Japan 


FLAMEPROOF PRINCESS 
PINE AND HOLLY 
Natural Flocked Branches 


@ WREATHS @ ROPINGS 
@ TREES @SPRAYS (: 


ARTS FLOWERS" 


DISPLAYS, INC. 


Monufacturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


Trade Mark. 
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STYROFOAM 






















All Sizes 
STYROFOAM SHEETS 
BOARDS—BLOCKS 
10''-12''-20"" Wide 
All thicknesses 
1''-2''-3"'-4"" to 12° 
















SNO-BALLS 

2''—2!/,''—3'' —4"'—5''—6"" 

Canes — Snow Men — 
Reindeer 


Display Dealer's Catalogue 
Now Ready! 


ad 








4. 


PRODUCTS 
6415 N. California Ave., CHICAGO 45, ILL. 
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| just completed putting in 
| num front of the 


| Company, 


THE DISPLAY PARADE 


| Nichols Recuperating 
_| After Hospitalization 


J. A. Nichols, display manager for Selby 
Drug Company, Clarksburg, W. Va., is re 
cuperating after an illness which required 
ten days in the hospital. 

He reports that Selby Drug Company has 
a new all-alumi- 
open background type. It 
a ramp entrance. A 
at the right of the 
a small window 1s 


has glass doors with 
display window is 
and 


large 
center door loc ation. 
at the lett 


EE 


"Barcalounger™ Display 


In Grand Central 


York City 


(;rand Central station in New 
is the site tor 
tion display ins 


adjustable 


talled for the 
made by 
Constantly in 


chair. Jarcalo 


Buffalo. 


a new three-dimenstional ac- 
“Barcalounger” 
Mig. 


motion, 


the full-size chair and its male figure move 
backward to a full reclining position and 
then glide forward into a sitting position 
to demonstrate the chair’s various reclining 


adjustments. The 9 by 7-foot display is 
said to be the only one erected by a furni- 
ture manufacturer in a railroad terminal 
in this country. Estimates state that a 
half million travelers pass daily through 
the station's upper concourse where the 


“Barcalounger” display is located 


Downtown iain 


Planned By Brodin 


Located in Houston for the past ten years, 
srodin Manikin & Fixture Service is en- 
larging the firm’s work quarters, and soon 
will open a downtown showroom. The com 
pany plans to carry a complete line of manne 
and has just been 
plastic manne- 


quins and display fixtures, 
named distributor for Flair 
quins in Louisiana and 


No173_ by —Capepree 


Texas. 
























NATIONAL DISPLAY MGR. 
ELECTRIC SHAVER 


, uF 428 8 oe we 





AatHur WAS BORN In NEW YORK CITY In 1921. HE BECAME 
INTERESTED IN DISPLAY WHILE STUDYING INTERIOR DECORATION 
AT PRATT INSTITUTE. AFTER 


















REMINGTON RAND, INC., BRIDGEPORT, CONN. 


VARIOUS DISPLAY JOBS IN AND 
AROUND BRIDGEPORT, HE 
JOINED HIS PRESENT FIRM IN 
1947 TO EXPERIMENT WITH 
_ THEIR DISPLAYS FOR EAST 
= COAST LOCATIONS. 
HE DEVELOPED THIS INTO 
HIS PRESENT POSITION AS 
NATIONAL DISPLAY pe 1M 


ST/LL ONE 


Ah Ne , 

rs HOBBIES —_ puiLATety t 
AND DECORATION IN HIS | 
OWN HOME AND THOSE ¢ 
OF HIS FRIENDS, ALONG 
WITH DESIGNING AND 
MAKING DECORATIVE 
ACCESSORIES. 

MARRIED, HE HAS TWIN 
DAUGHTERS, AGED 10. 
‘eZ PHILATELICAL — 


‘eZ sT 1OENTICAL / 
C# 5) 
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OCTOBER, 1928 


A meeting of the Metropolitan Display 
Men’s Club, New York City, was held with 
Jerome Jaffrey presiding. One of the tea- 
tured speakers was Georges DeVerry, of the 
Wanamaker display staff, Philadelphia. 

Indicative of the interest in “modernism” 
in current displays was the title of an article 
appearing in DISPLAY WORLD: “Modern 
ism has no need of Futurism.” It was by 
Edward S. Arkow, who was then display 
manager of Arnold Constable & Co., New 
York City. 

Officers of the Pacific Coast Association 
of Display Men were: A. O. Hewitt, Ben 
Selling Company, Pertland, president; J. 
Smith, Frederick & Nelson, Seattle, first 
vice-president; H. B. Kelly, Ditter Brothers, 
Yakima, second vice-president; N. M. 
Spratt, Hudson’s Bay Company, Victoria, 
third vice-president, and Vernon C. Turner, 
Montgomery Ward & Co., Portland, secre- 
tary-treasurer. 

Top award in the Mallory Hat Company's 
display contest went to Harry G. Walker, 
display manager for Hub Clothiers, Wichita 
Falls, Texas. Other principal winners were 
Clarence Ek. Duff, Erlanger’s, East Liverpool, 
Ohio, and Clement Kieffer, Jr., The Klein 
hans Company, Buffalo. 


| 
} 
| 
i 


An international display convention was. | 


held in Leipzig, Germany, under the spon 


sorship of the German Association of Win- | 


dow Decorators Representatives were 
present trom Holland, France, Austria, 
Kngland, Sweden, Poland, and America. 

Fred Johanson resigned from The Lanson 
Company, Inec., New York City specialty 
shop, to join Shillito’s, Cincinnati, as display 
manager. Louis Gold succeeded him at 
Lanson’s; he had been with Worth, Ine 

W. H. Nelson left the Golden Rule, St 
Paul, where he had been in charge of dis 
play, to jon Sears, Roebuck & Co., Min 
neapolis 

OCTOBER, 1943 

Harry Garfinkel returned to the George 
B. Peck Company, Kansas City, as display 
director atter a short time at Sakowitz 
Brothers, Houston. 


R. kK. Moriarty, Sanger Brothers, Dallas, 


won first prize in a local display contest 
sponsored by the Kiwanis club. Second 
place went to Smitten Robey, Volk Brothers 

Members and triends of the St. Louis 
Display Guild held a Hallowe'en party at th 
Forest Park hotel. 

After more than ten years as display 
manager for D. M. Read Company, Bridge 
port, Conn., Lothar F. Dittmar resigned in 
order to become designer of retail store 
windows tor the Goodyear Tire & Rubber 
Company, Akron. He was succeeded at 
Reads’ by Eugene Supple, who had been 
with the firm for the past 25 years. 

Dimout restrictions were lifted from 
coastal areas, but merchants were warned 
that this would not justify them in ignoring 
the War Production Board's request for a 
brownout throughout the country. 
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“S/IGNPRESS” 


SHOW CARD AND POSTER MACHINE 


ze Feataex?/ SPEED----SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 














TO YOU! for 2 || St! * ||) nseron 
PROADCLOTH Old F , Gilt 
- SHIRTS Suggestions 





Soave tty Stree 


The “SIGNPRESS" en- 
ables store managers to 
do a better job of mer- 
chandising. It provides 
a simple, convenient 
means for producing 


GOOD LOOKING Cards , | raed Seach 
& Posters QUICKLY and | ae SAS | 
at SMALL COST. | "Come venseneans * 4° 

















MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX J-144 ADRIAN, MICH. 











FOODS FOR PERMANENT DISPLAYS 
ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EAT 





HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables—Dairy Products—Hors D'oeuvres and Canapes—lce Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No, 7 


THE IMITATION FOOD DISPLAY C0. trookivn' Ny. 
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Complete with lamp ond 
8-feet cond ond plug. 


FRE 


drawing supply 


ARTHUR BROWN & BRO. 


2 WEST 44th ST 


for moximum illumination... 


MODEL ‘0’ 


Imagine the convenience of this Opaque Projector 
im your sign of display deportment! Need oa large 
sketch — but fost? Just ploce this projector over 
@ photogroph, magazine poge, coin, jewelry or 
any flat opaque object—ond you can project a 
screen image, faithful in every detail ond color, 
4 fee! squore ond larger. Projects an area $” « 
5” of one time or larger area, a section at a time. 


$3225 


F.O.B., N.Y. 


LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
| opaque projectors, 


« 200 PAGE CATALOG 
*® 10,000 art and 
items avail- 
able through Arthur Brown. 
Write today on firm letterhead! 


Ral ¢ 


NEW YORK 36. WN. Y 


opaque 
projector 












































—- displaymen know that 
NATIONAL has the finest line 


0; display products for your 
inter and Christmas Displays 


Your jobber* can show you our new 
catalogue featuring: 


Snow (white & colored) 


mond Dust 
Wreaths 


Mica — Dia- 
Flock Branches 
Edgings Balls Bells 


Frostee & Styrofoam products. 


*Free catalogue on request 


letterh ead. 


division of 
NATIONAL SAWDUST CO., INC. 
65 N. 6th St., Brooklyn Ii, N. Y. 


please use 


National Display Materials 
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SPANITER 
portioned by 


stock 


sé In 


3°)D) Rai 


Displays Distinct! 





Distinguished! 


wood 
mastet 


tor 


letters 


ATE 
crattsmen 


IMMEDIATE 


Spanjer 
sed Letters 


Distinctive ! 


perfectly 





pro 
kasy to 
shipment 


Write for FREE illustrated folder and price 


list teday! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
“~ 267 Mt. Plecsant Ave., Newark, N. J. 
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—Maharam Fabric Corporation, New York City, 
has introduced a new white plastic leatherette 
called ‘Tweedbar'’ with metallic gold print, 
54 inches wide, for covering floors, platforms, 
risers, display panels, and the like— 


New Fixture Firm 
Readies Line 

The Welch-Willtams Company has been 
the 
expects 


produc tion of 
to 


formed in Louisville for 
present 1ts 
ot the 


formerly 


and 
first oi the 
of the new firm 
Grand Rapids Store Equipment Com- 
pany, Grand Rapids. They are P. G. Wil- 
lams, who is president and general man 


fixtures 
thie 
principals 


store 


binie year Two 
were 


with 


ager ot the new company, and was a vice- 
president and general sales manager for 
the Michigan firm: and Kenneth ©. Welch, 


Jr.. who was a designer with Grand Rapids 
in charge of manu- 
Welch-Williams. The latter 
companys chairman of the board is Cooley 
ellis, oO} Toledo, owner of the Kahler- 
Kllis Company in Louisville where the fix 


and is vice-president 


facturing for 


tures will be manutactured. 


Simplified Selling Session 
Planned For January 

A joint meeting of the Visual Merchan 
Management, and Sales 
Division of the National Retail 
Goods Association is planned for the 
annual in Janu- 
of the session will be 
selling. It will be held = on 
January 14 at the Hotel Statler, New York 
City, with Louis He 
is with the store planning and display divi 
sion of Sears, Roebuck & C o., 
is chairman of the V MG. 


dising { Woup, Store 
Promotion 
Dry 
organization s 
The 


simplified 


convention 


ary. subject 


A. Banks as chairman. 


Chicago, and 





Bradley Recovering 
After Operation 

Clement Bradley, display director of 
Pirie Scott & = 8 
underwent an operation at Wesley Memorial 


Car 
son (Chicago, recently 
hospital and is reported as recovering satis- 
He expects to return to his duties 


the latter part of this month. 


factorily. 














NEW, ENLARGED 


Display World 




































The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


—E 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clear 


@ Handy for reference 


+300 
~~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 








DISPLAY WORLD 
















SNOW 


MALROS COMPANY 


"The House of Colors" 


Box 289 Dover, N. J. 





in 15 Beautiful Colors 


and White 


Contact your jobber or order direct. 

















Handkerchiefs’ History 
Suggests Display Themes 

Handkerchief Promotions, Inc., 2 West 
46th street, New York City 19, has prepared 
information on the history of handkerchiets 
as a possible help in deciding display themes 
“Give Handkerchief Week” which will 
be observed this year during November 
21-28: 

In our Western history, handkerchiefs 
have played a part in art, literature, and 
social development. Do you see a lace 
beauty, perhaps snowy white or jewel-col- 
ored, perhaps shimmering with sequins? Did 
you know that in the year 1666 Samuel 
Pepys, the famous diarist, took lively issue 
with his wife because she bought a handker- 
chief “without my leave’? It was, he notes, 
“of bobbin and needlepoint lace.” It is 
amusing to know that in days the 
purchase of handkerchiefs was a matter of 
moment to the entire Pepys family. 

Or is it a lovely hand-embroidered hand- 
kerchief to be displayed? Chances are it 
first saw the light of day in the charming 
island of Madeira, where patient crafts- 
women still practice the art of fine needle- 
work. And did you know that in 1865 the 
czarina of Russia paid all of $2,500 for an 


tor 


those 


embroidered handkerchief which had_ been 
70 years in the making? Certainly the ones 
trom Madeira don't cost nearly as much, 
although these lovely hand-embroidered 


heirlooms § still the elite of the hand- 


kerchief world. 
Or consider a Swiss embroidered handker 
chief — perhaps a long-stemmed rose point 


are 


ing toward the corner, or snow-white lilies 
of the valley scattered over sheer Egyptian 
It's a direct descendant of the gor 
geously embroidered handkerchief held in 
the hand of the Maria Teresa of 
Spain when she was painted by Velasquez. 


hatiste. 
Intanta 


Or take the sparkling print, gaily designed 
on er.sp Irish linen and hand-rolled 
more luxurious effect. It's not as modern as 
think. Printed 


for a 


handkerchiefs 


you were 
popular throughout the entire nineteenth 
century. At that time political subjects, 


landscapes, and caricatures (forerunners of 
our political 


lampoons) were great favor- 
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SANTAS Dressed in bright red velvet. 
Adjustable to any position. 
Trimmed with white fur cloth. 14° tall, $9.50 ea. 
With ‘‘tailored" cotton trim, $7.75 ea. Lovely in 


jewel colors and pastels. Any size to order. Val- 
entine, Easter, Spring & Baliet items. Jobbers invited. 


R. O'Hara & Co. t3licstont eu 






















GALVESTON, TEXAS 
ites. Private collections and museums still 
have beautifully printed handkerchiets trom 
the 1820s and 1830s showing such subjects as 
“The Battles of Napoleon,” “The Death of 
Benjamin Franklin,” and the “Declaration 
of American Independence.” 

What is really new about handkerchiefs 
in 1953, apart from their up-to-date, smart 
styling, is how they are worn. The Ameri- 
can woman has developed her own handker- 
chief style; wearing gay prints 
threaded through her shiny leather belt; she 
is accenting the newly slim silhouette of het 

puff of crisp handkerchief 
style at the neckline, and 1s 
complementing a pearl bracelet by twining a 
lace handkerchief through its strands. Suits 
this tall are pencil-slim; their pockets are 
placed close to the shoulder with an eye to 
the “top bulk,” and = in 
them are placed handkerchiefs color-matched 
to the fabric handkerchiets 
come in well as 


she 1s 


dresses by a 


placed jabot 


newly tashionable 


-for 
street 


sult now 


smart shades as the 
soit pastels we know so well. 

In conclusion, it is interesting to know 
handkerchiefs 
a historical tact that the 
XVI (who was shortly to 
the French revolution) issued an 
edict trom the Palace of Versailles that “the 
length of every handkerchief made in our 
shall be equal to its breadth.’ 


From that day on handkerchiefs have always 


square It is 
Krench king. 
his 


how vot to be 


Louis lose 


head in 


kingdom 


been square 














SE 12% was: 


IN—LORD & TAYLOR 
B. ALTMAN 
J. WANAMAKER 
RUSSEKS—ETC. 


One of America's Largest Manufacturers 
of Plastic Mannequins 


FLAIR 


The Finest Plastic 


MANIKINS 


|UNBREAKABLE PLASTIC!) 


1S WEST 





18 ST 


NEW YORK CITY 
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WOOD OR PLASTIC STORE DIRECTIONAL SIGNS 


963 Lake Drive $.8. 
Grand Rapids, Mick. 


DISPLAY CRAFT 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING AfVERTISERS e 
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IisPlay 
ori 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
er obligation. This service includes an analysis 
of any dispiay problem. 

|) Air Brushes 

[ poe meee | Equipment 

| Animated Signs 

| Artificial Flowers 

|| Artificial Snow 
| Backgrounds 
| Background Colors 
| Black Light 
| Bulletin—Directory Boards 
| Card & Mat Board 

Cardwriters’ Materials 
| Color Lightin 
| Composition 
Crepe Papers 
| Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
| Lithographed Displays 
| Mannequins 
| Metal Sheets 
| Millinery Heads 
| Motion Displays 
| Motion Mechanisms 

Motors 
| Mouldings 
| Natural Foliage 

Paper Sculpture Displays 
| Papier Mache Specialties 

Photographic Blowups 

Plastics 
') Plywood 
') Price Cards—Tickets 

| Price Ticket Holders 

| Ribbons 
[) Sale Banners 

| Show Card Colors 
') Show Cards 

Show Case Lighting 

Show Cases 
') Socks Window 
') Stens—Brass— Bronze 

’ Siens Card Holders 

Sigens- Electric 

| Sien Printing Machines 

| Steeve Forms 

Store Desitenine 

Store Foutpment 
rr Store Fronts 

) Tackers 

' Time Switches 

| Turntablec 

Veneers (Imitation) 
rm Wall Board 

1 Wies 

| Window Lighting 


' Do vou wish a copy of their catalogue ? 
ye vou plan to remodel vour store soon 
Doe you plan to huild a store soon? 

MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


ieces 
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Firm 

Display Manager 
Street 

City 
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SELF-SERVICE 


[Continued from page 62) 


dime stores an irresistible pleasure for 


these started in 
So the control of shrinkage must 


be measured by what it does to your sales. 


women ever since stores 


business. 


Variety store sales are created by making 
those hundreds of little items which every 
household needs readily available to the pub- 
lic Sales are these 
items in such a manner that they are easy 
Self-service simply 
enhances the basic attributes of variety store 


made by presenting 


to see and easy to buy. 


merchandising. 

Independent variety stores do not have as 
accurate or detailed records as do the na- 
tional chain stores. We are inclined to think 
that our Ben Franklin stores do a better job 
on records than the independent store but 
our records are not sufficiently accurate to 
indisputably substantiate the difference in 
the amount of shrinkage between a conven- 
tional and a How- 
have known of no single instance 
where any merchant who has shifted from a 
conventional operation to a self-serve store 


self-service operation. 
ever, we 


has even considered going back to a conven- 
tional operation because of shrinkage. All 
the records available to us indicate that 
there is less dollar shrinkage in the self- 
service store than there is in a conventional 
operation. 

There is one principle that we have 
learned and that is this: we don't think that 
you can go part way in establishing a self- 
service operation in our type of store. Just 
to take a saleslady out behind the 
counter and leave the clerk aisles as they 
now are, or putting up a sign saying “help 
yourself” doesn't make a self-service opera- 
tion in a variety store. In spite of ail you 
can do to impress self-service on your cus- 
tomers some of them will walk up to the 


from 


counter, stand there, and finally lay the 
merchandise down and walk off. Another 
individual will walk up to the counter and 
even though she is supposed to pick up the 
item she is reluctant to do so and quickly 
goes to the cashier to prove that she did not 
intend to steal the article. Any of those 
things will ruin self-service. 

In laying out a self-serve operation be 
sure to do so om a scientific or at least a 
semi-scientific basis. You heard several ot 
the men on this program say that self- 
service is a method of merchandising. We 
do not merchandise from the seat of our 
pants. Variety store merchandising 1s a 
matter of scientifically pre-determining what 
items will sell and allotting counter space 
in relation to the sales which they will pro- 
duce. The check list in every variety store 
attempts to find that list of goods and puts 
them out that way. Fixtures should be care- 
fully planned and should not be a makeshift 
conversion. If you use a makeshift fixture 
it will affect the soundness of your merchan- 
dise layout, retard the flow of traffic through 
your store, and create a loss or a weakness 
in the operation of your entire store. We 
think that fixtures should be-designed to give 
a maximum exposure of merchandise and 
a free flow of customers. 

During the last three years we have done 
as intensive a job of experimenting with 
different types of self-service as anybody in 
the country. We have learned a lot by the 
good old trial and error method which we 
believe, regardless of how much you pre 
calculate, is going to continue to be the 
best means of learning about self-service 
Secause of the increased volume that self- 
service seems to produce, and the actual 
reduction in expense which is achieved we 
think that self-service is not only here to 
stay in our particular field but that it 1s 
going to become necessarily increasingly 
popular in other lines of merchandise. 


—This Nativity scene is being offered for indoor or outdoor use either as a complete group or as 


individual figures by Bishop Publishing Company, Chicago. 


Life-size and full-round, they are made 


with "Celastic’’ costumes and accessories, and moulded rubber faces, arms, and hands that are 


done in brilliant, weather-proof colors— 
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GOOD SOUTHERN TERRITORIES 


NOW OPEN ... YOU’LL BE SURPRISED TO KNOW 


for Hulsizer’s, a leading producer of outstanding floral that a well established display manutacturer is completel) 
displays for over SO years. If you have a good sclling re-organizing and has territories open tor the finest sales- 
record and are now selling successfully to retail stores, men 


you can qualify as our representative in 1 of 2 good terri- 
tories. We are interested in securing a man for the 
South, including Oklahoma, Arkansas, Louisiana, Missis- 
\ sippi and Alabama. We also have a territory open on 
the Atlantic seaboard. Our percentages are the best, 


This line of the highest grade novelties in papier mache, 
wood, metal and plaster will open new doors for you 1n 


the highest fashion stores in the country. 


and our selling aids are the finest available anywhere 
Write for interview to: 


LLOYD DALBEY 
Hulsizer’s Address BOX 10EF 


422 E. Grand Ave. Des Moines, lowa Care of DISPLAY WORLD 


We will consider one or two non-competing lines. All 


correspondence in the strictest confidence. 








UNUSUAL MAN WANTED 
Large display firm, established 11 years, will pay special com- SALESMEN WANTED 


mission to man between age of 25 and 46. Must be interested in Large Eastern manufacturer wants salesmen with following 
permanent connection where he will be own boss, earn $10,000 
year and more. Future opportunity for managerial or executive 
advancement. Must be hard working, ambitious, intelligent man ; 
who is dissatisfied with present position. No triflers, profes- lucite, etc. Our extensive line enables salesmen to write 
sional display salesman only. If you are this man, write fully large volume orders and earn high commissions. No ob- 
giving resume of self to date including age, family status, terri- 
tory covered, lines carried, experience and other pertinent in- 
formation. Replies will be confidential in plain envelope. 


DUPLEX DISPLAY & MFG. CO. Address BOX 10CD 


916 ARCH STREET PHILADELPHIA. PA. Care of DISPLAY WORLD 


to sell superior quality line of display equipment, consisting 
of mannequins, forms, metal fixtures, racks, cardholders, 


jection to non-conflicting lines. Many territories open. All 
correspondence will be held confidential. 














Salesman Wanted 
i eee An eae WANTED MR. DISPLAY MAN 
leading manufacturer of dis- Display man wanted for high Earn Extra Money Taking Orders in your Spare Time for 
egg regal ag bag grade ladies ready to wear and SUN-MASTER PLASTIC SHADES 
mache. Have several territories shoe store. Good salary, steady Place a trial order tor your own windows and see how easily they 


open. Texas, Southern States are installed and how effectively they protect merchandise trom 


and Fast. No objection to employment. Need at once fading. A quality shade, priced so you can meet the booming 
carrying non-conflicting lines. —" demand for economical sun protection. 
Give full information. Liberal | | °°" Write for FREE SAMPLES and INFORMATION 
, COMMIsSsions. PESKIN’S 
Address Box 10AB F. W. HUGHES CO. 


Care ef DISPLAY WORLD CUMBERLAND, MD. 502 Columbia Avenue Charleston, W. Va. 




















Salesman Wanted FLOWER LINE Sian teed eee 


dS 1S 


r . : * > ° - ‘7 , tJ 5 ¢ ? | 
Well established display house WANTED to carry our line of mannequin me charge $2.50. F.O.B. New 








offering a complete line ot wigs Tilals comemsiseions. Mo Y ork , 

artificial Flowers, display wits || Top Quality line re-}| objection to non-conflcting || 15, wy, Sstn St, New York 1. 

whet ——— tel quired for distribution cas and Southwest open. Give N. Y., Chelsea 3-1550 

~ a Cas bap shoud 1 0 to large Canadian de- now cama ‘ CORRESPONDENCE INSTRUC. 

‘da, elena tek Mississippi. partment store market. Herzberg-Robbins, mc rid ae ean con 
Address Box 10DE Address Box 10BC Inc. caer aac world. Weite fn 

Care of DISPLAY WORLD | | Care of DISPLAY WORLD Now York Gite 10 Koester Bide, 3710-12 NW. Cicere 


Ave., Chicago 40, Ill. 
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DISTRIBUTORS WANTED 


of Plastic 
prices. 


Money-making sideline 


Pricing sets at sensational 


Many states open. Address: 


MASTERCRAFT PRODUCTS 
223 Tyler St. Trenton 9, N. J. 


WANTED 
By Jobber in Texas and Louts- 
iana, line of Chrome Fixtures 
and other related items. 
Address BOX 10HI 
of DISPLAY WORLD 


(are 








DISPLAY MANAGER 


5 vrs. experience. Exceptional cre- 
ative talent. Expert showcard writ- 
er and manikin refinisher. Desires 
connection with high fashion dept. 
store or large specialty shop. 


WELL ESTABLISHED 
FREE LANCE 
Decorating Studio desires to serv- 
ice your windows. Backgrounds, 


Window Props and complete win- 
dow decorating on a rental basis. 


WANTED 


Large Department Store in city of 
60,000 in Northern Ohio desires a 
combination display manager and 
Position open some- 
time around the first of year. Want 
has had experience 
store work, either as ad- 


card writer. 


someone who 
in dept. 


vertising mgr. or ass't. Please write 
salary 


giving references, 


ments and qualifications. 


Address BOX 10FG 
(are of DISPLAY WORLD 











ALBERT STUDIO 
1004 S. Hanover St., Baltimore, Md. 


Care of DISPLAY 











Address Box 10IJ 


WORLD 


Use the 
OPPORTUNITY 
EXCHANGE 
For any WANT AD 


require: 


Purpose 

















Stanley To Take 
Leave Of Absence 


Trowbridge H. Stanley, president of L. A. 
Darling Company, Bronson, Mich., is taking 
a one-year leave of absence from his duties 
because of ill health. He plans to spend the 
time in Cuernavaca, Mexico. During his 
absence EK. C. Mathews will be in charge of 
the display division, with Blasi as 
noted elsewhere in this 


Louis 
sales manager, as 
issue. 

Catalogue Shows Line 

Of Self-Service Fixtures 


A complete self-service or 
pictured and de- 
scribed in a new catalogue released by 
M & D Display, 715 South Palm avenue, 
Alhambra, Calif. Items range from 


line of open 


type display fixtures is 


shown 


simple brackets for perforated background 
use to elaborate “gondola” merchandising 
units. A copy of the 24-page catalogue will 
be sent free on request. 

M & LD units are made of metal except 
for the wood panels covering the base of 
the steel framework which extends to the 
floor. Shelves are of perforated metal with 
baked-on enamel finish. The same _ pertor- 
ated metal is available for wall panels, wall 
shelving, and counter tops. 

Handy Plastic Binder Kit 
Is Introduced By Tauber 

Displaymen who wish to bind their records 
or photographs in loose-leaf fashion will find 
of interest a new, economical plastic binding 
kit offered by Tauber Plastics, Inc., 200 Hud- 


son street, New York City 13. The device 


punches approximately 15 sheets at a time, 
depending on the thickness, and provides easy 


insertion of the plastic tubes which hold a 


group of sheets permanently together. Com- 
olete information is available from the firm 
on request. 


Evans Joins Bliss 
As Vice-President 


Edwin L. Evans has joined Bliss Display 
Corporation, New York City, as vice-presi- 
dent in charge of industrial design and ex- 
hibit sales. He was formerly a member of 
General Motors’ styling division. 

Bliss Display Corporation is expanding its 
industrial design and exhibition production. 
This expansion also provides for additional 
space and equipment to better serve depart- 
ment, chain, and specialty stores. 
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Advertiser's Display & Exhibit 
Ahrens, Inc., Milton S 

Ajax Box Co., The 
Alexander-Tagge Industries, Ine 
American Crayon Co., The 
Amplex Corporation 

Arnold Wood Turning Co 
Arrow Display Associates 
Arts & Flowers 


Eaton 


Fildeen, 
Flair 
Frostee 


(,arrison 
The 
K General 
Decorative Studios 5? General 
Recker Sign Supply Co (reneral 
Best Devices Co 
Bishop Publishing Co 
Bliss Display (orp 
Brevel Products Corp 
Brown & Bros., Arthur 
Bulkley, Dunton & Co.. Ine. 62 
Butler Mfg. Co., Hansen 
‘ ow Inside Back Cover Hecht 


Paper Co R] Henry 


Barth's 


(sritfiin 


| 
Rutles 


Hlertvs 


(hicago Cardboard Co 

(ohen Co., Art R 

Cohen Display Equipment 
Harry © 

(ornell, Gertrude 

(oronet Mig. Co 


1) 

Darling Mtg. Co., In 

I d Bac ie Lovet 
Decorative Plant Co 4, losarah 
Display Craft 
Display Credit Association 
Display Equipment Co 
Doerr and 
Dorothea 


Ass rates 
Mechanisms, 


Giale Krug 





Bros 


Inc. 
Plastics, Inc. 
Sno ( o. 


Wagner Co., 


Display 
Die & Stamping Co 
Plastics 

(;lo- Brite 
Graphic 


Hamberger, Inc., 

Mtg. Co., « m 
Fixture Co., The 
Hanger and 
Fixture Corp. of 
( Hlerzberg-Robbins, In 
Holiday S 


Hucriock, Ime. W { 


lmiiatron 
cruational 


lacobys ( orp., Mever 
ones, the 


Kave ( ; 


Amusement ©: 


Advertising Index—October, 1953 


Board Co., 
Binding Corp. 17 
Price, Inc., Edison 41 
Pugdin Co. 


KE Kiester School 


Corp. Korrect-Way Products 


I 
: 


Lustra Corp. 


(; M 


Madisonia 
: Malros Co. 
Corp. Mangrove Feather Co., 
Memorial Grass Co. 
Metropolitan Mech. 
Midwest Mannequin 
Miya Co., Ince. 

H Morgan Co., The 
Morgan-Lapham, Ince. 
Muldner Co., The 


Products, Inc. 
Arts 


David 


Display | \ 


America BP st icaal 
Display 
National 
New York 
Croup 

Noel Mtg. Co 
| Novelty Wreath Co 


Display (0 
Register Co 


Association of 
Industries 

Display 
Display 


hood 


(YHara & Co., R 
) Ohlhorst, R.A 
Opportunity Exchange 
Man 


Holly Wreath 


Enterprise ‘ P 


Paisley Products, Ine. 
Parallel Mtg. Corp 
Park Lane Fabrics Co., 
Parkside Displays 


Inc.. S | 


Co. Inside Front Covet 


Leonard Displays, Charles 


Manikins, Inc. 


Inc. Reynolds 


Manhattan Wood Letter Co. 7 Rubner 


Display Co. 
Displays 


Matertals 
Mirs 


Ine Williams, Inc.. 


80 Plastergon Wall The 23 


Plastic 


R 


R C S Studios 
Red Wing Products 
Reflector Sales Co. 
Reinermann Fixture Co. 
Research Products Corp. 
Reyburn Mfg. Co., The 
Electric Co. 
Inc., Gustave 
Russel’s of California 
Rustic Furniture Co., Ince. 


S 
Distributors, Inc. 
Florist Supply Co. 
Sherman Paper Products Corp. 
Shipman Studios, Frederic 
Shoe Form Co., Inc 
Showcard Machine C 
12, 13 Spanjer Bros 
Stensgaard & Assoc., Inc., W. L. 
Swivelier Co 
Sylvania Electr 


Schenely 
Schupp 


Products, Ine. 


T 
Twinkle Displays 


Under wood & 
L'pson ( . 


Walters, Ine., 


Woodlets, Ine 








DISPLAY WORLD 











METAL HANGERS 














We know you'll find dozens of uses for these seven new fixtures— 
because you asked for them. They were designed in response to re- 
quests from displaymen all across the country. Call your 


distributor 
today, or write for new low prices. 


are lL, 
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NEW F-1-D NEW F-29-S NEW F-7-B NEW H-122 
Shelf Bracket 91/," Straight Hook 61,” Book Easel Shelf Bracket 91." 
Rubber Sleeve New Shelves to Fit 
New Shelves to Fit 











f* 
2 1 2» c 
A \ = 
\V 
Ys ; 
NEW F-9-C NEW F-.26 NEW H-125 
Child's Flat Sole Shoe Hook 31." long Shelf Bracket 15 14” 
Shoe Easel with suppori bar 











New Shelves to Fit 








IMPORTANT 


‘“PEG-BOARD"’ equipment has been outstandingly 


PEGs, BOARD- 


""PEG BOARD is 
the reg. TM. of the 
B. B. Butler Mfg 

Co.,_ Inc used to 
identify its products 


successful, so, naturally it has many imitators. Make sure 
you get the original and genuine . . . look for this 
registered trade-mark when you buy. 


















Copyriont 1959 by Ibe B. BUTLER MFG. CO., INC. 3150 RANDOLPH STREET, BELLWOOD, ILLINOIS 





ll HELPFUL GUIDES TO BETTER 
DISPLAY AND GREATER PROFITS 


Darling catalogs are designed as 
helpful manuals to show you what 
display fixtures to use and how to 
use them to increase sales in 
* your store. 
ss FOR YOUR FREECOPIES merely 
| DARLING | list, on your letterhead, the catalogs 
you are interested in and mail to 
Darling Displays, Bronson, 
Michigan... or see your Darling 
Distributor today! 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 


This trademark is your guarantee of the finest 


display equipment money can buy. 


~ eererer e068 seers 
att F601 1< Manateuras 
“=e . aor 


“1! 


~ al 


CHILDREN'S MANNEQUINS WOMEN'S MANNEQUINS MEN'S MANNEQUINS 
# 


VIiIiZUSELL 


Darling's flexible new system for visual selling 


adaptable to all types of stores and merchandise. 


If youare interestedin... Increased Sales, 
Simplified Selling, Self Selection, Consolt- 
dating Assortments, Displaying More Mer- 
chandise, you will be interested in 
VIZUSELL ... the finest modular system 
for visual merchandising in the market 
today. Write for VIZUSELL catalog #325 
and VIZUCLIP catalog #320. Don't de- 


lay, write today! 


L. A. DARLING CO., BRONSON, MICH. 


NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams St. 511 W. Olympic Bivd. 


DISPLAYS | 


iz Praling Paplay: 


GARMENT RACKS 


“> 


CLEAR PLASTIC FIXTURES 


META; 4¢ 
DISPL Ay 


se 
Oe: 


METAL FIXTURES 


Sales Prod using 
MEN'S WEAR 
DISPLAYS 


WOOD FIXTURES 





